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---Upon Resuming on Friday, November 18th, 1960. . 
THE CHAIRMAN: Mr. Millers. 
MR. PITFIELD: Would you identify yourself? 
MR. MILLER: My name, Mr. O'Leary, is 
John R. Miller of Hearst Magazines. Would you 
like me to read my brief? 
THE CHAIRMAN: If you please. You are 
Vice-President of Hearst Magazine. 


MR. MILLER: Yes, sir. 


SUBMISSION BY HEARST MAGAZINES 


APPEARANCES : 


JOHN R. MILLER, Vice-President. 


MR, MILLER: Mr. Grattan O'Leary, 


Chairman, Royal Commission on Publications, 
_--EXHIBIT NO. 10-36-60: Brief of Hearst Magazines, 


MR.MILLER:We are glad to comply with Mr. Pitfield's 
invitation to submit our views which may be helpful 
to the Royal Commission on Publications. 

This submission is given on pehalf of the 
Hearst Corporation, Hearst Magazines Division. 

First we would like to review for you our 
activities in Canada from the standpoint of product. 

Being proud of the magazines we produce 


as a constructive power for good in the many fields 
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covered, we feel they contribute strongly to 
education, progress and growth. Not the least of 


our objectives is to stimulate people to think. 


The Hearst Magazines cover in depth 
fields ranging from science to homemaking. 
For the purpose of clarity each of the 
Hearst Magazines sold in Canada is listed with a 
brief description. 
GOOD HOUSEKEEPING 
The Woman, Her HGme and Her Family. 
SCIENCE DIGEST 
Seience and technology for the layman. 
HOUSE BEAUTIFUL 
Devoted to the practical aspects of the 
home in good taste; its building, remodeling 
decoration,=furnishing, entertaining and 
gardening through the year. 
HARPER'S BAZAAR 
An international publication of authori=« 
tative fashions, timely features and 
distinguished fiction, appearing. to 
fashion-minded women of all ages, with a 
special section for younger women, 
teen-agers and children. 
POPULAR MECHANICS 
Serving business, industry, agriculture, 
the home and automobile owner and craftsmen 


by reporting the progress in the field of 
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1 

2 

3 mechanics ‘dcienee and invenbidn as applied 
4 to modern living. Fully illustrated and 

5 "Written So You Can Understand it”. 

6 TOWN & COUNTRY 

; An illustrated journal of society, 

8 country life, the fine arts, fashions, 

9 travel and sports. 

10 MOTOR BOATING 

11 Yachtsmen, motor and sajl boat owners, 

12 boatbuilders, designers, dealers, marine 
13 engine and equipment manufacturers. 

14 SPORTS AFIELD 

15 Such sports as hunting, fishing, camping, 
16 boating, skeet and trap shooting and 

7 amateur photography. Department on dogs 
18 and their care and game breeding. 

19 BRIDE & HOME 

20 Devoted to the practical solution of 

1 the Bride's problems in wedding gown, 

22 bridesmaid dresses and trousseau, selec« 
23 tion, home furnishings and decorating, 

24 wedding etiquette, honeymoon travel and 
25 homemaking. 

6 COSMOPOLITAN 

27 General Literary. 

28 In addition to those Hearst Magazines listed 
29 in paragraph 7, we publish the following annuals or 
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semi-annuals. All of these are offered for sale 
4n Canada through newsstand outlets. 
The titles are descriptive of the content. 
HOUSE BEAUTIFUL BUILDING MANUAL 
HOUSE BEAUTIFUL PRACTICAL GARDENER 
POPULAR MECHANICS SHOP NOTES 
POPULAR MECHANICS WHAT TO MAKE 
POPULAR MECHANICS HOT ROD RACING 
POPULAR MECHANICS GUIDE TO STEREO SOUND 
POPULAR MECHANICS SCIENCE YEAR 
POPULAR MECHANICS CAR FACTS BOOK 
POPULAR MECHANICS FUN WITH BOATS 
POPULAR MECHANICS DESTINATION SPACE 
POPULAR MECHANICS CAMPING VACATIONS 
POPULAR MECHANICS LAWN & PATIO FURNISHINGS 
SPORTS AFIELD BOATING ANNUAL 
SPORTS AFIZLD BOATBUILDING ANNUAL 
SPORTS AFIELD FISHING ANNUAL 
SPORTS AFIELD GUN ANNUAL 
SPORTS AFIELD HUNTING ANNUAL 
SPORTS AFIELD KNOW YOUR DUCKS & GEESE 
SPORTS AFIELD KNOW YOUR FISH 
As a second step, it may be helpful to 
the Commission to review approximate quantities 
sold of these titles. in Canada in a year's time. 


These are yearly quantity sales. 
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GOOD HOUSEKEEPING 2,100,000 
SCIENCE DIGEST 100,000 
HOUSE BEAUTIFUL 120,000 
HARPER'S BAZAAR 150,000 


THE CHAIRMAN: 150,000 in Canada? 

MR. MILLER: Those are yearly sales. 

The total yearly sales of annuals and 
semi-annuals in Canada amounts to 131,000 copies. 

Again, I would like to emphasize, Mr. 
O'Leary, these are yearly sales. 

The Hearst Magazines sale in Canada breaks 
dewn to approximately 50% sale by subscription and 
50% newsstand. The profit on the newsstand sale to 
the Canadian retail dealer is approximately 
$180,000.00 and to the Canadian newsstand wholesaler 
$115,000.00, or a total of $295,000.00. The sale 
of these magazines has and is contributing to 
the establishing of a strong distribution organiza- 
tion in Canada which benefits both Canadian magazines 
and Hearst Magazines. 

While our Canadian circulation represents 
a small percentage of the Hearst Magazines total 
yearly sale, it is important to us. It is by far 
the largest of any country outside the United States. 
United States total copies sold yearly by subscrip- 
tion and newsstand is approximately 118,000,000; 
Canadian total 4,852,000; Canadian circulation Ug 


of grand total. 
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2 
3 In exploring the value of our Publications, 
4 we feel the Commission would wish to take into 
5 account the stimulus to the Canadian economy resulting 
6 from editorial content in the many fields covered. 
7 Obviously many millions of dollars are spent in 
8 Canada, as the result of the forward-looking 
9 editorial program in the fields of homemaking, 
10 pbuilding, fashion, boating, etcetera. 
11 If we can be of assistance to the Commiss-~ 
12 ion in any other way, please let us know. 
13 Gf I may, I would like to add a few 
14 comments. 
15 THE CHAIRMAN: Would you like to sit 
16 down? 
17 MR. MILLER: Thank you, very much. 
18 As I mentioned in my submission to 
19 the Commission tne profits to newsstand dealers 
20 on our magazines is $180,000 approximately, and 
1 $115,000, to the wholesaler for a total of 
22 $295,000. We pay Canadian freight Carriers 
approximately 36,000 a year on our magazines. 
Our company purchases about $60,000,000 worth of 


newsprint in Canada for our newspapers ‘during 


the course of the year. 

I am putting this in, sir, just to 
give you the picture of our company's activities: 
our Wm book division spenés about $100,000 


a year for paper and printing in Canada. 
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This is work done in Canada; I refer to the 
small paper backed books. 

Our magazines run articles on travel 
in Canada that generate tourist trade in Canada. 
I am talking about magazines circulated in the 
Uso. 

I just happened to see in Bride and 
Home an article ‘Fifteen places to stay in 
Quebec". I did not go through and do a research 
job. This happens to be a current issue. 

We do not feel that our magazine works 
a hardship in any way on the Canadian magazine 
industry. 

THE CHAIRMAN: Any questions? 

COMMISSIONER JOHNSTON: I have one or 
two things I would like to ask you, Mr. Miller. 
I wonder if you would explain for my benefit 
the newsstand operation in some further detail? 

MR oMILLBR: “Yess sir, 

COMMISSIONER JOHNSTON: What is the 
distributor and what is the wholesaler and 
so forth? 

MR. MILLER: The wholesaler is the 
gentleman to whom we ship our magazines in Canada, 
and then he, in turn, distributes them to the 
retail dealer for sales to the public. 

COMMISSIONER JOHNSTON: Is there not 


another step in there? 
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2 

3 MR, MILLER: No sir. We are our own 

be distributors, and we ship directly to the whole- 

5 saler. We do not, if that is what you are thinking 
6 of, have a distributor handling our magazines. 

7 we ship directly to the Canadian wholesaler. 

8 COMMISSIONER JOHNSTON: The only other 

9 question I have, Mr. Chairman, has to do with 

10 the percentage of advertising in these various 

11 publications. Have you that figure? 

12 MR. MILLER: No sir, I haven't. 

13 COMMISSIONER JOHNSTON: I am one of 

14 your subscribers so you must treat me politely. 

15 MR. MILLER: I certainly will. 

16 COMMISSIONER JOHNSTON: I subscribe to 
17 Motor Boating. It is a very interesting publica- 
18 tion, particularly the advertising. I Like 

19 to read about big boats I could never possibly 
20 afford to own, but it seems to me that the 

21 magazine, which is quite a thick one, is really a 
22 co-operative catalogue, and possibly that is 

23 slightly unfair to the Canadian printer, in that 
24 advertising has customer duty of ten cents a 
25 pound from the United States, whereas the same 

26 advertising bound up in the magazine with articles 
pH on motor boating and sailing and things like 
28 that enters the country duty free. 

29 MR. MILLER: It could possibly be, 


30 sir, you are thinking of our new issue, which is 
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a show number. I could understand you would think 
it looked like a catalogue because of the thickness 
of it. I do not know that you could say that 
about the general issues throughout the year. 

Mr. Chapman, who is the editor, we have 
considered as being the dean of this business, 
and we feel there is a lot more than advertising 
in it. 

On a number of our one shots, as you 
know, and our annuals, we do pay a Canadian tax 
on the advertising, because, I believe, if you 
publish tess than four times a year you pay 
two taxes, the import and -- is it the excise tax? 

COMMISSIONER JOHNSTON: Yes. The 
sales tax. That is fine. I would like to 
compliment Motor Boating, alsa, for giving the 
Harmsworth Race this year a fair coverage. 

MR. MILLER: Thank you. 

COMMISSIONER JOHNSTON: That is all, 

Mr. Chairman. 

COMMISSIONER BEAUBIEN: Where are your 
subscriptions mailed? Are they mailed from the 
United States, or from Canada? 

MR. MILLER: Some from Canada and oa 
from the United States. As lI mentioned, we do pay 
freight carriers approximately $36,000 a year, I 
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COMMISSIONER BEAUBIEN: Do any of 
your publications run split runs? 

MR. MILLER: We are starting split runs 
on Good Housekeeping, but that has no effect 
on Canada. 

THE CHAIRMAN: This is a regional thing 
in the United States? 

MR. MILLER: Ves, \6i1. 

COMMISSIONER BEAUBIEN: No split runs 
will come to Canada? 

MR, MILLER: No. You are thinking in 
terms of selling Canada as part of a split. 

No, sir. 

THE CHAIRMAN: You have net got what 
they call "Special Canadian Editions", have you? 

MR. MILLER: No, sir. 

THE CHAIRMAN: Do you take some Canadian 
advertising? 

MR. MILLER: I have not researched that, 
but I know that we had Harper's Bazaar. I think, 
for instance, Morgan's, or some of the fur companies, 
I am quite sure, do advertise in Harper's. 

COMMISSIONER JOHNSTON: They are adver- 
tising to your United States audience? 

MR. MILLER: Yes, sir. 

THE CHAIRMAN: Thank you very much, 

Mr. Miller, for coming so far to give us this 


very interesting information. It is very good 
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of you to come, and we thank you for your co- 

operation. I must say, I do not think you are one 

of the people that is causing us too much coné¢rn. 
Gentleman, we have to adjourn for five 


er ten minutes. The next witness is not yet 


here. 


---Short adjournment. 


MR. P¥ITFIELD: Mr. Chairman, it had 
been the intention of Popular Publications 
Incorporatcd of New York City to appear at this 


hearing. I have received a telegram from 


Mr. John J. MeVarish of that Company, requesting 
that he be heard in Montreal on December 7th or 8th, 
duc to the fact that he wants to make a more 


substantial submission. 
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THE CHALRMAN: Would you introduce yourself, 
please? 

MR. HANSON: My name is Donald P. Hanson. 
I am Vice-President of Fawcett Publications 
Incorporated. 

Our brief, that Mr. Pitfield is going to 
read for me, because, as you can see, my voice 
is not exactly made for that kind of thing, is 
our submission which attempts to give a complete 
picture of our operations, for the benefit of 
the Royal Commission, including that part of the 


operation which has to do with Canada. 


SUBMISSION BY FAWCETT PUBLICATIONS INCORPORATED 


APPEARRNCES : 


DONALD P. HANSON Vice-President 
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Submission by: FAWCETT PUBLICATIONS, INC. 
Greenwich, Cennecticut, U.S.A. 


128.6 y RS hd ee 


Royal Commission on Publications 
Dominion of Canada 


Gentlemen: 

In response to your invitation, we respeetfully 
submit the following information abeut Fawcett 
Publications, Inc. and its operations. 

1. Fawcett publishes seven monthly magazines. These 
are sold virtually throughout the free world, both 
by subscription and on newsstands. All of them 
carry advertising. The net paid circulations of 


all of them are certified by the Audit’ Bureau of 


Cireulations. Their combined circulation is in excess 


of 11 million copies per month, of which less than 
6% or 660,000 copies are sold in Canada. Their com- 
bined gross advertising revenues in 1960 were 
$17,407,000, of which less than 1%, or $137,000, 
consisted of revenue for space sold for Canadian 
editions. 

2. Fawcett also publishes a number of periodicals 
of less-than-monthly frequency. In the year 1960, 
these included thirty titles (of which sixteen were 
sold also in Canada) and 37 titles in the ‘Fawcett 
How-To" line, produeed for the United States only. 


None of these publications are audited by A.B.C. 
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Their combined sale in 1960 is estimated at 9,400,000 
copies, of which only 430,000 copies were sold in 
Canada. Some of these books contain a small amount 
of advertising. Their total gross revenue in 1960 
comes to $290,600. No Canadian editions of these 
books were printed, and none of this advertising 
revenue consists of space sold for Canadian editions. 
3. Fawcett publishes three lines,“of paperback books: 
Crest, Premier, and Gold Medal. In 1960, there 

were a total of 239 titles published in these three 
lines. The estimated 1960 sales of paperbacks are 

37 million copies, of which an estimated 2,300,000 
copies consist of Canadian sales. 

4, Fawcett operates a distributing organization 
through which it distributes magazines and paper- 
backs to magazine wholesalers. There are more than 
800 such wholesalers in the United States. There 

are 54 Canadian wholesalers. In addition to its 

own titles, Fawcett distributes Flower Grower, 
Modern Photography, and Dennis the Menace Comics 

to these wholesalers. 

5. The monthly magazines published by Fawcett, 
together with their A.B.C. circulation averages for 
the first six months of 1960 and their Canadian sales 
during the same period, both by subscription and at 


newsstands, are as follows: 
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2 

Average 1st 6 months 1960 
3 (000) 

Total 

A Circulation Canada % 
5|| Woman's Day 4, 658 205 4.4 
6| True 2,540 161 “+653 
7|| True Confessions DELO. CoP i oe1 
8| Motion Picture LOL 15 Teo 
9/ Mechanix Illustrated 1,069 FA Mn Le Gea ' 
10) Cavalier 467 is res Bis: 
11| Electronics Illustrated 160 oh or ls! 
12|| TOTAL 11,146 662 5.9 
13| 6. The gross advertising revenucs for the ealendar 


14 year 1960, as well as revenues from space sold for 
13 Canadian editions of the two magazines which aecept 


16 such space, follow: 


Gross 

7 Gross Revenue 
Advertising Canadian 
18 Revenue Edition % 
(000) 

19] Woman's Day $9,567 $48 4 
20 True 4,252 89 eed 
21 Mechanix Illustrated 1,693 -- -- 
22 True Confessions 999 - -- 
23 Motion Picture 505 -- -- 
24 Cavalier 209 ~ -- 
25 Electronics Illustrated 182 -- -- 
26| TOTAL $17,407 pis ft 


27| 7. A complete listing of the 1960 titles of the 
28 publications described in paragraph 42 follows. Those 
29 sold in Canada are indicated by asterisk. More 
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1 
2 

detailed information on these is available should the 
A Royal Commission desire it. 
: Published less frequently than monthiy 
4 Baseball 1960 
: Baseball Yearbook 1960 


Beauty Ideas 


: * Best Detective Cases 

in Beating Magazine - Summer 

i Boating Magazine - Spring 

‘3 Boxing Yezarbeok 1960 

ie % Celebrity 

vn Fishing Yearbook 

A + Football Yearbeok 1960 

“ * Hair Style Ideas 

i How to Christmas Book 

ts Hunting Yearbook 
ae Lily Dache's Beauty & Glamour For You 
ee # Lily Dache's Beauty & Glameur Fer You (reissue) 
i New Ideas for Christmas 
6 * Pro-Football Stars 
me Sylvia Porter's Income Tax Guide 1960 
Mi Startling Detective 
a * Things to Make for Christmas 

Today's Home 

26 
o * Today's Home Decorating Guide 
y Today's Woman Christmas Ideas Book 
ee * True's Auto Yearbook 


True Police Cases 
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1 

2 

3 * True Police Yearbook 

4 * True Police Yearbook 

5 True Western Adventures 

6 Womants Day sest Ideas for Christmas 
7 * Woman s Day Guide To Good Decorating 
8 awceett Hos-To Books 

9 All About Swimming Pools 

10 Amateur Astronomy Handbook 

11 Archery Handbook 

12 Ben Hogants Power Golf 

13 Best Hot Rods 

14 Candid Phetography 

15 Electrical Repairs You Can Make 
16 Electronic Ideas 

17 Electronics Guide 

18 bamily Boating 

19 Good Photography 

20 Good Photography's 35mm Handbook 
71 Handbook of Home Imorovements 

22 Handy Mants Conerete and Masonry Handbook 
23 Handyman'ts Home Manual 

24 Hi-Fi Guide 
25 Home Carpentry Handbook 

6 Hot Rod Handbook 
27 How to Be An Expert at Snotgun Shooting 
28 How to Build It 

29 How to Build 20 Boats 


30 How To Use and Choose Power Tools 
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Landscaping & Lawn Ideas 

Learn to Draw From Master Artists 

Man Into Space 

Outboard Boating Handbook 

Photegraphy Handbook 

Plumbing and Heating Handbeok 

Plywood Prejects for the Handy Man 

Prize Winning Photography 

Professional TV Repair Seercts 

Projects You Can Make For Outdeor Living 

Skin Diving Handbook 

Stereo Hi-Fi Handbeok 

The First War Planes 

Tom MeCahill's Car Owner Handbook 
8. A complete listing of the paperback books published 
in 1960 follows. The majority of these titles were 
sold in Canada. More detailed information en these 


is available should the Royal Commission desire it. 


CREST 

January 
Lolita Viadimir Nabokov 
Young Love Johannes Allen 
The Steel Cocoon Bentz Plagemann 
Trialsof Tears William Forest 
Devil in Dungarees Albert Conroy 


Home Medical Encyclopedia Paul Kuhne 
Mantrap Duane Yarnell 


Nine Coaches Waiting Mary Stewart 
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February 


March 


April 


Please Don't Eat the Daisies 


The Bright Young Things 


25 Magic Steps To Word Power 


Frenzy 
Stranger on Lebos 
They sei) Sex 


Trouble Rides Tall 


Clotilde 
Please Write For Details 


The Case of the Chased 
and the Unchaste 


Mitizton Dollar Tramp 


Get Out of My Sky 
(edited by) 


So You Think You Know 
Baseball 


Ort “Ginies 


The Ugly American 


The Fugitives 

The Drak Road 

What Are The Odds? 

The Authentic Death of 
Henry Jones 


Swamp Babe 


Modern Manners: Etiquette 


for All Occasions 


ae) 


Jean Kerr 
Amanda Vail 

William Funk 
James QO. Causey 
Valerie Taylor, 
Sara Harris 


Harry Whittington 


Cecil St. Laurent 


John D. MacDonald 


Thomas E. Dewey 


Wm. Campbell Gaul 
Leo Margulies 


Harry Simmons 


Hans Habe 


Wm. Lederer and 
Eugene Burdick 


Robert Gutwillig 
James Cross 


Leo Guild 


Charles Neider 


Robert Faherty 


Carolyn Hagner Shaw 
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20 
May 
Carlotta McBride Charles Gorham 
Crieket Smith Monte Linkletter 
This Ficry Night Joan Vatsek 
A Dream of Falling Mary O. Rank 
How To Invest Safely 
and For Profit Adélph Suchsdorf ILI 
Mandingo (reissue) Kyle Omstott 
A Walk On The Wild Side Nelson Algren 
June 
Dennis The Menace .,. 
Teacher's Threat Hank Ketcham 
The Notion of Sin Rebert McLaughlin 
The Girl With A Secret Charlotte Armstrong 
A Dram of Poison Charlotte Armstren 
The Trumpet Unblown William Hoffman 
The Violaters Francis Irby 
Gwaltney 
The Con Man Dan Cushman 
duly 
Psycho Robert Block 
The Cool World Warren Miller 
A Beatin ee in My Heart Nicholas Blake 
The Story of Andrea Fields 
-- Woman and Doctor Elizabeth Seifert 
Think and Grow Rich Napoleon Hill 
Best Cartoons From True Editors of TRUE 


According to Hoyle Richard L. Frey. 
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A Handful of Men 
Walk With Evil 
Kings Will Be Tyrants 


VIP Tosses A Party 


The Wizard of 0Z 


Of Love Forbidden 


September 


October 


November 


The Marauders 
The Crossroads 
The Breeze From Camelot 


Dennis The Menace Rides 
Again 


Clash Of Shadows 
Seven Ways From Sundown 


Night of Fire And Snow 


Poor No More 

Warrior's Rest 

The. “Py 

My Fight For Sanity 

Concerning A Woman of 
Sin and other Stories 


of Hollywood 


The Pink Hotel 


The Longest Day 


Invitation To A Beheading 


Robert Wilder 
Robert Wilder 
Ward Hawkins 


Virgil Partch & 
William McIntyre 


O.Frank Baum 


Anna Elisabeth 
Weirauch 


Charlton Ogburn, Jr. 
John D. MacDonald 


Vina Delmar 


Hank Ketcham 
Howard Rigsby 
Clair Huffaker 


Alfred Coppel 


Robert C. Ruark 

Christiane Rochefort 

John Buell 

Judith Kruger 
(edited by) 


Daniel Talbot 


Dorothy Erskine & 
Patrick Dennis 


Cornelius Ryan 


Vladimir Nabokov 
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The Lion House 
If The Shoe Fits 


Earthquake 


Re tins COrner 4 Us 
Dennis The Menace 
December 
Town Burning 
The Affair in Arcady 
Flaming Lance 
Litcle Tramp 
Back Alley Jungle 
(edited by) 
Back of Sunset 
The Enjoyment Of Love In 
Marriage 
PREMIER 
January 
The Red and The Black 


Crucibles: The Story of 


Chemistry 
February 
The Ambassadors 


Miracle of Language 


Margorte Lee 
Lee Roberts 
Milton Berle & 


John Roeburt 


Hank Ketcham 


Thomas Williams 


James Wellard 


Clair Huffaker 


Gil Brewer 


Leo Margulies 


Jon Cleary 


Dr. LeMon Clark 


Stendhal 


Bernard Jaffe 


Henry James 


Charlton Laid 


My 


Smsi lity aenont 


| 


DSBEKSW) Satie 
TSHBLIH whe !l9 
Tewend. [65 


_— 


“ata: ‘ert ¥os8 
pat iugnalt .oat (ed ‘Bettpe) . o 
| erseid nob | Stegewe to ose Tet 
} piekdiabee ite oe 
| Mel RT —s | id 
j 


fariiiae ss Mosia eat Bas ROA SAT | _ 
j 10. yaode eH?  raekerowsd is 
oTiet brace a Ls aa i | | 


seme ext 


BE&T noel sar) oadusnsd cr otoacin | 


Pe hi 
7 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


2m 


1 
2 
March 
3 
Teach Yourself Psychology W. E. Sargent 
4 
Three Great Greek Plays 
5 
(edited by) Lyman Bryson 
6 
April 
7 
Much Loved Books - Volume ITI 
8 
A Book Apout merican History George Stimpson 
9 
May 
10 
A New Continent and A 
11 
New National (Vol. I) Paul M. Angle 
12 
The Practical Way to a 
13 
Better Memory Dr. Bruno Furst 
14 
June 
15 
Rockets Through Space Lester Del Rey 
16 
The Way of All Flesh Samuel Butler 
17 
July 
18 
Esther Waters George Moore 
19 
The New Nation. . Grows - 
20 
Volume” IL Paul M. Angle 
a1 
August 
22 
The Nation Divided - 
23 
Volume IIil Paul M. Angle 
24 
Mirror For Man Clyde Kluckhohn 
25 
September 
26 
The Making of a World 
Ze } 
Power (Vol. IV) Paul M. Angle 
28 
The Uneasy World (Vol.V) Paul M. Angle 
29 


30 
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October 

Armance Standhal 

The Story of An African Farm OLive, Schnesner’ 
The Exploration of Space Arthur C.. Clarke 
November 

Maggie: A Girl of the Streets Stephen Crane 
Their Wedding Journey William Dean Howells 
The Shorter Novels of Herman Melville 
December 

Far From the Madding Crowd Thomas Hardy 
MeTeague Frank Norris 


The Living Thoughts of 


Tolstoy Stefan Zweig 
GOLD MEDAL 
January 
Kiss Off The Dead Garrity 
Danger Is My Line Stephen Marlowe 
Nero's Mistress John Tessitore 
Requiem For A Virgin Lionel White 
Backwoods Teaser Gil Brewer 
Buchanan's) Revenge Jonas Ward 
Teen-Age Terror Wenzell Brown 
So Young, So Wicked Jonathan Craig 
This Woman Albert Idel 


Heller With A Gun Louis L'Amour 
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February 


Death Of A Citizen 
Slam ‘The Big Door 
Heat Of Night 
Yellowleg 

The Extortioners 
Hot Dam 

The Damned 

Dead Low Tide 

Odd Girl Out 


Double in Trouble (reissue) 


March 


My Lovely Executioner 
Death Of A Ladies’ Man 


World Without Women 


Blood Moon 

Thimk (selected by) 
Assignment-Budapest 
Pure Sweet Hell 

Driven 

Outcast of Murder Mesa 


5:45 To Suburbia (resisue ) 


April 


The Girl On The Best 
Seller List 
Journey To A Woman 


The Wranglers 


29 


Donald Hamilton 
John D. MacDonald 
Harry Whittington 
A.S. Fleischman 
Ovid Demaris 

Neil MacNeil 

John D. MacDonald 
John D,. MacDonald 


Ann Bannon 


Richard Prather 


Peter Rabe 

Lee Roberts 

Day Keene & 
Leonard Pruyn 

Frank Castle 

Charles Preston 

Edward S. Aarons 

Malcolm Douglas 

Richard Gehman 

Kenneth Fowler 


Vin Packer 


Vin Packer 
Ann Bannon 


Will Cook 
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Assignment-Zoraya 
Staccato 

Inquest 

The Beats 

Murder For The Bride 
Rebel Raider 


Lovely And Lethal 


Dance With The Dead 
Starfall 

The Three-Way Split 
Death Is My Comrade 
Dark December 

One For Sleep 

Funny Cartoons 
Shanghai Incident 
Ride .For Texas 
Everybody Had A Gun 


(reissue ) 


North Beach Girl 

Sundance 

Steal Big 

13 Great Stories of Science 
Fiction (edited by) 

Murder Me For Nickels 


Too Late For Mpurning 


Edward S. Aarons 
Frank Boyd 

Milton K. Ozaki 
Seymour Krim 
John D. MacDonald 
Joseph Chadwick 


Frank Castle 


Richard S. Prather 
John Cunningham 
Gil Brewer 
Stephen Marlowe 
Alfred Koppel 
Frank Bonham 
Vindale < 

Stephen Becker 


William Heurnan 


Richard S.. Prather 


John Trianian 
Richard Tel iode 


Lionel White 


Groff Conklin 
Peter Rabe 


Richard Foster 


sent oer 0 Sttiogt Bott sci daw sofia | eee 

riavigerdhinnd ririOd ; | bes  ffatrsse 
towers iD Opp Vek -ooartt edt 

wHoluan narigedt Shiro WM alcgonth = 
teqaod bshich  atiesosd staat 
nainod New |" gast@ sot sno 
ota anode) eur 
TslOSk neriqet? Inohfonmst tarigaas 
BOE mosh OT ew aaxeT TOL. obit 


| Gerdeeq 6 buses (vee Je 3%} | 


du tnetn® rsitot . ini® nossa cts 
n<igtlat Baste tn So eoreh awe 
sti! fencia ‘ghee teste 
egieioe to geitote dae Bl 2 

aibinos tow (ya bodies) eottomt fe 
dBA qeast afplatil xo sit iseenate i 


oF (2 ore, a it My 
+f 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


ea 
1 
2 
3 South Of The Sun Wade Miller 
4 The Second Longest Night Stephen Marlowe 
§ Bodies In Bedlam (reissue) Richard S. Prather 
6 The Kid Was A Killer Caryl Chessman 
8 Carol, In A Thousand Cities 
§ (edited by) Ann Aldrich 
10 Scream Bloody Murder Richard Telfair 
11 College Confidential Irving Shulman 
12 The Enforcer Ovid Demaris 
13 Pieces Of The Game Lee Gifford 
14\ MeGivern T. V. Olsen 
15 Hell Hath No Fury Charles Williams 
16 Murder In The Faw Bruno Fischer 
7 Funny Business Charles Preston 
18 Case Of The Vanishing 
io Beauty (reissue) Richard S. Prather 
20 August 
a1 The Only Girl In The Game John D. MacDonald 
92 It Started In Naples Saul Cooper 
73 The Murder Kick Wenzell Brown 
oA Peril Is My Pay Stephen Marlowe 
95 Lila My Lovely Dudley Dean 
%6 High Lawless ih Ve. OLeen 
97 Mountain Girl Cord Wainer 
5 Hostage For A Hood Lionel White 
99 The Name's Buchanan Jonas Ward 
Find This Woman Richard SvaPrather 
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September 


Sinner Take All 

Uncle Good's Week-End Party 
The Wrecking Crew 

Buchanan On The Prod 

Hell To Eternity 

Meanwhile Back At 

°° The Morgue 
Seminole 

He Rode Alone 


Way Of A Wanton (reissue) 


Strip For Murder (reissue) 


October 


Assignment -- Mara Tirana 
Hot Saturday 
Texas Fever 


VIP's All New Bar Guide 


The Trouble With Love 
No Chance In Hell 
Rui, "Chico; Run 


The Tall Stranger 
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Wade Miller 
John F-ulkner 
Donald Hamilton 
Jonas Ward 


Edward S. Aarons 


Mike Avallone 
Theodore Pratt 
Steve Frazee 
Richerd §. Prather 


Richard S. Prather 


Edward S. Aarons 
P. J. Reed-Marr 
Donald Hamilton 
John Armstrong & 
Virei Parcen 
Basil Heatter 
Nick Quarry 
Wenzell Brown 


Louis L'Amour 


Darling, It's Death (reissue)Richard S. Prather 


Always Leave 'Em 


Dying (reissue) 


November 


The Comfortable Coffin 


The Turncoat 


Richard S. Prather 


Richard S. Prather 


Hal G. Evarts 
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1 < - 
2 
3 Hell Can Wait Harry Whittington 
A Angel's Flight Lou Cameron 
: The Star Trap Robert Colby 
, Have Gat -- Will Travel Richard S. Prather 
7 Sabadilla Richard Jessup 
_ The Brass Cupcake (reissue) John D. MacDonald 
G Desire In The Dust Harry Whittington 
e The Wailing Frail (reissue) Richard S. Prather 
December 
11 camara 1 
ne The Girl Between Bruno Fischer 
13 ia A ie aad he Wag Nick Quarry 
| Rogue Moon Algis Budrys 
pe Connolly's Woman Harry Whittington 
16 The Death Ride Neil MacNeil 
ae The Dark Raiders Hee bee hal teran 
“i The Neon Jungle John D. MacDonald 
19 Run From The Hunter Keith Grantland 
a foo Many crooks (reissue) Richard S. Prather 
o Three's A Shroud (reissue) Richard S. Prather 
a 9. Canadian subscriptions to most Fawcett publica- 
Be tions (Woman's Day has no subscript ions ) 
ov are solicited by Canadian subscription agencies. 
i It is estimated that the 1960 profits to 
- these agencies, on subscriptions obtained for 
o Fawcett, exceed $650,000. 
a 10. The average profit to Canadian wholesalers 
- is 18.5% on the Fawcett-distributed publications 


which they sell. For the Lastefulloyear, be-= 
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‘ginning with the November 1959 issués and. ending 


with the October 1960 issues, these wholesalers 
earned a profit of $257,000. Canadian retail 
news dealers, whose profits averaged 20%, 
earned $347,000 during this one year period. 
Canadian supermarkets, which pay 6¢ for 
Woman's Day and sell it for 10¢, earned an 
additional $98,000. Total selling profits to 
Canadian interests, therefore, amounted to 
$702,000 during the last year. 

The Royal Commission no doubt will have facts 
presented to it on similar profits on all 
American magazines distributed and sold in 
Canada. It is our estimate based on figures 
from the Bureau of Independent Publishers 

and Distributors, that the total of such 
profits is well in excess of $9 million. 

The total tonnage of paper used in the produc- 
tion of Fawcett publications was more than 
50,000 tons in 1959, and nearly 53,000 tons 

in 1960. While virtually all of this paper is 
produced in the United States, much of the wood 
pulp required to produce it comes from Canada. 
Virtually all Fawcett publications are printed 
the Fawcett-Dearing Printing Company plant, 
wholly-owned by Fawcett in Louisville, Kentucky , 
Fawcett paperbacks are printed by the W. F. 


Hall Printing Company in Chicago. Most of the 
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‘“3sOCrest and Gold Medal paperbacks for Canadian 


distributton are printed in Caneca on paper 
purchased in Canada, at a cost of approximately 
$100,000. 

Two Fawcett publications have a Canadian 
Edition. Woman's Day has had such an 

edition since June 1959. (It also had a 
Canadian Edition for some years prior to the 
enactment of the excise tax which was repealed 
in June 1958.) True magazine has published 

a Canadian Edition since November 1958, 
although no Canadian Egition **pears in the 
January 1961 issue of True, and it has not 

been determined whether a Canadian Edition will 
appear in subsequent issues of True. 

Woman's Day does not carry special editorial 
content for its Canadian Edition. Woman's Day 
sells regional advertising in nine areas. Eight 
of these are United States areas, the ninch 

4s Canada. Total Canadian Edition advertising 
space and its gross dollar value, has been as 


follows: 
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2 
WOMAN'S DAY 
3 
Canadian Edition 
4 
5 Canadian Gross 
Advertising Advertising 
6 Space Revenue 
5000 

7} 1959 
8 June 1/3 page a5 
? July 11/3 eel: 
10 August 1/3 eo 
11 September 1/3 5 
12 October 1273 2.9 
13 November eae se! hie 
14 December SG Sty 
15 TOTAL 9 5/6 pages $15.8 
16 

1960 
| aoa. 

January 1 1/2 pages Dit 
18 
‘5 February Pa SS 349 

March 2 320 
20 

April 4 1/3 635 
ZL 

May 1276 Lad 
ap) 

June Naa 2 5 
23 

July ‘i Led 
24 

August ie Bai 
25 
_ September 2 F/O SS 

October 1 2/3 eae e 
21 
A November 3 ie 9.0 
i December 1 2/3 AHS 

TOTAL a4 pages $40.6 
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So 
1 
2 
3 16. Canadian Edition advertising in True, together 
4 with the number of pages of the Canadian 
5 Edition insert, has been as follows: 
6 TRUE 
Canadian Edition 
: Canadian Gross Total 
8 Advertising Advertising Insert 
Space Revenue Pages 
9 ($000) 
1958 
10 
Nevember 5 1/3 pages ee 8 
at December oe ge ony, 20 
2 TOTAL 13 2/3 pages $149 28 
13 
1959 
14 
January 2 pages Bon dy 
15 
February 5 1.9 8 
: March 4 330 12 
17 ; 
April 5 1/3 5.0 12 
1 
é May aye Guy 16 
19 
June h ef3 hl 8 
July 12 1One eu 
ae August 8 173 8.4 16 
22 September 9 2/3 Ge 1. en 
= October VOrasAS 9.4 al 
= November 5.273 5.2 16 
a December 12273 1225 a 
46 TOTAL 85 pages aaa: 188 
27 
28 
29 
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34 
Canadian Gross Total 
Advertising Advertising Insert 
Space Revenue Pages 
($000 
1960 
January 4 5/6 pages dee 16 
February 5 1/2 6.3 16 
March Gri fe TO 16 
April 12S Bie 16 
May 6 2/3 8.6 16 
June 7 WAS occ 16 
July 8 1/3 legal 16 
August fs O85 16 
September 8 OG 16 
October 5 2/3 Tee 16 
November 3 1/3 ae 8 
December 5 1/6 6.8 16 
TOTAL 72 5/6 pages $89.2 184. 


17. Magazine advertising is placed by advertising 
agencies who buy space in publications at a 
discount of 15% plus 2%, billing their clients 
at card rates. Fawcett publications billings 
t0 28 Canadian advertising agencies and branch 
offices have been as follows: 

Gross Profit 
Biilings to Agencies 


1959 issues ® 66,101 $14,379 


1960 issues 129.293 21,592 
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18. Articles which appear in the Canadian Edition 


of True magazine were as follows: 


Titde Author 
Race of the Giants Martin Franklin 
Nervy Noah of Niagara Donovan Fitzpatrick 


Mad Dash of the Voyageurs Martin Iger 
Springtime's Bruin Bonanza Byron Dalrymple 
Science Dooms the Great 


Lakes Vampire Woodie Jarvis 


Canada's Expendable Heroes Sandy Sanderson 
Eddie Shore: Hockey's 

Immortal Hooligan Frank Graham, Jr. 
The Mystery Monster of 

Grindstone Island Norman Carlisle 
Killer Bridge Norman Carlisle 
Good Fences Make Good 


Neighbors 


Canada's Crackpot Oil Baron Joseph Millard 


Death Trap in the Depths James A. Cox 
The Ten-Yard Flight Deck Aaron Norman 
The Pride of Two Nations (picture story) 


Trackdown of the Mad Trapper Paul Brock 
Firebrand Savior of St. Murray Teigh 

Boniface Bloom 
Who Was This Cockney Lord 

of the Beaver Lands And 

What Was His Strange 


Tale? Norman Carlisle 


i 
eRe sean 


a 


ar 
ae 


apie 


«8b, SEBAGO Sie 


ebeEMe) resume | ogotee earl 

KOO Ssh aeorot boos ‘ 
srodignat 

re ere tomet ‘Eto sacra dal & rebenes | 
xQ9 Ae seit, 
amtiot coaRA. 

A apes sudo sa) 
oor Lued ee 


‘More? Agowsutt 


ton fa 2 
> 
SLeblasd asamoit 
+f ae ia 


PAN 
4 
ey | 
| 
i] 
| 
t 
i] 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


36 

1 

2 

3 Coppermine Journey -- Part I 

Fe (from Journals of Samuel 

P Hearne ) Farley Mowat 

6 Coppermine Journey -- Part II Farley Mowat 

7 Coppermine Journey -- Part III Farley Mowat 

i Canada's Canniest Duck Shooter Scott Young 

9 Diary of Death in the Barren 

10 Lands Terrence Robertson 
1 Atrocities on Ice Andy Bathgate 

- Crusade of "The Beaver Chief "Evan Hill 

13 War Against the Williwaws Joseph Stocker 
| Four-Footed Delinquent of Angus Franklin 
15 the North Maciver 

16 Barnum's Cape Breton Giant Norman Carlisle 
7 Make It Go With Guts and Elmer G. Fullerton 
18 Glue & HH, &o. M. Kemp 
19 Strange Career of the Sad 
20 Little Wild Man heme eGo iig' a 
21 The Store That Comes to the 

22 Customers Norman Carlisle 


The Scout Who Saved the Mounties Ray Darby 
a I Made Friends With Bighorns Andy Russell 
The Grocery Clerk and His Vault of Gold J.P.Cahn 
Robbery in Triplicate Alan Hynd 
The Desperate Flight of 
Sheriff Hyde Norman Carlisle 
Bob Edwards: Calgary's 


Sacred Cow Slayer Frank Rasky 
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Crazy-Legs Longboat 

How to Drub A Sub 

The Case of the Snow- 
Covered Clues 

The Man Who Robbed His Own 
Bank 

When Canada's Cup Runneth 
Over 

The Man Who Talked To 

Reindeer 

The Punch Heard Round the 
World 

The Man Who Boozed Up the 


Braves 


ot 


Norman Carlisle 


Ray Darby 


Alan Hynd 


Bob and 


Jan Young 


Booton Herndon 


Norman Carlisle 


Booton Herndon 


Frank Rasky 


The Saga of the Touring Flour 


Sack 


ee bs ere 


While the Canadian Edition of Woman's Day 


has not carried special editorial content in 


a "Canadian Section", it has devoted a consider- 


able amount of free advertising space to various 


Canadian interests, as follows: 
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December 
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January 
February 
March 
April 


May 


June 


August 
September 
October 
November 
1960 _ 
February 


March 


April 


May 
June 
July 


October 


November 


40 lines 


Page 


55 “ddiwes 


Page 


True magazine devoted 2/3 
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Canadian Care 


Canadian Cancer Society 


it ia} 


Canadian Advertising 
Advisory Board (educ.) 


Canadian United Fund 


Canadian Advertising 
Advisory Board (educ.) 
Canadian Care 


Canadian Advertising 
Advisory Board (educ.) 


{f 1! if 
Canadian Cancer Society 
Canadian Care 


Canadian Advertising 
Advisory Board (educ.) 


it li il 


page in its November 1960 


issue to an advertisement for Canadian Care. 
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From time to time Fawcett Publications have 
carried throughout their circulation articles 
about Canada and what Canada offers the 
sportsman, the tourist and the vacationer. 
We respectfully submit that the impact of 
these articles has helped to swell Canadian 
revenues. Among such articles in recent 
years were: 
TRUE 
i Killed the Monarch of the 
Mountains 
(Mountain caribou hunting 
in British Columbia) Grancel Fitz 
Fish a Virgin River 
(Fishing in Superior's 
White River country) Franklin M. Reck 
How About A Canadian True Travel and 
Vacation? Vacation Service 


1 iB 


How About A Trophy Trip? 
Canada - Fishing Unlimited . : 
Sailfish of the North 

(Fishing in Clearwater 


River in northern 


Saskatchewan ) Ted Trueblood 
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2 
WOMAN'S DAY 
: 1958 Woman's Day Vacation 
: Guide--Cape Breton, Canada 
, 1959 Family Vacation Guide-- The Canadian 
: Maritimes and Canadian Rockies 
; TRUE CONFESSIONS 
: Faith -- The Wonder Drug For the Afflicted 
: (Shrines in Canada) 
21. A partial listing of other articles which have 
. appeared in recent years in Fawcett magazines, -'°' 
4 having to do with Canadian subjects follows: 
World Series Shotgun Carnival 
¥ (Canadian participation at 
: Grand American ‘Tournment, 
n Vandalia, Ohio) Tucian Cary 
Fourteen Miles of Frostbite 
2 (Dog-sled Race at Ste. 
19 
oF Agathe des Monts, Quebec) 
Death in a December Dawn Farrell & 
= (Halifax Explosion) Wilbur Cross 
= A New Look at America's 
ie Mystery Giant ivene! Sanderson 
- (Story of the Sasquatch ) 
- The Corpse Who Stood Guard Edraund Gilligan 
i Ordeal on the Killer Ice Norman Carlisle 
Manhunt For A Mountain Ghost Sterling McLeod 
_ Wild Irish War Charles McCarry 
29 
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Z 

5 Bill Barker - "Greatest 

4 Fighter Pilot Who Ever 

, Lived" William W. Walker 
: Rough Ride at Calgary 

: (Rodeos at Calgary) Hy Peskin 

P Miracle Mountie of the 

9 Gold Rush Pierre Berton 

7 How's Your Happiness Working? 

" (Story of Well-Being Clinic 

. in Montreal) Woman's Day 

13 22. United States magazines are read throughout 
my: free world. They are welcomed into 

15 other countries, free of burdens of any sort, 
16 because they contribute to the vitally 

"7 necessary free exchange of ideas between 

m peoples. They are read in Canada, as they 

19 are in the United States, because people want 
20 to read them; because people get information or 
m1 pleasure or useful ideas from them. 

29 23. We respectfully submit that Fawcett publica- 
93 tions are read by Canadians because they 

54 constitute something Canadian want and some- 
95 thing from which they derive a benefit. 
a ol. WOMAN'S DAY is published for women. It is a 
” Nsoryice" magazine. It deals less in amuse- 
28 ment and entertainment than in ideas and 

99 plans which help a housewife and mother to 


30 better understand and manage her complex role 
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1 he 
2 
: dn her family and community. Subject matter 
, includes food (how to buy, cook, serve), 
: decorating, child care, fashion, beauty, 
: ome sewing, building, gardening, needlework, 
: crafts, workshop, articles on education, 
: religion, family relationships, community 
; activities, and fiction. 
- TRUE, The Man's Magazine, deals in factual 
material of interest to men. It deals mainly 
i in historical accounts, but ‘some contemporary 
material appears. Subject matter includes 
a personal adventure, exploration, science , 
i. medicine, sports, crime solution, hunting, 
fishing, biography, automobiles, airplanes, 
travel, etc. 
17 
o TRUE CONFESSIONS is a woman's magazine, and 
i publishes chiefly first-person accounts of 
a individual experiences in life of women and some 
a men. The publication carries a sub-head: 
: "Your magazine for a better lige) “i sonethe 
theory that readers will be able to find 
. useful advice and counsel in the magazine, 
‘i to aid them in solving problems. Consider- 
. able space is devoted to homemaking, including 
. baby care, cooking, fashion, beauty care 
27 
and homemaking. 
28 
29 
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MOTION PICTURE is devoted to reporting of 
news of motion picture production in Hollywood 
and abroad, and of personal happenings to the 
persons who appear as stars or players in 
motion picture productions. Some space 

is devoted to women's fashions, beauty care 
and homemaking. 

MECHANIX ILLUSTRATED is a magazine concerned 
with reporting of developments in all fields 
of science, from woodworking to recketry, 
including electricity, physics, mathematics, 
astronomy, aviation, etc. Almost 50% of the 
magazine is devoted to projects for the 
reader to build in the fields of automobiles, 
rocketry, model building, electronics, 
airplanes, home furnishings, furniture, 
boats, etc. Special projects are featured 
for use by manual training classes in second- 
ary schools. 

CAVALIER is a man's magazine, publishing both 
fiction and factual material of interest to 
men. It covers all fields of interest to 
men, including sports, erime detection, war 
experiences, biography, historical inaterial, 


science, adventure, exploration, etc. 
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1 Udy 
2 
ELECTRONICS ILLUSTRATED is published to supply 

; information and satisfy wide public interest 

; in the overall field of electricity. An 

; effort is made to report all significant 

; advances and developments in the application 

: of electricity in business and the sciences. 

i Development and building of rockets is covered, 
: as is the invention and perfecting of such 
machinery as new electric shavers, crane 

i hoists, clocks, etc. 

i Complete files of these Fawcett publications 
"| are available, should the Commission require 
: them. At this hearing we propose to submit a 
= number of examples of specific editorial material 
in various fields even we believe performs a V2:" 
2 useful function, to the Canadian as well as the fie’ 
é United States reader. The examples submitted 
19 

are as follows: 
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THE HOME 


The Wonderful Climate Machine 
by Donald G. Cooley 


Spring Repairs to Your Home 
(staff article) 


Seven Ways to Cool Your Home 
by Lyman Gaylor 


How To Buy a Transistor Radio 
by Richard Stollmack 


Shopping for Hi-Fi 
by Joseph Marshall 


Adi About Loud Speakers and 
Enclosures 
(staff article) 


Storage Wal 1s 
Workshop 


Your First Garden 
by Dorothy H, Jenkins 


Do-It-Yourself Pine Kitche 
Workshop : 


Flower Boxes for Indoors and Qut 
Workshop 


THE COMMUNITY 


The Cheery Cherry Ladies 
by Hilda Cole Espy 


A Dozen Best Selling Bazaay AprFoxs 
(staff article ) 


Comunity—Minded Wemen 
by Hilda Cole Espy 


Neighbors 
(staff — monthly feature) 


Your Neighbers 
(staff) 


FAMILY RELATIONS 


I'm For Free 
by Gwen Covey 


How To Prepare Your Husband 
for Retirement 
by Roul Tunley 


I Like Marriage 
by Vidal Starr Clay 


True 


Mechanix 
Tllustrated 


Me ehanix 
Tllustrated 


Electronics Illustrated 


Eleotronics Illustrated 


BElectroniss Illustrated 


Woman's Day 


Womants Day 


Woman's Day 


Woman's Day 


Womar'ts Day 


Woman's Day 


Woman's Day 


Woman*s Day 


True Confessions 


Woman's Day 


Woman's Day 


Woman's Day 
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1 
2 
His Family Wouldn't Leave Us Alone True Confessions 
3 iAnonymous 
4 Jealousy True Confessions 
by Theodore Irvin 
5] Seven Sins No Woman Can Afford Motion Picture 
by June /Allyson 
6 
Seerets of a Mother Motion Picture 
7 by Deborah Kerr 


CHILDREN 


Is Your Child Too Well-Adjusted? Woman's Day 
9 by Ardis Whitman 


10 Will Your Child Be a Bored Grewnup? Woman's Day 
by Ardis Whitman 


1 101 Tricks and Treats Woman's Day 
(Special summer soction) 
12 (staff article) 
13] Children's Play Furniture Woman's Day 
Worksh6 
14 
4 Gun For Your Son? True 
15 by Lucian Cary 
How To Be Good and Popular Motion Picture 
16 by Pat Boone 
17|| The 7 Deadly Teen—ige Sins Motion Picture 
and how to handle them 
18 by Dick Clark 
19 The Terriblo-Tempered Toddler True Confessions 
by Jaes A. Brice, M.D. 
20|| cat Got His Tongue ? True Confessions 
by Alice Texter 
21 
A Normal Life for the Diabetic Child True Confessions 
22 by James &. Brice, M.D. 
RELIGION 
Amnual Oalendars (1954 to 1961) Woman's Day 


(Special section) -— Staff 
~— with help of American Bible Society 


Biblical Quotes from Contents Pages Woman's Day 
(1937 to 1960) — Staff 


The Real Reason Gary Codper Motion Picture 
Became a Catholic 
by Ruth Waterbury 


Why I Pray Motion Picture 
by Shirley Jones 
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1 7 
Z 
Do Your Christmas Thinking Early True Confessions 
3 by Dr. Robert T. Taylor 
american Bible Society 
41 wy Moment with God True Confessions 
P Mrs. R.M., Canada 
My Moment with God True Confessions 
6 Mrs. V. Loomes, Canada 
7 God Has Never Let Me Down True Confessions 
by Pat Boone 
8 Faith Grows Stronger With Use Woman's Da 
by Dr. Samuel M. Shoema&er 
9 Calvary Episcopal Church 
10 Steries of Our Christmas Carols Woman's Day 
by slice Mecredy 
11) poe..TION 
12 Planning A College Education Wonm ts Day 
(three-part article) 
13 by Dr. Charles 4. Bucher 
| Professor of Education, N.Y. 
14 
Should Your Child Be A Scientist? Woman's Day 
by Roul Tunley 
15 
Your Career in Atomic Energy Mechanix Tllustrated 
16 by Harry Kursh 
17 Things You Didn't Know About Your Mind Mechanix Illustrated 
18 
If You Wmt To Be a Fool — Quit School Motion Picture 
by Pat Boone 
19 
FOOD 
20 
Collector's Cook Book Woman's Day 
21 (Examples from series started 
in 1957 -— included im each 
22 monthly issue) — Kitchen Staff 
Money-Saving Menus Woman's Day 
23 (monthly feature ) 
by Kitchen Staff 
24 
Keep Cool With Tomatoes True Confessions 
25 by Kitchen Staff 
26 Prize-Winning Holiday Recipes True Confessions 


by Kitchen Staff 


27 Cheese — and the mm with the 


tasting tongue True 
28 by David Lendman 
29 Mants Meat True 


by Richard Gehman 
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NUTRITION 


Attention: Teen-Age Dieters Woman's Day 
by Jane Whitbread 


1h00-Calorie Diet 
by Kitchen Staff Woman's Day 


Low-Cal orie Recipes (Cook Book) 
by Kitchen Staff Woman's Da 


Low-Fat Diet for Longer Life 
by Lester M. Morrison Woman's Day 


Bat Dig and Grow Thin 
by Donald G. Cooley True 


What You Will Fatin 1975 Mechanics Illustrated 
by 0.0. Binder 


MEDICAL 


What You Sheuld Knowsbout Your Glands 
by Dr. JW. Tintera Woman's Day 


What You Should Know About Your 
Glands and Alcoholism 
by Dr. Jeli. Tintera Woman's Day 


What Do You Know &bout Polio? 
by Caroline Bird Woman's Day 


Ulcers 
by Donald G. Cooley True 


A Cure For The Common Cold? Mechanics Illustrated 
by Bernard Seeman 


What You Can Do About Breast Cancer 
by Ww. Kenneth Clark, M.D. True Confessions 


Medical Report 
by Morgan Deming True Confessions 


Exercises for Pregnanoy Backache 
by Morgan Deming True Confessions 


RECRSATLION 


How To Improve Your Bowling Mechanix Illustrated 
by Buzz Fazio 


How To Collect Coins 
by Genrge Laycock Mechanix Illustrated 


Great Blue River 
by Brnest Hemingway True 


Ski-Tow All—Purpose Fun Boat 
by Glen L.Marine Designs True 
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iin ls See a Se it 
seie cee T fetes 


The Magic Tricks of Catching Fish 
by Ted Trueblood 

Ordeal for a Subzero Lion 

by Ted Trucblood 


Stallioh with Fins 
by ni lap Wylie 


Food For Family Camping 
(Family Vacation Guide) 
by Catherine Hanley 


CRAFTS AND HOBBIES 


Ham Converter Set 
Staff 


Voice Control Hour Model Trains 
By R. Goldring 


Chow Cart for Backyard Barbecues 
Dyer Baker 


75 Christmas Gifts To Make 
(anvemnual feature -- 
directions complete in issue) 


Collector's Craft Book 
(examples from serics) 
(afghans, clay Modeling, 
Silver Jewelry) - Staff 


Build Barnaby (boats) 
by Hank Clark 


Golden Hammer Awards 
(for amateur craftsmen) 


FASHION & BEAUTY 
How To Make Bright Towels Into 
Beach Robes -- Staff 


Learn to Sew The New Way 
(first of series o° ccupléte 
sewing lessons) 
by Mary Johnson 


More Clothes For Less Money 
Fashion Staff 


Sweaters To Knit 
Start 


How Is Your Eye-Q? 
by Grace 4. Hufner 


io 


True 


True 


True 


Woman': Day 


Electronics 
Illustrated 

Electronics 
Illustrated 


True 


Woman"s Day 


Woman's Day 


Mechanix 
Tllustrated 


Mechanix 
Tlilustrated 


Woman's Day 


Woman's Day 


Womam's: Day 


Woman's Day 


True 
Confessions 
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1 BO 
2 Make The Most of Your Beauty 
Budget True 
3 HyeGrace Ay Hufner Confessions 
4 Camping Is Half The Fun 
(Clething & equipment for 
5 camping ) 
é by Andrew Mills True 
7 BUILDING & DECORATING 
"A-Frames: New Cabin Fever 
8 pyc. B. Nelson True 
9 Beautiful Basement Mechanix 
Staff Tilustrated 
10 
Four Good Houses for $10,000 or 
11 Less 
Campbdll & Wong, Rufis 
12 Nims, Robert A. Little, 
13 Bev Bugbes Womants Day 
| 10 Wonderful Ways With Windows 
14 Staff Woman's Day 
15 Children's Rooms 
staff Woman's Day 
16 
How To Decorate A 3-Room 
17 Budget Apartment - Staff Woman's Day 
= INFORMATIVE, EDUCATIONAL, CULTURAL 
~ Arrogant Admiral of the Calculated 
20 Risk (Admiral Nelson) True 
by Marvin H. Albert 
os "Qld Ironsides” 
2? bywe. &. Yorester Truc 
23 The New Records 
by Delos Smith 
2 The New Books 
‘ by J. K. Hutchens Woman's Day 
= Guide to ‘ildflowers (special insert) 
; erse foman's Day 
6 by Jean H y 
27 Dictionary of Furniture (special 
by .Edith Gaines insert) Woman's Day 
- What- Is Christmas’ 
29 by Joan vJalsh Anglund Woman's Day 
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The Bloodless Brains That Buzz 
and Blink 
by Max Gunther 


eo uock To Tine Thebarth 
by Alben Philips 


The Unsolved Ocean Gold Mine 
Puzzle 
by. Wilbuf Cross 


The Man 
Century 
by George Scullin 


Who Invented tie 20th 


Rad lorie. Most, Exei tang -<Prontier 
by Lioyd Mallan 


surgery of the Future Today 
staLtT 


Taboratory in OUWter Space 
Dw, Prank Tinsley 


Making a Cartesian Bottle 
by Mike B enstock 


SAFETY 


Pl avidkiy aac 
by Robert Hertzberg 


How To Drive and Live 
by Tom MeCcani it 


tape  Soving tricks 
sta Lt 


Is Your Home Safe For Baby? 
by Morgan Deming 


in Case. o1 Pure 
Stad £ 


Moral Solution of the Traffic 


Prob..cm (Moterist's Prayar ) 
by Donald Slutz -& Garnet M. 
Cee 2 1 


aftermath of a Tragedy 
by Hilda Cole Espy 
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Truc 


True 


True 


Electronics 
Tliustrated 


Electronics 
Illust1 ated 


Mechanix 
Tllustrated 


Mechanix 
Illustrated 


Electronics 
I}lLustrated 


Mechanix 
Tilustrated 


Mechanix 
Tliustrated 


True 
Confessions 


True 
Confessions 


Woman 8 Day 
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ays 

26, All Fawcett publicatios receive letters from 
Canadian as well.as, United States readers.,,In the 

case of Woman's Day, this mail is voluminous. By its 
very nature, Woman's Day is the type of magazine 
to which readers write. ~Each year we receive about 
7 @,000 communications from readers, of which 
ayproximately yhalf,are.an the, formeof letters and 
postcards rather thai mere opders for material 
offered. Pherhaps 5% of these eome from Canadian 
readers, and they indicate an enthusiastic appreci 
ation of the magazine. We propose to submit some 
examples of the most recent of these letters froin 
Condian readers... We will submit them in their 
entirety. In the interest of brevity, here are 
excerpts from the letter to te submitted: 

Toronto, Ontario July 28, 1960 


Some years ago (ten or fifteen?) you, published) gyvery 
attractive pattern for a quilt in Woman's Day-= 


each square illustrating a biblical story in appLidue. 
Roel o eet Obtaliab to... < 

Your ‘Woman'g Day is tops -- the best 10¢ worth 
published anywncre. 

Ontario July 22, 1960 

Enjoy every bit printed in Woman's Day and have very 
seldom missed a copy since summer of 1949, when I found 
and old issue at a cottage Mr. W and myself rented 

at Huntsville, Ontario. I got so much pleasure, plus 
really smart helpful hints Ou Of. Baap ecopy, .' ve 


never forgotten it. 
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D2 
1 
2 
Fort Erie, Ontario July 22, 1960 
5 
In your August issue of Woman's Day, I was keenly 
aa 
interested ain!the Dictionary of Furniture 
5 
Verdun, Montreal judy 26, 1960 
6 
I am much intcrested in obtaining a copy of Sewing 
7 
CHeMEA Sy) Way. ee I enjoy your articles very much 
8 
...they are so well explained. The styles you show 
9 
are wonderful «just what we housewives want, some 
10 
thing smart yet practical... 
11 
Yuebee July 29, 1960 
12 
The Canadian Government, through its Agency Central 
13 
Mortgage and Housing Corporation, is likely to 
14 
finance my building a house for my own oceupancy --I 
is 
gubmitted Woman's Day Family Study Plan, House No. 3 
16 
...Any help you may be able to give me would be 
vi 
appreciated. 
18 
Toronto, Ontario August 12, 1960 
19 
Is it possible to procure copics of the Wild Flower 
20 
supplement... I have been teaching children's nature 
21 
groups at camp and would like extra copies if they 
22 
are available. ‘Je would also use them for Girl Guide 
23 
and Brownie groups... 
24 Es 
Warsaw, Poland (Canadian Embassy) August 15, 1960 
25 - 
Thank you for your letter of April 7th, giving me 
26 
the details of how and where to order the Sewing Centre 
Li 
instructions... Your magazine, which my mother sends to 
28 
me, continues to be a great joy. 
29 
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Newmarket, Ontario | August 18, 1960 
Compliments beyond measure are due your magazine for 
publishing the Wild Flower Guide. 

Moorefield, Ontario August 20, 1960 
I have just finished reading an article in September 
1959 issue of Woman's Day written by you... Have 
found: it very informative... AS you may have guessed 
I keep all issues of Woman's Day, Some went as far 
back.asiio49, for reference... 

Asbestos, Quebec August 31, 1960 
Some months ago in your magaz ne Woman's Day you 
published a wonderful Flowers Cart for lawn... AS 


a rule I keep every copy of your magazine, that one 


-gpecially because I intended to build it during the 


winter months... Would you be kind enough to supply 

me with arncther copy of the Flower Cart. 

Airdire, Askerka September 4, 1960 
This is first and foremost a letter of appreciation. 

I first made the acquaintance of Woman's Day in 1949, 
shortly after emigrating to this country from England. 
I decided then and have found no cause to change my 
mind since, that your magazine was the best value in 

a women's monthly to be found anywhere, at A rt Ge, 
Torcato, Ontario September 7, 1960 
In 1956 your magaine published an article by Jake 
Saunders entitled "How To Be A Rockhourd." We 
understand that the article was available as a separate 
pamphlet at about 7¢ per copy. At the present time we 
are compiling a list of recommended reading on mineralogy 


and geology for both adults and, chiienensy ins 
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Mma Goderich, Ontario September 20, 1960 


Ihave before me my “anuary 1952 copy of Woman's 

Day Magazine which included a Special Section, 
starting on page 45, entitled "Rags to Riches"... 

I fave found this book to be so helpful and have 
several friends who would love to have a copy... 
Saint John, New Brunswick September 27, 1960 
eeeL enclose 25¢. Would you please send me the 
instructions for making the shelves as contained in 
your current issue. Your magazine carries very 
interesting pages along this line and is much enjoyed 
at our house. 

Beaurepaire, Quebec September, 1960 
Enclosed is 15¢ for which please send the instruction 
for the build-it-yourself furniture..,Love your 
magazine! Eagerly await each new copy--Love all all 
the practical ideas -- keep up the good workt 
St. Catharines, Ontario October 5, 1960 
May I say that I find the whole October issue just 
full of ideas and items of interest and that I always 
enjoy your magazine... 

Fergus, Ontario October 11, 1960 
.--Thank your for your sewing lesson in Woman's 

Day. It is such a help for us amateurs and 80 easy 

to understand. Ido hope you can help me with some- 
thing terribly basic. What size pattern should I be 
using?...If you can find time to give me your advice 
I will be so grateful... 

Outremont, Montreal October 14, 1960 


You end your interesting articles on roses in the 


October 1960 Woman's Day by mentioning the rose- 
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I follow with interest, these ten years the articles 
on gardening in the Woman's Day. Thank your for your 
Find heip, “- y Ore 

Carlisle, Ontario October 15, 1960 
-e-Re: Article Woman's Day, May 1957, Collector's 
Craft Book -- Tiles. I have been clipping and compiling 
a "Hobby" scrapbook from your magazine since the 1940's, 
Newcastle, New Brunswick October 17th, 1960 
In your October issue, on page 80, you show a Colonial 
House (#3 in a series). It is just the plan I've been 
looking for where can I obtain further information? 

I would like to obtain blueprints of this house ... 
Please do try to help me in this endeavor, I will 
appreciate anything you can do... 

Ontario October 18, 1960 
The Tops Clubs of Ontario are holding their annual 
Provincial Recognition Day on October 29, 1960, at 

eb, Catharines, Ontario, Ih your January 1960 issue 
of Woman's Day you featured a very interesting and 
informative article "The Way To Lose Weight Forever" 
by Jane Whitebread, Would you be kind enough to 
forward us 225 copies of this article...We Pelt ythis 
article very good material for a leader to take home 
to her club for discussion. 

Ontario October 20, 1960 
Would it be possible to obtain one or two copies of 
Woman's Day that featured Guide to Wild Flowers... 

We found this article most helpful in teaehing Nature 


Study to the Girl Guides in our group. 
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e**Burlington, Ontario October 27, 1960 
The class of Mr. W. wish to know if we may obtain 
32 of your Wild Flower Guides, which you published 
aR a _ September issue of Weman!s Day... Thank you 
for your cooperation in our class project. 
Newcastle, New Brunswick October 27, 1960 
~e- L buy Woman's Day magazine every month and enjoy 
it very much. I especiau’jy like the pre-Christmas 
issue a8 tkey fave so.manY interesting ideas for gifts. 
Montreal October 28, 1960 
~ee Please accept our congratulations on your very 
recent article "How an Old Type of Fallout Helps Cope 
with the New" (November 1960)... 
Sash (no date) 
When my sister came to visit me from Madison, 
Wiseonsin, she brought me Woman's Day. She had read 
it on the bus...I had never seen this magazine before, 
and I like it so much that I am going to buy tt more 


often... 
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MAIL SAMPLES RECEIVED FROM CANADIAN READERS BY 


FAWCETT PUBLICATIONS INC. 


Dear Madam: Some years ago (ten or fifteen?) 


you published a very attractive pattern for,a quilt in 


ar applique,” “is 16 still obtainable, and if so, 
will you be kind enough to send me the address 
so that I may apply for it? 

The Woman’s Auxilliary of our parish 
church has a "“Prayer-partner" -- a missionary 
for whom we conoéertrate our prayers while she 
labours in God's work in our far north among the 
Indians and Eskimos. The members of our auxilliary 
would delight in each making up a "square” for 
a quit and then together creating the whole, 
so making an interesting as well as warm piece 
of bedding for our prayer-partner to comfért her 
through our long, cold, Canadian winter nights. 

Your "Woman's Day" is tops -- the best 
ten cents worth published anywhere. 

Hoping to hear from you in the near 


fuLure, Yours Truly; 


Gentlemen: Enjoy every bit printed in Woman's 
Day and have very seldom missed a copy since 
summer of 1949, when I found an old issue at 


a cottage Mr. W. and myself rented at Huntsville, 
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a) 


Op;ptario. I got so much pleasure, plus really 
smart helpful hints out of that copy. Have never 
forgotten it. 

I am submitting, on separate sheets 
attached hereto, a couple of my original helpful, 
money-saving ideas, for your Neighbour Column, 
and hope if they are worthy of printing, that 
they bring pleasure and a "Help-yourself" feeling 


to all who try them. Yours Very Truly, 


Dear Sir: In your August issue of "Woman's 
Day“ I was keenly interested in the "Dictionary 
of Furniture ‘and note that it was written by 
Edith Gaines of “Antique Magazine". As I am 
interested in securing a magazine on antiques, 
would it be possible to get this particular one 
that she is associated editor of. Thanking you 


sincerely, 


Dear Mary Johnson: I am much interested in 
obtaining a copy of "Sewing the Easy Way". 

I have tried to purchase the book here in Montreal 
but was unsuccessful. Would it be too much 
trouble to send me the address of E.P. Dutton 

and Company Inc. and also the price of the book. 

I enjoy your articles very much and they are so 
well explained. The styles you show are wonderful, 


just what we nousewives want; something smart 


Lavesita aiudagelé + aie ne, 
UAicon Uatiiaine es Nato, adored 


ati Basia oH toy 40% ates nt 
Sarid, atiiainktg) Ye ation one Nevis RE “edtort bas 
arttsed "Mewerocegror' x bh suusaety anita yedd 


‘Ciuet yiet eauer “ism vind onl Its o¢ 


atnaaem” to weal taipMA oy xt anne mee 
wines et ocd tel betaeratnt eben eex T° “ved 
ed settee apie HE Bai ede bit rosea 20 

ma 1 ah," orthaswext souprein” te socks eat 
 caupidns HG sek sapen) 8 nakaene ite badaguadns 
overt ie Lurvk sien o het toy og of teueg ad $b bluew 
voy gallina? to sodths hedeh 


y ot oe Jedd 
4 yleasonts 


OL sete seeeap ito nis £  Fawentiot: yom sooth 


rae, 


at Seat, Be cea 


"te NGRO. _Bitatatde 


Psssina AL adey ere oth Bec R es: eved i 


Asi odd st Qk Skew! 4 Iukessoenenm Bae dud 

LH SANE Vint Fe seOteRS, wig aa faee of siduotd 
woes oie 40. Soke ai oi $ 
oF 8 as i ee meee sioran, 


oe 


> 


ee 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


yet practical. 

Thank you Miss Johnson. I appreciate the 
trouble and thank you for looking into this 
matter for me. Woutd the price of the book include 


custom duty? 


Dear Sir: The Canadian Government, through 
its Agency "Central Mortgage and Housing Corporation”, 
ig likely to finance my building a ‘house for my 
own occupancy -- 1 submitted "Woman's Day Family 
Study Plan, House No. 3. This plan may well 
pecome in due time a "standard plan’ of the 
Canadian Government -- I must first submit 
a normal complete set of blueprints -- hence 
my reason for writing, in the hope that you 
may be able to inform me how to go about getting 
said blueprints, either from you or from the 
Designer George Matsumoto. 

Any help you may be able to give me 
would be appreciated. Sincerely, 
N.B. We buy regularly Woman's Day at "Dominion 
Stores" who operate a chain of grocery stores 


throughout C.nada. 
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Dear Sirs: Is it possible to procure copies 
of the Wild Flower Supplement which appeared in 
your June issue of Woman's Day? 

I have been teaching Children's nature 
groups at camp and would like extra copies am 
they are available. We would also use them 
for Girl Guides and Brownie Groups. 

If available, what quantity would I 


have to take? Please advise.Yours truly, 


Dear Miss Wheeler: Thank you for your letter 
of April 7th giving «me the details of how and 
where to order the Sewing Centre inspructions. 

I am sorry that I have been so long in 
answering your most caurteousletter, but -the 
spring and summer nave been very full, because 
of a new and rather sick baby. I am now writng 
to the address which you gave me, and 1 nope 
shat the instruction sheets are still available. 

Your magazine, which my mother sends 


to me, continues to be a great joy. Sincerely, 


Dear Miss Wheeler: Compliments beyond measure 
are due your magazine for publishing the Wildflower 
Guide: My ccpy is already showing signs of wear, 
and I am wondering 4f extra copies are available, 
and if so, at what cost. 


Would appreciate hearing from you. I 


should like three or four copies if possible, Sincer 
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Dear Mrs. Johnson: I have just finished 
reading an article in September 1959 issue of 
Woman's Day written by you. Have found it 
very informative and was delighted to read the 
note at the end stating you would be glad to 

help with any sewing problems. Hope the offer 

is still good. As you may have guessed I keep 
all issues of Woman's Day, some even as far aback 
as 1949 for reference. 

This 2s my problem. I teach night’ classes 
in dress making and feel the need of a refresher 
course in tailoring. Could you direct me somewhere 
where I could obtain a short course or where I 
might purchase your book about tailoring. 

I believe it is called "Sewing the Easy Way", 
Am very anxious to hear froin you and most interested 
in any suggestions you might offer re teaching, 


ete. Yours truly; 


Dear Sir: Some months ago in your magazine 
"Woman's Day‘ you published a wonderful Flowers Cart 
formilawn: 

As a rule I keep every copy of your 
magazine, chat one specially because I intended 
to build it during the winter months. 

A friend of mine came home and saw that, 
he borrowed it with the understanding that he 


would bring it back. He moved from Asbestos 
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1 
2 
: and I never saw him. 
; Would you be kind enough to supply ime 
: with another copy of that flower cart. 
é Hoping that I am not asking for too 
' much, I remain a great interested reader of your 
‘ wonderful magazine. Yours truly, 
9 
+ Gentlemen: Fnelosed is 15 cents for which 
please send the insbructions for the build-it- 
yourself furniture in the rooms on pages 32-33. 
“3 If you can send it airmail I will be glad to 
7 pay additional postage. Sincerely, 
4 P.S. Love your magazine! Eagérlyx await each 
‘z new ; copy -- love all the practical ideas -- 
keep up the good work. 
17 
18 
is Dear Madam: This is first and foremost a 
50 letter of appreciation. I first made the acquaint- 
‘i ance of Woman's Day in 1949, shortly after 
5 emigrating to this country froin FAgiand. I 
decided then, and have found no cause to change 
= my mind since, that your magazine was the best 


value in a woman's monthly to be found anywhere 
at any price. Over the years I have enjoyed 
all its features, and in particular the ‘how-to 
section. I have made good use of this section 
on many occasions, and plan to do a great 


deal more in that line when I'm a grandmother -- 
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or at any rate when our five children require 
a little less of my time and energies than at 
present! 
Until comparitively recently I've 
had to rely on the kindness of an aunt in 
Windsor, Ontario, to send me "Woman's Day” as 
4t was unobtainable in Calgary, our nearest 
shopping centre. Since the opening of a Dominion 
Store in Calgary, however, I can purchase it 
myself. 
From time to time we missed an issue, 
and a number of copies have been borrowed and 
not returned. I would very much like to obtain 
these if possible. Is there any chance that 
you keep back copies and that you would sell 
them to me? 
The numbers missing are 1949 March, April, 
May, June, July, August, September, October. 
1950, January, February, March, December. 
1952, April. 1953, July, August, 
September, Qctober. 1954, November. 1955, 
May, July; Navember. 1956, July, October, December. 
1957, May, July, August, December. 1958, 
January, March, May. 1959, April, July, 
August, September. 1960, March, July. 
I'm aware this is a very tall order 
and shall understand if it is not possible 
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cost and I will send a cheque or money order. 
With sincere thanks for all the enjoyment 
and information your magazine has given me. 


Yours truly, 


Dear Sirs: Tn 1956 your magazine published 
an article by J. R. Saunders entitled "How to 
be a Rockhound" we understand that the article 
was available as a separate pamphlet at about 
seven cents per copy. 

We attached a 10 cent coin and would 
appreciate it if you would forward a copy of 
the above. 

At the present time we are compiling 
a list of recommended reading on minerslogy and 
geology for both adults and children. Have you 
eurfacient stocikc for thie tiele vor be ticiided lig 
our list? Also, do you have any other titles 
on these subjects which we might consider for 
4nclusion. Price is not important if the material 
is good. 

As our list should go to press within 
a few days, we shall appreciate hearing from 
you by return mail. 

You may be interested to know that our 
lists are distributed in both United States and 
Canada as we receive hundreds of enquiries each 


year from all over North America. Yours very truly, 
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Dear Madam: JI have before me my January 1952 
copy of Woman's Day Magazine, which included 

a Special section starting on Page 45 entitled 
"Rags to Riches". 

It contained dozens of ideas on how 
to make new things out of old. 

Could I possibly get several copies of 
this book or is there any possibility of a similar 
issue coming out in the near future? 

L have found this book to be so helpful 
and have several friends who would love to have 
a copy. Hoping to hear from you. #¢incetely:. °,, 
Gentlemen: I enclose 25 cents. Would you please 
send me the instructions for making the shelves 
as contained in your current issue. 

I would appreciate your advising me if 
it was in your magazine -- about March or April 
of this year -- that there was a feature article 
about chests of drawers with instructions for 
various finishes, and if so, how I could obtain 
a copy of that back issue. I have lost mine. 
Yours very truly, 

P.S. Your magazine carries very interesting 
pages along this line and is much enjoyed at 


our house. 
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Gentlemen: I have just finished reading a most 
interesting little article in the October issue 
of your magazine. 

In this article (page 108) written by 
George P. Winship, Jr. he mentions “An imported 
handbook of Japanese paper-folding, or Origami”. 
Ts it possible to find out the full title of this 
pook, its publisher etc. 

May I say that I find the whole October 
issue just full of ideas and items of interest 
and that I always enjoy your magazine. Yours 


very truly, 


Dear Mrs. Johnson: Thank you for your sewing 
lesson in Woman's Day. It is such a help for 
us amateurs and so easy to understand. 

I do hope you can help me with something 
terribly basic: What size pattern should I be 
msane? I am So discouraged; If I cut a L2 
it is too small through shoulders and) .bUS G3. 24 
14 too large down below. Am I a half size? 
Following are my troublesome measurements: 

Pres GE cca See, Lee 

el Sirk wlan: ehbia ie Oh 

Bad: sowacenen 

pack length, neck base to waist 15 
pack length of skirt 25 1/2 


My height is 5! 1" and weight is 110 lbs. 
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I keep trying to diet a few of the inches off 
(attempt exercise, too’), but do so spasmodically 
so I may as well resign myself and begin to 
sew for the status quo. 

if you can find time to give vour advice 


I will be so greatful. Thank you, yours very truly, 


Dear Madam: You end your interesting article 
in the October Woman's Day by mentioning the 

Rose Gardens over the UN garage. Could you go 

a step further and investigate and give home- 
growing varieties. My apartment, fourth floor, 

is turned easternward. and I'd desperately like 

to succeed and grow rose bushes indoors -- all 

my efforts to date have failed. My mother 

grew up in Moscow, Russia and in their home 
grandmother had every winter roses on the bush, 

a very dark red variety that bloomed through till 
Easter. I'd give much to have this miracle too. 
The four or five efforts we made had all ended 

by the stems going black and ‘dying off. 

The Montreal Botanic Gardens have not bean helpful 
but I'm sure there must be ways gardeners 

can bring about beautiful healthy bushes in 
heated apartments. Would you try and investigate 
this and beg the people who know into giving 

us the needed instructions. I follow with 


interest, these ten years, the articles on 
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gardening in the Woman's Day. Thank you for 


any Gama “or nelp. --Yours “sincerely, 


Dear Sir: Re Article Woman's Day May 1957 
Collectors Craft Book - Tiles. 

I have been ciipping and compiling a 
hotby scrapbook from your magazine since the 
1940's. This past week I came across the above 
mentioned article and began to draw the patterns 
to begin painting. I have a supply of tiles, 
brushes, etc., and now find it impossible to 
obtain low-fire liquid glazes which is very 
disappointing. 

We are ten miles from Hamilton (city of 
a quarter million) and forty miles from Toronto. 
Would you possibly be able to put me in touch 
with a supplier in this district or could I 
get them from you? 

I just noticed the article says "Second 
in a series" and I wondered whether the other 
articles would give me further information on 
thig work. If so, would you let me know if I 
could get a copy of the old issues? 

Your help would be a great kindness 


to me and I will appreciate anything you can 


do. Sincerely, 
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Dear Sir: In your October issue -- on Page 
80 -- you show a colonial house (number 3 in a 


series). It is just the plan I've been looking 
Bore. woere. can J obtain further intormarcion: 

I would like to obtain blueprints of this house. 

I notice the builder is Robert K. Scarborough. 

Will you please write me where and how I can 

get plans and additional information on this 

house? Please do try to help me in this endeavour. 


I will appreciate anything you can do. Sincerely, 


Dear Editor: The Tops Clubs of Ontario are 
holding their annual Provincial Recognition Day 
on October 29, 1960, at St. Catherines, Ontario. 
Enclosed you will find a folder explaining this 
organization. 

In your January 1960 issue of Woman's 
Day you featured a very interesting and informative 
article "The Way to Lose Weight Forever" by Jane 
Whitebread. 

Would you be kind enough to forward us 
225 copies of this article. We realize this is 
asking a lot of you but Tops is a non-profit 
organization, with its main pupose to help the 
overweight. Not everyone is able to get your 
magazine, and we felt this article very good 


material for a leader to take home to her club 
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for ~ discussion. 
We could have this article mimeegraphed put 
he 5.. @rawings are worth as much as the story. 


Yours .truly, 


Dear Sir or Madam: Would it be possible to 
obtain one or two copies of Woman's Day that 
featured Guide to Wildflowers, text by Jean Hersey, 
and illustrated by Fritz Kredel. 

We have found this article most helpful 
in teaching nature study to the Girl Buides in 


our group. Sincerely yours, 


Dear Miss Savage: Trbuy Woman 's Day magazine 
every month and enjoy it very much. I especially 
like the pre-Christmas issues as they have so 
many interesting ideas for gifts. 

This year I would like to make the 
Fluffy Knitted Cardigan on page 35 and the Sacgue 
Bonnet and Booties on page 39. 

Ag oT chivedin Canada it isn't possible 
to buy the kinds of wool listed. Could you 
possibly tell me what wool I could use that 
is obtainable in Canada or if I can somehow purchase 
the material called for? 

I would appreciate any help you could 


give me. Thank you, Yours CrULY ; 
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3 Dear Sirs: The class of Mr. Whitley, Grade 7 

4 W.E. Breckon School Burlington, Ontario, Canada 

5 wish to know if we may obtain 31 of your Wildflower 
6 guides, which you published in September 1960 

7 Woman's Day Magazine. 

8 Thanking you for your co-operation 

9 tn our class project. Yours truly, 

10 

11 Gentlemen: Please accept our congradulations 

12 on your very recent article "How an Old Type of 

13 Fallout Helps Cope with the New" (Nov. 1950. ) 

14 A group of Montreal citizens, using 

15 the name The Baby Tooth Survey, has recently 

16 organized to do similar work to that being done 

17 in Sh. Iouis. The Montreal group is particularly 
18 anxious to obtain a large number of reprint copies 
19 of your timely article. 
20 Kindly forward the necessary information 
1 pertaining to availability, numbers available, 

22 price, etc. to Mrs. R. Katz at the above address. 
23 Your early attention to this matter will be 

24 greatly appreciated. Very sincerely, 
25 
26 
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Dear Madam: When my sister came to visit me 
from Madison, Wisconsin, she brought me Woman's 
Day. She had read on the bus. I had never 
seen this magazine before, and I liked it so 


much that I am going to buy it more often. 
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Hanson 


COMMISSIONER JOHNSTON: I only have 
one or two questions, Mr. Hanson. 

What is Woman's Day? What is the relation- 
ship with the supermarkets? 

MR. HANSON: Only that the supermarkets 
display it and sell it to their customers, there 
4s no other relationship. Woman's Day at ene time 
was a wholly owned subsidiary of A. & P., but 
4t is now owned by Fawcett, and there is no 
connection whatever between A & P or any other 
supermarket and Woman's Day. 

COMMISSIONER JOHNSTON: It is distributed 
exclusively through the supermarkets or some 
other similar store? 

MR. HANSON: Yes. 

COMMISSIONER JOHNSTON: Some of the others 
are either bought in bulk from the publishers or 
are owned by the retailers. Is Chat nor soy 
I think each of the large food retailers has- some 
sort of magazine exclusive to them. 

MR. HANSON: There are only two of any 
consequence that are in existence today; that 
is, Woman's Day and Family Circle. Both are 
independently owned put they are distributed by 
various chains. 

COMMISSIONER JOHNSTON: In a community 
nave the exclusive right 


would a chain store 


to Woman's Day? It is not tied in to their 


em 


iictilaai iG mapeioonehc iy wa oe 
oad oe fii 
sib ania ta y3Mh atl favIOd: ata endo er BE | 

dod 9B A aieasene bate ane Sala 


oe at esos tom cea ae RE 


RevaRieyeED at We be 


yn 


amon so) assreneraane crated sees ciusieiealan 3) 


2 
i 


Touts wtinke edie: 


oo VNORMA A 
arise, ort to anvee i | 


rie RU, 


Xo: esoret Fdwq arts. womb, Lint ak gapeod: mathe: ews. | 


ton gon dinde ef bi ghoy odh yi Sane: OES. 


S06 . aah sroktete: Heot, ested add to does Mehdd TE | | 


sad ed: dvberpaxs. sna 2o tape, | 

KOR To OW) Zhao, OEE ement baa Aaa f | 
taf, shor, aonb tata mh og Nahe & dnastipsenoe: ‘ BS 
asd Ado Akko. WE baat oie: ena 8" cemae St. i ie 
Ud batugtatett. sae yest aed: Bonwe: aiteebaeqstat | ‘ 
URLSES, auaenee S| 

wditeanmion. 2: al HOREHNOL sao LNMOR _ } 
tighe vieutioua add aiean arora, oteao © Bion 
ee ton a i cea Mama ot 


7. 
wh 


ne 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Hanson fee 


business at all? 
MR. HANSON: No, it is not. 
he shey Igy Phe 
same position as any other magazine? 

COMMISSIONER JOHNSTON: In the States 
some stores sell both; some sell Family Circle 
and some sell Woman's Day. In Canada I do not 
think that is true. 

COMMTY Y NGR JOHNSMONe: You do not know 
the name of the publication sold by Loblaws for 
example? 

MR. HANSON: Family Circle. 

THE CHAIRMAN: Does it give them a 
monopoly? Are they the exclusive agents? 

MR. HANSON: ‘They would be very happy 
to get additional distribution, but I cannot 
answer that factually. 

COMMISSIONER JOHNSTON: You seem to be 
in doubt as to whether True should continue to 
have, or should again have, a Canadian edition. 

MR. HANSON: That is based on the fact 
that there has not been sufficient advertising 
volume in the Canadian edition of True in recent 
months to warrant the expenditure so that since 


there was no demand for this by advertisers it 


is at present pending We may consider institu- 


fing it agairncor we may not do so. 


_ = A 7 
a —— 


efoato baie Eres ome: Lived Sa eota, ama Te. 


don ob 2 ehsinad. at Sa bi wii Thee moa, bas 
alibi 


“wont: doi oh HOD: At a 
tol ewsidat Yd bios sosden tau, ont 2e san 


N ‘ y De ~ Cs ve sta a r 
z io ae a f 
y 
ae | 
oP Serres 
. 


jehesro ate ois at 
s mesa: avig dt-aeod - ot 


sail sig gina 
Tadacva whet ial anid. igus OvA ae 
Yiged yrov od eer cout “MORAN 
tontigo 2 dud Aino Jeg oo 
| | -Ulevtos) tard newons 
o¢ 08, ieee sol sOTRMHOL AaNOLAAEMMOD “1 
Ot simbinos ivote awa? sofitede oj téiuob. cit 
nottibe Riteains ant ‘S:.oved, Shag nies to sored 
dost at no bower: ae TeNT .. 


' gatetssovie SrosowntAg pen acelgae wines teas 


dosoon “ai! euaT 26° nonttts pbb bens?: lis Si aaletal 


eons serkt ow sais Rocroeix er. Saami alfnon 


Yh auswkdisvos eg amid ste Hpridig 1-86 ate 


WEL ia 


~udiderd tebbeado Riot s.. Bite. elon bidiesl 


08. 0b eam a ate cx 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


' Hanson 76 

2 

P THE CHAIRMAN: The advertising would be 

the main reason, then, for the Canadian edition? 

P MR. HANSON: Yes, I would say so. 

é COMMISSIONER JOHNSTON: Your Paragraph 
7 17 says: 

z "Magazine advertising is placed by 

: advertising agencies who buy space in 
10 publications at a discount of 15 per 
i cent plus 2 per cent, billing their 

iD clients at card rates. Fawcett 

: Publications billings to 28 Canadian 
14 advertising agencies and branch offices 
ig have been as follows: " 

16 and you give the figures. It seems 

7 to me to be an original way of expressing it. 

18 Do you not sell the agencies bather than the 

19 agencies coming and buying? 
20 MR. HANSON: We sell both to the 
m1 agencies and the clients, put by tradition the 
22 client: pays the card rate and the agency pays 
73 15 per cent discount. 


COMMISSIONER JOHNSTON: From the way 
in which this reads you would think the agency 
was clamorting to sell space. 

MR. HANSON: Might I add, Mr. Johnston, 
that our efforts have been to put down for the 
benefit of the Commission as much information 


aaepose.ole, it woule not have included this 
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paragraph on the basis that this is any vast 
amount. You follow me? I am simply giving you 
information whether it is good or bad. 

COMMISSION@R JOHNSTON: You sell 
the space; the agencies do not puy? 

MR. HANSON: We sell the space. 

THE CHAIRMAN: Do you carry on much 
circulation promotion in Canada? 

MR. HANSON: No, very little. 

COMMISSIONER JOHNSTON: How long have 
you had this circulation for Woman's Day? 

Is this a recent growth? 

MR. HANSON: Woman's Day was circulated 
first in Canada when the tariff was removed 
sometime after the war. The otheri magazines, 

T believe, have had what we would consider normal 
circulation based on normal demand for many 
years. 

COMMISSIONER JOHNSTON: You say ‘after 
the war". Are you alluding to the tax? 

MR. HANSON: No, I am not. I do not 


remember the details. Woman's Day was founded 


4n 1937 and at that time it was not possible 
to ship into Canada without paying duty. 


Its price at that time was 2 cents and it was 


economically unfeasible for us to send it to 


Canada, although shere was a good deal of 


demand expressed for it. Some time after the 
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war that tariff was removed, at which time we 
sent Woman's Day into Canada and found a very 
warm welcome for it from Canadian readers. 

THE ,CHATRMAN: Mr... Hanson.,,.a.norice 
in your magazine True that the character of the 
advertising seems to run largely to liquids. 

Ts, that nov true? 

MR, HANSON: .L. think that.is.true, yes. 
It is possible. that one of the. reasons. the 
advertising has diminished is because of the 
regulations under which the liquid manufacturers, 
shall we say, currently operate on their adver- 
tising. 

THE CHAIRMAN: If at a future date you 
get. sufficient advertising, liquid or. otherwise, 
you will wenew. your. Canadian edition? 

_MR. HANSON: ~ We woutdinormally consider 
doing that, yes. 

COMMISSIONER BEAUBIEN: On page 4, 
paragraph 6, you list a number of your publications 
and give the gross advertising revenue and the 
gross revenue for the Canadian edition. For 


some, such as Mechanix Illustrated, you have 


no Canadian edition. 
MR. HANSON: That eee gua odo a 
COMMISSIONER BEAUBIEN: Would you 


capitalize on the fact that some of your 


advertisers would be marketing some of their 
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3 products in Canada? 

; MR. HANSON: We would not capitalize 

2 on that specifically, but the Audit Bureau of 

2 Circulation, when it counts the circulation of 

: any magazine, gives the average of "x", whatever 
8 it might be, which includes the circulation not 
: only in the United States but throughout the 

1" world, and the large part of the restoof it is 

A “44n Canada. The magazine sells advertising 

D and guarantees a certain rate base, a certain 

13 average circulation. The Canadian reader or the 
14 reader in India is included in that base and 

15 presumably the advertiser is buying the right 

16 to reach him or her as well as the American 

7 reader. 

18 COMMISSIONER BEAUBIEN: So your tariff 
19 would be greater in view of the fact that you 
20 have a circulation in Canada? 

1 MR. HANSON: I think that is true, 

22 yes, bUL Is nov 2 thing that American magazines would 
93 proglaim,... probably, to their advertising 

24 prospects. The manufacturer whose product is not 
95 obtainable in Canada pays the samme rate and has 
%6 that much less useful circulation. 
7 COMMISSIONER JOHNSTON: Some brands 
28 of liquor will come 40 Lo 

29 MR. HANSON Yes. 
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COMMISSIONER BEAUBIEN: This will be 
good for the motor car manufacturers, for instance? 

MR. HANSON: I would say yes. 

THE CHAIRMAN: For your mat subscribers 
in Canada do you mail your magazines from the 
United States or do you bring them over and mail 
them in Canada? 

MR, HANSON: They are mailed from the 
United States. 

THE CHAIRMAN: All of them? 

MR. HANSON: Yes. 

THE CHAIRMAN: What percentage of the 
total circulatien would that be? We have some 
information upon it here. 

MR. HANSON: I do not think you have 
a breakdown on that. 

THE CHAIRMAN; No, but we have some 
information. 


MR. HANSON: I would guess it is 30 or 


25 per cent. 
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COMMISSIONER BEAUBIEN: Paragraph 22, 
Page 23: "United States magazines are read through- 
out the free world. They are welcomed into 
other countries, free of burdens of any sort, 
because they sBontribute to the vitally necessary 
free exchange of ideas between peoples." Do 
you have a large circulation outside of North 
America? 

MR, HANSON: Yes, we have. The Woman's 
Day, has perhaps 30,000 outside of America. 

On the other magazines, we probably have a similar 
amount. The ABC statement will show that. Il 
ao not have the figure. 

COMMISSIONER BEAUBIEN: You do not 
attempt to make any translation? 

MR. HANSON: No, we do not. 

THE CHAIRMAN: Mr. Hanson, I understand 
you have a number of exhibits with you you would 
like to file with us 

MR. HANSON: Yes, I would. If I might 
explain, the first @1 «paragraphs of the submission 
that we have made, and I would like to point 
out it is not a brief, but a submission, and 
st is statistical and factual material to aid 
the Commission in its tremendous AOD 

From Paragraph 22 we are dealing 


with a different aspect of the magazine business. 
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2 

; You have before you the problem of the magizine 

A which, while it is mixed up with the printing and 
: paper, and shipping and numbers, and dollars and 

3 tonnage, actually is essentially a flow of 

, ideas. We cannot separate the two, but 

: the relationship between a magazine and its reader 
; is’a very personal one, I believe. It is almost 
% like the relationship between a reader and another 
i human being. A magazine can let him down by 

- being dull. A magazine can let him down by being 
‘e undependable. A magazine can let him or her 

i consider her something of a friend because it 

i carries ideas. It has nothing to do with four 
“ colour printing or the size of the book, or the 

” amount of the tonnage. 

i: It is a tremendously difficult thing 

ie because, I understand, it is part of your very 
- serious investigation to determine what ideas 

A are circulated -- some people say dumped -- into 
3 Canada by the circulation of American magazines, 
33 Of course, our books will speak for 

y themselves. If the Commission proposes to study 
95 them and proposes to analyse them, well and good. 
26 If not, I have, under the headings in Paragraph 
97 25 -- under the heading The Home, The Community, 
28 Family Relations, Children, Religion, “ducct:on, 
99 Food, Nutrition, Medical, Recreation, Crafts Aud 


30 Hobbies, Fashion and Beauty, Building and 
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Decorating, Informative, Education, Cultural, 
Science, and Safety -- all these are arbitrary 
headings which developed because I asked all our 
editors of our various books to give examples 
from their recent issues of the kind of thing 
that they are proud of doing, and the kind of 
thing they felt to be useful or beneficial or 

of good effect to the readers they are trying 
So reach. 

If I may take time, I could go through 
these very briefly so you could have a look 
again at the physical form of the ideas. 

This gadget was invented by the 
American advertising man to impress clients. 
feuse Lb for convenience. 

I brought charts with me in case there 
was discussion. 

These represent the articles in the 
submission. Under the heading of the Home the 
articles that were listed in the submission are 
pasted here. I hope to state my position and my 
belief to the Commission that the popularly 
reported idea of mass influencing minds is not 
what it is cracked up to be. In the final 
analysis a magazine reaches its readers or does 
not reach its readers becuase of what the 
editors of the magazine are able tO. G0... TLE an 


editor over a long period of time acts from some 
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mysterious direction or if an editor is not 
sincere and does not believe what he is doing 
people eventually smell that out. We make a 
very strong:effort to get people as editors who 
believe in the importance of what they are doing. 

These are examples of what they have 
done. 

For example in Woman's Day, we have 
emphasised constantly that while it would be 
wonderful to be very rich and call up a contractor 
to work on your house and do this and do that 
and the other thing, there are things you can do 
yourself if you know how. We operate a workshop 
4n which we develop these things. It is the 
floor of a building in which we employ people 
who create ideas for making things and repairing 
things, and then report. on them in the magazine. 

On the "Do it Yourself "Pine Kitchen", 
for example, we gave instructions in the magazine, 
put we received an additional 5400 letters from 
people asking for more information which we 
had specified was available. 

On "Storage Walls, here is furniture 
you can make, designed for you by Woman's Day 
Workshop, which will help provide new, practical 
and decorative storage for your home", instructions 


were given, and 19,000 people wrote for more 


details. 
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1 
? I could spend hours going through these. 
: Under the heading of ° "Community" 
‘ here is an article on the voluntary workers in 
' a hospital. The article impressed our editors 
and our editors felt that people in other communities 
f would be impressed, and that the experience of 
, organizing this group might, in other communities, 
; help people organize similar groups. 
Here is another article on "A dozen 
" best-selling bazaar aprons". This was designed 
‘é entirely because Churches,in order to raise money; 
es have these affairs. There is great demand for 
i thas “wand of thing. We consider it to De 
valuable. 
15 
- Here is an article, "The P.T.A. 
i discovers Art", a Parent Teachers Association 
r which ran an art show which made $3,000 which 
i was absolutely unbelievabte. Since then 
An we have had a great deal of interest in this kind 
of thing. 

21 

Here is an article about a small town, 
: which I believe had a population of 3500, which 
got together and built a church out of practically 
‘1 nothing, and the manner in which they did it. 
In Family Relations, we have articles: 
: "How to prepare your husband for retirement", 
4 'T like marriage", I am free", whichis the reverse 
: of the customary thing you read so often that the 
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wife is not paid for services which her husband 
would have to pay for at the cost of $10,000 a 
year. 

COMMISSIONER JOHNSTON: Have you a 
workshop on Family Relations? 

MR. HANSON: Not an official one, shall 
we say. 

Children -- we do a great deal of work 
on children. In July of this year we published 
a 16 page section called "101 tricks and treats", 
the intention of which, was that the July issue 
comes out at the end of June when the children 
come home from schoél and mothers become desperate. 
There were a million things that a kid could 
do, could do together, could do singly, could 
do outside, things he could make, things to do 
on a rainy day and so forth. 

This was a tremendous succéss. 
The Herald Tribune took all our over-run to send 
to the Fresh Air Fund. We have received requests 
for this from camp counsellors ,from Scout directors 
and so forth. One of the New York publishers has 
agked us to extend this into a book. This is 
the kind of thing that makes an editor go. 

THE CHAIRMAN: You are giving ideas to 
Mr. Chalmers over there. 

MR. HANSON: ‘The next heading is Religion. 


When Woman's Day was started in October, 1937 in 
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; our first issue we ran a Biblical quote in the 
: masthead. We got an instant and immediate response, 
: and in every issue since then, which 18 ». probably 
‘ 280 issues, whatever 12 times that number of years 
; ig,:.., we have continued those and we get a 
: constant appreciation of them. 
: Eight years ago, in January of 1953, 
; we conceived the idea of creating Biblical 
; calendars. They run in a four page section of 
the magazine. I have the 1961 calendar with 
“i me. It can be cut out and formed into a calendar. 
te iv Sstanas up and flips over. ~" This’ has been a 
7 sensational success. We get a flood of mail 
14 
on this kind of thing. 
‘ I submit to you that 1t is geod for 
. people whether they are Canadians, whether they 
- are Americans,or whatever they are. 
ii The next one is "Education". We ran 
of articles on your career in the scientific 
- Field. We ran a series of three articles in Woman's 
a Day, written by Professor Charles A. Bueher, 
‘ a professor at the New York University. These 
23 


are reprints of the articles. The first article 
was on the elementary school years, the second 
one on the junior high school years and the 
third one on the senior high school years. 

The object of all three was to demonstrate to 


parents what they could best do to prepare their 
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children so they would be interested in college 
and get the most out of it. The National Eg@ucation 
Association gave us what they call the School Bell 
Award for this. We are the only magazine that 
received this award as a contribution to the cause 
of education. 

Under the heading of "Food", I think 
I need say very little except that our emphasis 
has always been and continues to be daily money 
saving menues such as "31 Money Saving Menues for 
May". We have a staff of gix:or seven home 
economists who study the cress and who study 
and project the possible future food prices. 
They work out menues which are as good as 
possible, but which are the best buy that people 


can make for feeding their families. 
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1 
Collector's Cook Book -- this was run 
2 off some two and a half years ago in Woman's 
3 Day. We received so many thousands of articles 
4 for back copies of this that E. P. Dutton nas 
5 just published a cook book in which they are 
6 P ee : 
abiereptanved, This is a copy of it. 
Z D bay eae it ° 
"Nutrition": again,we make an effort 
8 : : ; 
to have people understand wnat food does for 
9 : 
them. We make an effort to help people -- if 
10 a we os RY a ty dues if 
they are going to diet, diet wisely. We feel 
11 , HT a) 4. 
very responsible for them. 
12 Be) Pree tet : ’ : 
"Medicine': Here is an article "What 
13 4 4 D ° ey $f SPA 
do you know about Polio?’ , which the United 
14 oe MG * “ 
States Health Service asked us to run. I think 
15 ; : : 
it was a year ago, March. We had to rip the 
16 2 , 2 1 i. i 245 8 5 
issue apart in order to get it in, because they 
17 


wanted to inform as many people as possible. 


ae We are a magazine that they ask and they tell us 


19 
they ask us because they felt that our contact 
20 : 
with women was a cloge one and one that would make 
21 9 s ° s 
tais information very effective. 
22 H i! 
"What you should know about your glands’: 
23 % i? ae 
When we ran that article, a poor unsuspecting 
ao ter it appeared on the 


e stands, had his telephone swamped. He is still 
- having it reprinted. This was two years ago 
‘: when this van, but he is still writing letters 
ad to people. Ee has had telephone calls from 
29 


30 
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Texsas. He has had people bring their wives 

in wheel chairs to see if he could do something 
for them, and so forth, and, as a matter of Lact, 
he has been able to do a great deal. 

“What you should know about your glands 
and alcoholism"... 

THE CHAIRMAN: This is a little outside 
of our Terms of Reference here. 

MR. HANSON: "Crafts and Hobbies": 

We do a tremendous amount of work on this because 
we do have a workshop. Every year, in November, 
we run a section like this on "75 Christmas Gifts 
to make", You can make dolls. You can knit. 

You can embroider. You can make them out of 
woodwork, You can make them on a sewing machine. 
Each November, this issue is a sellout. There 
are none left, because this is a very popular 
thing. 

Mechanix. Illustrated has for seven 
years now offered what they call the Golden Hammer 
Award, which is a regular hammer which has been 
gold-plated, and with it goes a Work-bench Award 
and any reader is eligible for it by submitting 
photographs and plans and descriptions of some- 
thing that he has built, and some 600 of these 
have been awarded in that time, plus an additional 
2HOO of a smaller runner-up prize. Incidentally, 


here is one that was won by a man from Calgary, 
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Here is one that was won by John Mathews 


uni 


ica 


nil 
f il 


Alberta. 
Here is one that was 


of Woodbridge, Ontario. 
won by Mr. R. Roy in Montreal. 


COMMISSIONER JOHNSTON: Are the hammers 


made in Canada? 
They are made by Stanley. 


MR, HANSON: 


I cannot tell you whether they are mdde in Canada. 
again, the 


"Fashion and Beauty”: 
emphasis has always been on "How do you do it 
for less money? How can you be smart about this?” 

some three years ago, a woman by the 


We discovered, 

name’: of Mary Johnson, who had some sensational 
sewing classes in around Westport, Connetticut. 

The people that went to her said "She has completely 


revolutionary, new ideas on how to make a dress.” 
We got in touch with her 


This interests us. 
to see whether we could translate those ideas 


to paper and ink and we were very successful. 
We get a tremendous 


She 


We have now run 13 of them. 
She is in great demand. 


flood of mail. 
travels all over and goes to department stores 
and gives showings and, nearly each time, we 
run not only the instructions, put .the styles 
We emphasized for 


that can be made this way. 
some time how to make bright towels into beach 


robes. 
The emphasis has been on "Four good 


« 


eiéimot od? aah 10% a EHO 
| o iP yi ah, 
ystnst? wd sbax ove wae pemenyiseihs pe 
-shans® it shiv. o1s pend aide aoe [ied soanse r 
edd ribs” yaueod a8 ‘aortas ade 
Tee ee | 
‘Senedd diode drag ot voy fisouloH  tysnom set 70% 
oid Yd asnidw p ~Ogs sisey semi? smde \BetévooalS ow 
_ lanobtasase ‘emoe, Seif ont ‘abentol wisM ‘to y-"saime 
teebiesnnod .soqdeNN Sawdae mt Beseetd Bokwee 
vlotelqnos end ofé” bise eA od gaaw deat algosq sat 
" easth & sibs OF wort mo Gssbf re yusnoltufove 
ted cttw Moved at Jog oW cen atasdodnt stat 
dgobt skort odelenett Sivoo sw xeilvedé eee Oe 
igteessoue ytev ovew ow bok Att Ons weqdq of 
eyobnaneta s dey oid mond to EL ryt wort sve OW 
ore storiines. Seong on ek ede tea be beers 
ag1ods testrsqeb 63 se0g bas isvo (fe alevent 

ow . Smit Moss Ybeeen bas euatvode sevEy brs 
sefyte ont. tud _evokSonadand Ge? hives rine 

wor Gdbzeldans a jane est “epi ogee aaN® 
Hosed odrit sfowot Sdubese eal ov a 


-a 


Hanson 92 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


: Houses for $10,000 or less" always, and what 

: is the best thing that you can do, because a 

: realistic view of any mass magazine audience will 
: reveal at once that any other approach is 

: wishful thinking, because the majority of readers 
i cannot afford to 

: Hi CHATRMAN: Me. Hanson. vou are 

: now arguing yourself into great trouble. What 

5 you are showing us there is really an inducement 
= for Canadians to buy all these things in the 

“ United States. 

= MR. HANSON: ‘Informative, Educational 
"| and @ultural" here looks like a poor title, 

* but this year we ran a dictionary of furniture 

- which I had very grave doubts about, because 

. this was the only time this has been done. It 

" shows the reader at a glance what is Georgian, 

2 what is Pilgrim, and what is William & Mary, 

a and so forth. We are seeking out a few of the 
a readers who are antique enthusiasts. But, 

, I found, to my amazement, that practically every— 
body has an old chair in the attic that came 

a from their grandmother and they are delighted.to 
ai know what it is. This thing has been, l think, 
zi a contribution to knowledge. 
= The Woman's Day “Guide to Wildflowers" 
a was also a very successful thing. It is a 16-page 
28 
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pull-out insert which we ran in the June issue 

; this year which is very Gasily recognizable. These 
: drawings that are made up, there is gardening 

: and all the whites are here, all the pinks are 

; here and the yellows, descriptive flowers, and 

; it is a very ingenious and useful and neat book. 

‘ "Seience'": of course, several of our 

: magazines being in that field do a great deal, 

‘ but our objective is to inform as much as possible. 
a "Safety': Woman's Day has received 

the National Safety Award six times, the National 
i Safety Council Award, which is more than any 

ai other women's magazine has received it. We have 

7 received it because we have done a very great 

. deal of hard work ain an effort to cut down the 
death and maiming from bad driving, and other 

" safety factors. One example I may spend a minute 
‘5 woo is tats one. This Tittle woval here ie 

i sticker we have printed. It is called "A motorists 
prayer’. We came across it. It had been used 

° some place and it was anonymous. We did not know 
Z who wrote it. We wrote a story about this called 
‘ tmhe Moral Solution to the Traffic Accident Problem". 
The point was that a person had put this. 
; sticker inside his own car to constantly remind 

] him. It is a prayer: "Oh, God, give me a firm 
4 hand and a sharp eye so that I will not injure 
: any person while driving. Thou hast given life 
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: and I pray that none of my actions will take away 
$ or spoil the gift which comes from thee. Grant 

° that I may refrain from the kind of indulgence 

- that would impair my skill and, thus, endanger 

: the life and safety of my fellow man. Guide 

: my automobile for the protection of others and 

é may I not miss because of the love of speed and 

: power of the world which Thou has created. 

a May I always drive courteeusly, safely and with 
- a full sense of the responsibility which lies 

a in my hands. Amen." We got thousands of requests 
for this thing and we are still getting requests 
_ for it from people who want this. 

‘i Now, I also state -in paragraph 26 

- of our summation that we would like to submit 

= some samples from the mail we have received from 
7 Canadian readers. I have the samples lere, the 
- originals, which I will be very glad to turn over 
a to the Commission in many blow-ups. 
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I have the originals of the samples here. JI would 
te very glad to turn them over to the Commission. 
I have felt that we do not have the right to 
invade the privacy of the people who wrote to 
us so, in making the blow-ups, we have blocked 
out the street address and the signatures. I 
Woudd:"be glad of the indulgence of the Commission 
to read some of these because the sum total of 
them will give you an indication of how people 
reel about us. 

There is a letter from a Toronto reader 
saying: 

"Dear Madam: 

Some years ago (tensor fifteen) you 

published a very attractive pattern for 

a quilt in Woman's Day” -- 

THE CHAIRMAN: I think these are 
contained in your submission, are they not? 
We will take them as read. We accept them, 

MR. HANSON: Will you accept the originals? 

THE CHAIRMAN: Yes, we do not need to 
have them read. 

MR. HANSON: My object in submitting 
these to you is, in a sense, to say that this 
is a sample of the feeling of Canadian people 
about our publications. 

THE CHAIRMAN: Mr. Johnston would *like 


to ask you a couple of questions. 


; i a nae cola 
pe recta r < ae: ay 
a abit Saad, om 


rokainnd® eit to SBekgtutat sit 10 aca | 
YO Laded mus oii Sasiacsd veedd tn onion, Baad ed | 
atyoor Wod ‘to: ai Fn voy ote ALIN meat 
«ay. duedes. Seok 


tebpor bontean 5 nal dite & oe or 


on ‘ene otis netansianee "“uOY, nb bemaagiacs 4 

need ‘deonon ov ‘hset an eed oat Litwi OW 
eelentstne | any das: 3B! HOY Eppw OAS AM 
ot bean doa ob! Sy: (87: SWAMATARD “aE? 

«ES shi oved | 

ee at dabustien>: ‘res iM, | 

| Bled edd yee: od “<bentee &:. tthe use SOY 92. sees 


ASE: 


igies: abbas Ro ents oad hi om 8 Bf 


Bee Sor 


eur ; bien modo at pre an an Z 
-albiaeus io. yids ot m 


at Le 
iH J i 
ad ‘4 


Hanson 96 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


1 COMMISSIONER JOHNSTON: I am curious 

2 about the method of distribution of Woman's Day. 
3 Has it a subscription list? 

4 MR. HANSON: No. 

5 COMMISSIONER JOHNSTON: It all goes 

6| to newsstands? 

ih MR. HANSON: Yes. We have only single 
8 copy sales. 

9 COMMISSIONER JOHNSTON: I notice you 

10 made some allusion. to the fact that you buy 

11 Canadian pulp or, rather, that it comes to you 

12 in the form of paper. Have you had anybody 

13 try to sell to you Canadian paper for the production 
14 of your publications? 

15 MR. HANSON: Not as far as I know. I 
16 do not know. 

17 COMMISSIONER JOHNS?\i: That is not 

18 your department? 

19 MR. HANSON: It is not my department. 
20 That would be handled by our production director. 
21 I do believe that there is a tariff on Canadian 
Ze. paper. .of that grade. Is that correct? 

23 COMMISSIONER JOHNSTON: Yes. I may say 
24 this to yau. The paper that goes to the United 


25 States free of duty ts :entirely newsprint. 


26 MR. HANSON: Yes. 
27 COMMISSIONER JOHNSTON: There has been 
28 a provision in the last two or three years in the 
29 
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1 United States Customs law that paper used in the 
2| United States publications for shipment to Canada 
3 is duty free, or rather there is a drawback on 

4/ the duty. But Canada is in the position of 

5 shipping a lot of pulpwoo@ across the border 

6 and the paper is subject to a high rate of duty, 
7| think it is 373%. Then we take a good deal 

8! of that pulpwood back free of duty in the form 

9 of magazine advertising. 

10 Your total dirculation of 660,000 

11 copies a month should attract the attention of 
12 the Canadian paper people. They have sales 

13 departments too, I think. I wonder if, when 

14 you go back, vyou would discuss this matter with 
15 the people Oor the organization ) responsible for 
16 the purchase of paper and see if you could not 
17 help us out to gome extent on our exports. 


18 MR. HANSON: JI certainly will. It may 


19 be that they are in contact on this now, but I 


20 will certainly investigate it. 


21 To the extent that the American magazine 
ae is shipped back to Canada -- in other words, if 

23 the magazine had five per cent in Canada it 

24 could buy five per cent free of its duty. Is 


25 that correct? 
26 COMMISSIONER JOHNSTON: You would have 


27 t pay the duty and then eventually you would get 
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it back. Some magazines already do that as a 
result of sales effort from the Canadian side. 

THE CHAIRMAN: Thank you very much, 
Mr. Hanson, for coming up here, for your co-opera- 
tion and for your splendid exposition. 

Before adjourning we would thank all 
the participants for coming here and helping 
us. We are thanking you not only for your co- 
operation but also for your forbearance, 

We will be returning to Ottawa for 
further hearings in time to wish you a Merry 
Christmas. 

MR. QUINN: I would like to have the 
submission of the Fawcett Publications entered 
as Exhibit 0-37-60, and any further material 
they wish to give to us as Exhibit 0-38-60. 

Wi, 


-~--EXHIBIT NO. 0-37-60: Submission of Fawcett 
Publicavions, “Inc. 


~--EXHIBIT NO. 0-38-60: Letters from readers to 
Fawcett Publications Inc. 


---The hearing was adjourned until 10:30 a.m. 
on Monday the 20th of November, at the 
University of British Columbia. 
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--- ON commencirg at LOT 30° aris 

Mt Prete TEED. The following is the text 
of a Commission appointing Mr. Grattan O'Leary, Esquire, 
John George Johnston, Esquire, and Claude P. Beaubien, 
Esquire, to be Commissioners under Part I of the 
Inquiries Act to inquire into and report upon the 
recent and present position of and prospects for 
Canadian magazines and other periodicals. Nie cB 
Grattan O'Leary to be Chairman of the said Commissioners 
Dated 27th September, 1960, 
Recorded 30th September, 1960, 


Film 98 - Document 163. 


Signed by F. Weatherhead 
for Registrar General -4f Canada, 


Reference No, 163102, 


"ELIZABETH THE SECOND, by the Grace of God 
of the United Kingdom, Canada anda Her other Realms and 
Territories QUEEN, Head of the Commonwealth, Defender 
of the Faith. 

TO ALL TO WHOM THESE Presents shall come or 


whom the same may in anywise concern, 


GREETING; 
WHEREAS pursuant to the provisions of Part I 
of the Inquiries Act, Chapter 154 of the 
Revised Statutes of Canada, £9525 iis Excellency 


the Governor in Council, by Order F.c. 1960-1270 
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TORONTO, ONTARIO -3- 
1 
2 of the sixteenth day of September, in the 
3 year of Our Lord one thousand nine hundred 
4 and sixty, a copy of which is hereto 
8 annexed, has authorized the appointment of 
6 Our Commissioners therein and hereinafter 
7 named to - 
8 
(a) Inquire into and report upon the 
? recent and present position of and prospects 
_ for Canadian magazines and other periodicals 
(i with special but not exclusive consideration 
- being given to problems arising from 
é competition with similar publications which 
_ are largely or entirely edited outside of 
” Canada or are largely or entirely foreign 
16 
in content; and 
17 
18 (b) Make recommendations to the Government 
19 as to possible measures which, while 
20 consistent with the maintenance of the 
21 freedom of the press, would contribute to 
99 the further development of a Canadian 


identity through a genuinely Canadian press, 


and has conferred certain rights, powers and privileges 
upon Our said Commissioners as will by reference to 
the said Order more fully appear. 

NOW KNOW YE that, by and with the advice of 


Our Privy Council for Canada, we do by these Presents 
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1 nominate, constitute and appoint M. Grattan O'Leary, 

2 Esquire, of the City of Ottawa, in the Province of 

3 Ontario; John George Johnston, Esquire, of the City 
4 of Toronto, in the Province of Ontario; and Claude P. 

5 Beaubien, Esquire, of the City of Montreal, in the 

3 Province of Quebec, to be Our Commissioners to conduct 
7 such inquiry. 

8 TO HAVE, hold, exercise and enjoy the said 

9 office, place»and: trust unto the. said. Ms.Grattan 


10 O'Leary, John George Johnston and Claude P. Beaubien, 


11 together with the rights, powers, privileges and 


12 emoluments unto the said office, place and trust of 

13 right and by law appertaining during Our Pleasure. 

14 AND WE DO hereby authorize Our said Commissioners 
15 to exercise all the powers conferred upon them by 

16 section J1-of the Inquiries;Act and, be,assisted, tosthe 
17 fullest extent by government departments and agencies. 
18 AND WE DO hereby authorize Our said 

19 Commissioners to adopt such procedure and methods 

20 as they may from time to time deem expedient for the 
1 proper conduct of the inquiry and sit at such times 

22 and at such places in Canada as they may decide from 


time to time. 

AND WE DO hereby authorize Our said 
Commissioners to engage the services of such 
counsel, staff and technical advisers as they may 


require at rates of remuneration and reimbursement 


to be approved by the Treasury Board. 
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1 AND WE DO hereby require and direct Our 
2 said Commissioners to report their findings to 
3 Our Governor in Council with all reasonable despatch 


4 and file with the Dominion Archivist the papers and 


5 records of the Commission as soon as reasonably may 
6 be after the conclusion of the inquiry. 

yi AND WE further appoint M. Grattan O'Leary, 
8 Esquire, to be Chairman of Our said Commissioners. 

9 IN TESTIMONY WHEREOF we have caused these 


10 Our Letters to be made Patent and the Great Seal of 
11 Canada to be hereunto affixed. 


12 WITNESS; 


13 The Honourable Patrick Kerwin, Chief Justice 
14| of Canada and Deputy of Our Trusty and Well- 
15 beloved Major-General George Philias Vanier, 
16 Companion of Our Distinguished Service Order 
i upon whom we have conferred our Military 

18 Cross and Our Canadian Forces! Decoration, 
19 Governor General and Commander-in-Chief of 
20 Canada. 

21 AT OTTAWA, this twenty-seventh day of 

22 September in the year of Our Lord one thousand nine 

23 hundred and sixty and in the ninth year of Our Reign. 


24 


BY COMMAND, 
25 


Signed by C. Stein 
26 
UNDER SECRETARY OF STATE, 
27 
28 
29 
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1 The following is an excerpt from Minute No. 
2 P.C. 1960-1352 dated Saturday, the lst day of October, 
3 1960: 

4 "His Excellency the Governor General in 

5 Council, on the recommendation of the 

6 Prime Minister, is pleased hereby to appoint 
7 Michael) Pitfield, Esquire,..of the City of 

8 Montreal, Province of Quebec, to be 

9 Secretary of the Commission appointed 

10 pursuant to Order in Council P.C. 1960- 

11 1270 of 16th September, 1960, to enquire 

12 into the position of and prospects for 

13 Canadian magazines and other periodicals..... 
14 

15 scigned by. Ra» Be. Bryce, 

16 | CLERK OF THE PRIVY COUNCIL. 
17 
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BY, F LPP DELD» This is the opening hearing 
in the City of Vancouver. We wil! hear first from 
Dr. Andrews, the Acting President of the University 
of British Columbia. 

DR. ANDREWS: Mr, Commissioners, it is 
my pleasure and honour today on behalf of the 
President of the University, Dr, MacKenzie, to welcome 
vow, (Sizs, ito! the Jniversity of British Columbia. 

It is a personal pleasure to welcome my former next 
door neighbour in Ottawa, Mr. Grattan O'Leary, here 
to be a next door neighbour for a brief period at 
the University. 

The University of British Columbia is not 
presenting a brief to the Commission but a Committee 
within the University representing a Per ec here 
published by the University, Canadian Literature, will 
do so in the course of the next few days. 

The University, like many other institutions 
and nersons, Mr, Commissioners, is looking with Sreat 
interest at the work of your Commission because we, 
like many other Canadians, are particularly conscicus 
of the problems of the developing Canadian ident :."y 
in terms of Canadian reading. We are aware of the 
very great importance of the work you have taken in 
hand. 

The history of Canada in one sense is a 
history of transvortation Sita ome oe in an 
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we have set out to inhabit and to live in and to make 
our own. Over the pest decade there hes been an 
enhanced attention to the rroblems of the developing 
Canadian identity and in terms of Canadian unity. 

As one looks at a history of transportation 
and communication once sees that Canadians, though 
basically believing in a private enterprise economy , 
have from time to time been willing to try to ensure 
that competition does prevail by -- ‘ring subventions 
in terms of freight rates. They have been concerned 
to develop public enternrise if the area of yrivate 
enterprise has not been able to handle the problems 
of Cnsuring that the Canadian unity and Cernadian 
identity are capable of being achieved and maintained 
by private enterprise alone. 

The whoie of the Canadian people, I think, 
are looking forward with great interest to your 
report, to seeing in what ways the development of a 
national periodical press can be achieved within a 
free society on a primarily competitive basis and, 
at the same time, ensuring that the emerging picture 
of the Canadian identity can be held up to Canadians 
in order that they can besome -- the only thing they 
ean become -- Canadians in spirit as well as in 
tTruch. 

So, Sirs, it gives mea a greap deaiioe 
pleasure to welcome you here and to say that all of 


us in this part of the country are tremendously 
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concerned with the work of your Commission, we are 
tremendously interested to see that the geographical 
entity of Canada can in fact be spanned by a national 
periodical press in such a way that it can compete 
witn the over-run of the tremendously wealthy and 
tremendously vital American Society to the south of 
us. The struggle to develop this Canadian identity 
next door to one of the most prolifie, one "ofthe 
richest, and one of the culturally most alive society 
in the world, is in fact not unlike the effort of 

the Irish to maintain and develop an identity in 
competition with, at that time, one of the most vital 


and versatile societies in the world. 


aisle 5 9 el col 


gtoqdoc wee #1 tanty’ yew 8 doula. pens 
bap yo inel ‘awoken? edt te — ws 

te ddyos ont od ydatoos asbiaems Eadlv 
ydivagot menbane® sid¢ qoleveh o4 reins edt 
eld Ye ano .oL1stoag Veom ed? Ye ono pare non 
gisiaos evale drew qiiwed{ve etd to sno baw .teedon 
te sxotte edt oXiiaw tom soet ak at ainow ond ok ' 

at q@idaesl ne qofeved O16 ntetaiam 9 delat edt | 
fagiy de0n ete fo sno .amrt gedé da ,ditw aot? treqnos ‘| 
7 eg PLTOW GAT GL Bebde oor afitesiey fae ; 


ANGUS, STONEHOUSE & CO. LTD. 10 
TORONTO, ONTARIO 


The struggle to maintain the identity did at one time 
snrieh the Irish society. I have no desire and most 
Canadians have no desiré to sés Canadians put in a@ pre- 
ferentially secure position because this only means a gradual 
rotting away of their own iniatiative and vitality. But it 
does require wisdou of Solomon, which I see is written on 
the faces of those present,to find out how competition ma 
be made to prevail effectively, sc that Canadians from 
Coast to Coast can see the kind of activity, sthe 
range of problem, that Canadians must face and must solve 
and not merely see the reflection of that as it appears 
ifea besteally foreign press. 

W2 wish you all success in this tr2aendous 
task, and look forward with great interest to the 


report that will appear. We hope that your procsedings 


are. ineyour point of view and the University, com- 
Forcable and ‘efficient: . if there is anything we 


can co to make the. more efficient, you have only to 
ask us. 

THE CHAIRMAN: Dr. Andrews and Ladies ano 
Gentlemen, for myself and my fellow Commissioners, we 
thank Dr. Andrews for placing at our cisposal this woncer ul 
room, and we thank him for his wise and uncerstancing words, 
and we can only hope thas the comoination will help us 
in arriving at right decisions. We thank all those who 
have come here with submissions. We thank them for their 
co-operation, and we would like to assur2 them, as we hav 


assured other participants at the opening of our meetings 
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that their submissions will be received by us with open 
minds and given the fullest and fairest consideration. 

That leads me to saying something which I 
would rather not say, but which is necessary at the present 
time. In that very old and much respected newspaper, 

The Vancouver Province, there was an editorial charge thi 
morning that this Commission had been guilty of rudeness 
anGeohrminsuit.to-one,of.our participants, namely Time 
Magazine. Now, I think I must say that we were not set 
UpetGnact asyecensors, Weware restricted yinfast by-our 
tewmms of reference from, interfering with .press freedom, 
rightly understood. We are not concerned with how Time 
Magazine nor any other magazines process its editorial 
eontent, but of course we ars concerned, and have to be 
concerneca, with what Time Magazine puts before us a& 
eyusoiution. 

Lbais our, duty to.eonsidersand.ciscuse thar 
submissiony and if in the discussion, what..our, British 
friends would call the cut and thrust of Giscussion, we 
have, said-things,,or implied, things,. which, see, to, be 
an insult: to. Time Magazine, then I, have to say that. the 
words used were not so intended. We don't wish to make 
this Commission too stuffy. We do want to have fair and 
full and free diScussion with the participants who coiuie 
before us. Now, it was in that environment, atmosphere, 
that. the words complained of were used, and 1, repeat, they 
were not int2znded to insult or to show that this Commissigqn 


has made up its mind about any participants coming oefore |it. 
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I assure you we have not. We want to look at the facts 
in the best light possible and as Dean Andrews Said, cone 
to right and proper conclusions. 

There is one thing further I: wish... I»wish tha 
people coning before us and svoking what they call press 
freedom as the protection of their existing position, would 
first try to find out wt press freedom is. Press 
freedom is not an absolute. Freedom itself is not an 
absolute. Both must be subject to the need of an ordered 
society. Just the other day, I was reading where that 

€minsnt jurist, Mr. Justice Learned Hand, was discussing 
ene Bill ot Rights,.and saidva lot of terms used in ‘the 
Bill of Rights added up to little but nonsense. He 
remarked that you couldn't have free discussion in a 
modern society. It has to be suoject for example to 
PUG Lie Vwsahecy , he traffic laws for example. He said yo 
gust cannot hold a public meeting on Fifth Avenue, re- 
gardless.of the traffic. .This,ds, true of press: Preedom 
in avery. respect. 1 ama little weary, of publishers 
anc editors giving a young man a notebook and pencil and 
sending him out in the street,as if @hey have)! wested him 
with some special significance. But we are not here to 
try and impose thought control on anyone. We have no 
intention, of, doing any. such things, or makings up eur minds 
before all the evidence is in, and we ope that Time Magazine 
and the other participants here will understand that. 

MR. PITFIELD: Would you identify yourself 


please? 
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MR, KEATE: I am Stuart Keate, Publisher of 
the Victoria Daily Times. 

THE CHATRMAN: Mr. Keate, you may stand or siti, 

MR, KEATE; Thank you, Mr, Chairnan, I prafer 
to stanc. 

Submission by Stuart Keate, Publisher, The 
Victoria Daily Times. 

A BRIEF TO THE 
ROYAL COMMISSION ON PUBLICATIONS 


By Stuart Keate, 
Poe isher. he Victoria Daily Times 


Vancouver Public Library 
Novemb2r 21, 1900. 


Gentlemen: 

May I first of all exyress ny gratitude for the 
opportunity to appear before you. I do so with some 
trepidation, since I represent no organization or 
group, will present largely personal and objective ob- 
servations, and have no zasy solutdons to offer for the 
vexatious questions which confront you. 

It did occur to me, however, that it might o¢ 
useful to the Commission to hear from a Canadian, not now 
in the mazazin= business, who had formerly been employed 
bv two of the Jnited States publications which seem to be 
charged with proviuing unfair competition to Canadian 


magazines. 


In explanation, let me say that, for five postpwar 


years I was on the staff of Time, inc., aS a Writer and 


bureau chief, both on U.S. and Canadian editions in New 
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York and Montreal; and I have contributed copy, as a 
free-lance, to The Reader's Dizest. 

ACG the risk of being classified as a renegade, 
{want to rais® a small Victorian voice in behalf of these 
puolications. 

At the tiue the 20 per cent tax was imposed on 
advertising content of U.S. magazines with Canadian ecitions, 
Some reuarkable statements were nace. 

My newspaper, incidentally, was one of about 
75 in Canada which entered a strong editorial protest 
against this discriminatory tax. We thought that it 
was unworkable, an opinion which was confiruw2d by sudsequent 
experience; but mor: importantly, because the tax seemed to 
interfere with the free flow of ideas and opinions, to 
introduce a fori of “thought control" which was certainly 
inimical to the philosophies of the government which 


broight cown the legislation. 
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The Canadian periodical press, however, 


2 had other charges to make. It was said that these 

3 publications were basically dishonest; that they 

4 were slanted, inaccurate and of little value 

) economically to Canadians. It was charged further 
6 that any publicity benefits accruing to Canada were 

7 remote, since the great bulk of Canadian editorial 

8 copy researched in this country was dropped from U.S. 


9 and International editions. 


10 This was not always the case. The 

11 Commission may recall that the Canadian edition of 

12 Time magazine was inaugurated by Mr. Robert T. Elson, 
13 a former Vancouver newspaperman, in 1943, Mr. Elson 
14 subsequently rose to become general manager of Life 
15 magazine which, if nothing else, demonstrates that 

16 Canadian journalism is just as ready to relinquish 

17 its good men to the United States as is Canadian 

18 industry. 

19 In 1945, when I joined Time magazine in New 
20 York as a writer on Canadian affairs, we published 

21 one page of Canadian news in the United States 

22 edition, which received world distribution. After 

23 about a year this was dropped, on the grounds th+ 

24 Canadian news could not compete, from the simple 

25 standpoint of reader interest, with news from other 
26 nations. 

27 The explanation given will be familiar 

28 to all of you and was, in a way, a sort of back- 

29 
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1 handed compliment: we Canadian were "too well-behaved," 
2 too decorous if you Will, to provide lively 

3 international covy. 

4 The truth of this judgment became apparent 

5 when Canadian news was transferred to the "Western 

6 Hemisphere" department, and required to compete for 

7 Space with events in Central and South America. One 

8 has only to consider the current political climate in 
9 Cuba to appreciate the virility of this competition. 
10 But to return to the original charges of our 
11 periodical press: there must surely be a fine 

12 ethical distinction between American magazines with 

13 Canadian editions and our own television -- which 

jal imports canned American protrams by the carload lot 

15 and sells Canadian advertisine around them to the detrimdnt 
16 of completely native media. Or, let us say, American 
17 automotive manufacturers who ship important parts 

18 into this country for their "Canadian editions", 

19 with headquarters in Michigan. 

20 On the poiny «of, inaccuracy s= Lreanvonty 

21 say that < know of no other publishing venture 

I) that spends as much money attempting to be accurate 

23 as does Time, Inc. It is a fact that each word in 

24] that magazine must be checked by a highly-trained 

25 staff of researchers. They make mistakes, because 

26 they ere human. But it is literally true -- as I 

27 ean testify from personal experience -- that this 


28 firm will telephone across the continent, before the 
29 
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1 magazine goes to press, in an attempt to determine 

2 whether a politician's eyes are brown, or blue -- or, 
3 in one case that I know of -- both. 

4 The measure of Time's success in this field, 
5 I suggest, is the inordinate glee Canadians express 

6 when they catch them out in some hopeless blunder. 

7 And it is simply not true to say that Canadians 
8 have not benefited economically from Time's venture 

9 ae thLs country. In a experience, they employed 
10 about 30 "stringers", or part-time correspondents, on 
1 newspapers from coast to coast in this country. One 
e of them, I recall, earned $6,000.00 in one year in 

13 this capacity, which was approximately the same amount 
14 as he was paid on a full-time basis by his Canadian 

15 employer. 

16 Today these correspondents number about 


17 forty. In addition, there are thirty-two permanent 


people, the great majority of them Canadians, engaged 


18 

19 in editorial, advertising, cirulation and promotional 
20 activities. There are full-time Canadian bureaus 
1 in Calgary, Toronto, Ottawa and Montreal. 

22 Over the past seventeen years, these posts 
3 have been occupied by a number of top-flight American 
24 journalists who have gone on to other world capitals, 
5 taking with them a keen personal knowledge of 

6 Canadian affairs. Outstanding among these was the 
27 late James L. McConaughy, Jr., who became chief of 

28 Time's Washington bureau and was killed in the tragic 
29 
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crash of a U.S. Army transport aircraft. 

I would like to take this opportunity to 
pay a little posthumous tribute to a great friend of 
our country. 

I cannot help but feel that these men, and 
this experience, have been of very real value in 
interpreting Canada to other countries, and adding 
to understanding between the great North American 
partners. 

Nor can I forget that Time was one of the 
first American publications to show an active interest 
in Canada. I almost said “the first" -- until I 
recalled that, when I first met the distinguished 
Chairman of this Commission in December of 1942, he 
was introduced to me not as the editor of the Ottawa 
Journal but as "the Canadian editor of Colliers’, a 
famous American publication which has unhappily 
ceaséd publication; not, I hasten to add, as the 
result of anything he may have done in its service. 

It seems to me that Canadian periodicals, 
instead of asking for restrictions on American 
publications, or subsidies of one kind or another, 
might study them with profit, and perhaps even 
accept some of their philosophies. 

One of these, which I admire greatly, is 
the Bmericans' willingness to take a chance on young 
men, in the belief that yeast and fermant are 


essential ingredients to the stirring-up of ideas. 
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One or two Canadian magazines have already 
tried this, and successfully. I am sure we all 
witnessed, with rejoicing and with pride, the post-war 
renaissance of our national magainze, Maclean's, 
under Arthur Irwin and Ralph Allen, with their able 
young staffs. 

In the newspaper-supplement field, I can assur 
you that the magazine called Weekend is viewed with 
admiration - and not a little envy -- by the 
publishers of comparable American supplements such as 
This week and Parade, both from the point of production 
values and editorial content. 

purely there is no lack of talent in Canada. 
We have the writers, the artists, the photographers 
and the technical experts to produce first-class 
magazines in this country. And the total circulation 
figures would indicate that there is a healthy 
intellectual curiosity among our people; Canadians 
Like .to read. 

And yet it must be apparent to everyone 
interested in a periodical press that there are wide 
gaps in our coverage by Canadian magazines, and no 
present attempt being made to fill them. We have 
no weekly news magazine such as Time, Newsweek or 
U.S. News and World Report -- although, ironically 
enough, I am told the publisher of the latter magazine 
is a Canadian. 


We have no popular literary magazines in 
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i country comparable to the Atlantic, Harper's, or 


The Saturday Review; no sophisticated journal “not 


published for the old lady in Moose Jaw", as the New 


Yorker is "not published for the old lady in Dubuque’; 


nor even a top-quality magazine of recreation, such 
as Sports Illustrated; nor a national children's 
nagazine. 

In a spot-check of magazines coming into 
my own home last week I was astonished to find that I 
am currently subscribing to twenty-nine, of which 
sixteen are American and thirteen Canadian. 

I would like to digress to show you a 


magazine which came to me as I left Victoria. It 


is Liberty. It was originally published, I believe, 


by Bernard McFadden. I am told this magazine has 


the second largest circulation in Canada, something 


between 500,000 and 600,000 circulation. Let us look 


at the cover of this magazine. I would like to 
you to see the captions there: "Dinah Shore, What 
is Behind Her Sweet Mask’; in the other corner, 
"Tommy. Sands, Why I love Nancy Sinatra"; and, 
boners Stcake~ My Untouchable TV Life." Perhaps, 
gentlemen, the problem is not so much getting 
Canadian content into American magazines, but 
getting Canadian content into Canadian magazines. 
I was even more astonished, in breaking 
them down, to find that only two of the fifteen 


American publications could be classified as trade 
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papers; while nine out of the thirteen Canadian 
magazines fell into this category, or some special- 
interest subsection, such as University papers. 

From this limited survey I would conclude 
that Canadians seem to do reasonably well with trade 
papers, but not so weJl with the so-called "popular" 
publications of broad mags appeal. What is the 
explanation? 

One obvious one would appear to be the classic 
and stubborn fact of a relatively small population 
Spread across the great land mass, with inevitable 
problems of costly distribution and promotion, 

In short, the harsh economic fact of dollars. 
To which, all Canadian writers would doubtless exclaim 
a hearty "Amen", 

it is also a harsh fact that two of 
Canada's so-called "leading' magazines will pay an 
experienced, previously-published writer, a fee of 
$75.00 or $100.00 for an article of 1,000 to 1,500 
words. Since most of these gentlemen will spend 
about two weeks in researching and writing sucn an 
article, it is obvious that they are working for 
sonsiderably less than the hourly rate paid 
carpenters, brick-layers, secretaries or even 

ditch-diggers. It is also obvious that there is 
little inducement for them to write, unless they can 
progress to the point of selling U.S. markets. 


This may well be a case of "water finding 
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1 its own level". If Canadian magazines cannot find 
2 the money to pay top quality writers, they are going 


3 to have difficulty in finding top quality readers 


4 aga advert.sers, and inevitabl: they mus¢ go under. 
But surely this same principle applies to 
6 most Canadian businesses. Do they all run to the 

7 government for help when threatened by foreign 

8 competition? Or do they stay in business by 

9 improving their equipment, adopting new techniques, 


10 and putting out the best product of which they are 
11 capable? 
12 My friend Eric Nichol was arguing in a local 


13 newspaper recently that what Canada needs is an 


All "intellectual aristocrary’. He added: 

15 "By'intellectual aristocracy' ig meant not 

16 the small coterie of snobs gathering their 

17 faggots of foreign films and warming 

18 themselves with enthusiasm for the 

19 deservedly unpopular, but leaders in 

20 the legislature, the classroom, the 

21 theatre -- wherever public opinion and 

22 taste may be worked upon to their improvement, " 
23 Mr. Nicol saw this leadership as the main 


24 challenge of the University. He noted that Canada 


25 has now an elite of the wealthy, and they have 


26 assisted our universities tremendously. 

27 He might have added that they have assisted 
28|| the arts -- though, curiously, not in any particular 
29 
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| Spirit of daring. If there are any great number of 

2 fatrons of young artists in Canada,they have accepted my 
notice. The indication is that our tycoons gamble on 
"sure things", Tom Thomson, Cornelius Kreighoff and 
Emily Carr are like unto diamonds. "Orphyeus and 


Daridica," as they know here in Vancouver, will never 


draw like "Madame Butterfly." 

This is in vivid contrast to the boldness 
exhibited by these gentlemen in affairs of the market- 
place. I read, just a few days ago, an exciting speech 
by a Canadian who had invested twenty-five years of his 
life in raising $500 millions to develop a pipe line. 
We have witnessed similar success stories in iron ore, 
patro-chemicals, uranium, newsprint and breweries. 

Thus far we have been unable to excite a similar 
interest in the world of ideas. But surely the day is 
not too distant when one such magnate will emerge, 
possessed of a national spirit and conscience, who will 
be willing to gamble on Canadian talent and Canadian 
inventiveness to produce a magazine, or group of 
magazines, which will tell our people who they are 
and where they are heading. 

Henry Luce did it in the United States on an 
original capital of $86,000.00 -- plus a whole lot of 
drive, -ourage, imagination, and talent. We can do the 
same thing here, but only if we are willing to learn 
from others, to expand "the traffic of the mind," and to 
operate in a climate of freedom, 


EXHIBIT V-1: Submission of Victoria Daily Times. 
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1 THE CHAIRMAN: will you remain for a few 
2] questions, if you Dicas-s,"Mr. Keates 

COMMISSIONER JOHNSTON: Mr. Keates, I wonder 
if you would cefine, for the people who are not aware of 
the technical expresions in the writing and puolishing 
business, what is a strin.er? 

MR. KEATES: A stringer is a part-time 
corresponcent, not on the salaried staff of the organizetio 
usually attached to soue newspaper, radio or television 
Station in u city rsuote frou the head offices of the 
ho: p~uolication. 

COMMISSIONER JOHNSTON: I think every niwspaper 
man at one time or another hes seen a SUringer’="a parc-tim 
corresponcent? 

MR. KEATES: Rizshc. 

COMMISSIONER JOHNSTON: I never mace anythin. 
like $6,000.00 out of it, though. I suypos2 this Victorian 
Vero. op ule ape or Victoria, Toc Victoria, "o.G a 

MRS KREATEO: "No, “This*is Victoria; "s7C." Somne- 
times it is hard to tell the difference. 


COMMISSIONER JOHNSTON: In Paragraph 1, at th: 


end of the first page, jou talk about the opposition to 

the earlier tax. You say it was unworkeble end the people 
in Ottawa decided it was unworkable; so, it no longer “exist 
ou said that your paper, auong sevent,-five or eightly 
relt that’ this tax was to introduce a form of -““theusne 
control”, You were in this country througho*t ‘that pericd 
when that tax was in effect; cid it curtail the ‘sxpression 
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taxi eoDid Tines chang2? 

MR KEATES: Nos «1 do not think so, Mr. 
Johnston. 

COMMISSIONER JOHNSTON: Then, there was no 
thought control fro. the legislation? 

MR. KEATHS: Well, perhaps if ths legislation 
had been harsher and hac worked a hoboling or 4 crippling 
effect on the magazines, it .isht have tended to try and 
Steer peoples' reading habits into one direction ox 
another, anc I think a case could be made for that 
arguuent. 

COMMISSIONER JOHNSTON: You mentioned Mr. 
Bison. I am glad you cid, because I knew him, and, perhaps, 
I know hin yet. I have not seen him for years, but any 
tine I do see hin, he is courteous, kindly and generous 
and I certainly wish hii well in his new post. 

You mentioned television as competing with 
Canadian publications. I think you are perfectly right. 
Television does compete. Ws do not have to talk to an 
advertisin. man for more than a few .iinutes to find that 
out. However, this Royal Commission, perhaps fortunately 
for us, was not set up to deal with television. 

MR. KEATES: May I say a word, Mr. Johnston. 

I think we are being a little self-righteous in Canada. 

we protest about the Americans selling Cunadian advertisin 

around this pre-packaged content they have, and yet, other 
6si-we dorwprecisely the ey ourselves. It sees 
that we are not very consistent in this regard. 


THE CHAIRMAN: Excuse me, Mr. Keates. Does not 
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1] the Board of Broadcest Governors now lay down as a rule 

2] that Television wust have a fifty-five per cent content? 
3 MR. KBATES: I believe this is the ultimate 

4) aim, Mr. O'Leary. There is some graduated scale; I think 
6 THE CHAIRMAN: I believe the ultimate ain 


7| is sevent,-five rer cent, but the present low is fift .-fiv 


S$} per cent? 
9 MR. KEATES: Yes, 
10 THE CHAIRMAN: Now, if you apply that to soue 


11] of the American publications comin. into Canada, then, 


12] rerhaps, I think you would have a relevant POinC.. “But; 

13! TP coutd nov’ ses “the relevancy of accusing television of do ng 
14) something which we say is bad on the part of imported 

15] periocicals, when television has been taken car. OL? AE 
16) least, I hope so. 

17 MR. KEATHS: Yes. 

18 THE CHAIRMAN: It should depend uron the 

19] Canadian content; but, at all events, that is what we hav: 
20] understood by the law. There must be a fifty-five per 

21} cent Canadian content now in programmes fut on television. 
22|So, this paragraph then seems to be ruled out. 
COMMISSIONER JOHNSTON: The last sentence on Pag 
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2 of ,your brief, you say: "...American automotive manufact 
urers who ship important parts into this country...", mainly 
from Michigan --. Are not all these parts subject to 


customs duty? 
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COMMISSIONER JOHNSTON: Well then, they co not 
fall in the same category as this at all? 

MR. KEATE: Yes. 

COMMISSIONER JOHNSTON: Mr. Keate, I wonder if 
you would define what a Canadian magazine or a Canadian 
perlodical is’ 

MR. KEATE: In one sentence? 

COMMISSIONER JOHNSTON: Well, I worked half 
an hour on one sentence this morning. 

MR. KEATE: Well, I suppose that a Canadian 
magazine i8f a magazine produced in Canada, by a staff, 
the majority of whom would be Canadians, and whose essential 
purpose would be to illuminate the life of Canada to its 
Canadian readers, 

COMMISSIONER JOHNSTON: I think that is pretty 
good, 

THE CHAIRMAN: No. What about the ownership of 
the magazine? It is being produced in Canada. It might 
be produced by people from Holland or people from the 
United Kingdom, or people from the United States. Surely, 
a Canadian magazine would have to be a magazine owned and 
produced in Canada and owned by Canadians, or owned in a 
majority by Canadians. You would add that, would you not? 

MR. KEATE: Would that matter too much, Mr. 
Chairman, if you had the editorial freedom that you needed 
a produce a magazine that would meet the requirments 
I Cited; would the question of ownership be too important? 

THE CHAIRMAN: I would think it would be important. 


This is what we are talking about with subsidiaries of 
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United States industries, After all, you say they should 
let us buy through equities. If that means anything, and 
we have a right to buy control --. This is the complaint 
really, if syousare going to apply to periodicals and 
magazines a rules: which you say is very bad in the case 
of other segnents of the economy. After all, a magazine, 
to a great extent, is a commercial Proposition, 0) ek 

am not so sure. I think if you would add "Canadian owners noc 
LO. Your eeérinition, it would probably be all right; but, 
without "Canadian ownership", it seems to me that it is 
not. the thing to do. I may be wrong on that. 

COMMISSIONER JOHNSTON: I Suppose Commissioners 
Should not argue with each other; however, this morning, 
in thinking about "What is a Canadian magazine?", I ran 
up against this problem of ownership from the fact that 
Mr, Roy Thomson, who is no longer a resident of Canada - 
the last I heard of him - but, whose newspapers in Canada 
certainly are Canadian -- so, there is another instance 
of where the ownership is --. There may be stock outstandinz. 
I think the control is with Mr, Roy Thomson. 

THE CHAIRMAN: I made a statement the other day 
ciscussing this between foreign control and British, and 
Canadian as I am, I do not yet want to call the English 
"foreigners"; but, it seems to me that a magazine owner in 
Some foreign state won't own all the equity... 

MR, KEATE: I think it is also true, Mr. Johnst ny; 
that Mr. Thomson has been able to invade the American field 
Successfully and now owns cight newspapers in the United 


States, 
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COMMISSIONER JOHNSTON: I do not know what he 
Peeyeormis ©O co in Ethopia, 

MR, KEATE: It is Nigeria, 1 believe: 

COMMISSIONER JOHNSTON: Let us get on with this}. 
fave morning, I wrote this definition, I wonder, Mry Keate, 
Popyou Can f£O along with me on it, or noty I aya 
Canadian publication is one that is produced in Canada, 
is managed and edited by residents of Canada, primarily 


for Canadian readers, 


MR, KEATE: ",..i8 managed and edited... 
ORG Wp ll are 

COMMISSIONER JOHNSTON: '...by residents of 
Canadas. < 

MR, KEATE: "..,o0y residents of Canada...’ 


COMMISSIONER JOHNSTON: ",..primarily for 
Canadian readers," 

MR, KEATE: Yes. I think that is a fair 
Ggefinition. 

COMMISSIONER JOHNSTON: You will notice that I 
Said “by residents of Canada.’ ? 

MR. KEATBE: Yes. 

COMMISSIONER JOHNSTON: Because, Mr. Laybourne 
is, I believe, wianaging a Canadian operation and is @ 
United States citizen. 

NRG UREA TES Yes. 

COMMISSIONER JOHNSTON: I remember that althous 
I worked in the United States for seven years, I remained 
a Canadian. 


MR. KEATE: Yes. 
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COMMISSIONER JOHNSTON: Now, you mentioned 
Liberty, Canadian Liberty? 

MR, KEATE: Yes. 

COMMISSIONER JOHNSTON: I do not know what its 
Canadian content is. It does not really matter. Canadia 
Liberty, according to evidence we have received a few day 
ago, is losing a great deal of money. Now, you mentioned 
the fees paid by Canadian magazines. We have had some 
information the other day about the amount of money paid 
by Readers! Digest for articles -- $2,500.00; that seeme- 
to be about the norm. The Readers! Digest Canadian 
company pays to the parent company a little less than 
five per cent of the cost of the editorial content, which 
comes down to $75.00. So, you see that a Canadian magazit]> 
could not pay on the same basis as the Readers! Digest; 
fo onal NOuyso? 

MR, KEATE: I am not sure that I follow you, 
Mr. Johnston, on the $75.00. What comes down to $75.00? 

COMMISSIONER JOHNSTON: \ell, the five per cent 
G2, 500.00 18 <i 

MR. KEATE: Oh, I see. Yes. 

COMMISSIONER JOHNSTON: It is a little more tha 
fee, 1b is..$125..00. 

MR. KEATE: It seems to me there must be a 
remarkable disparity between fees paid by Canadian magazin¢s 

COMMISSIONER JOHNSTON: Well, you suggest here 
in your brief somewhere that Canadian writers seeking an 
audience send their material to the United States. 


MR. KEATE: If they want to exist as freelanceze. 
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COMMISSIONER JOHNSTON: And an article or a 
Story that cannot sell in the United States through an 
agent, is sent back to Canada and is then offered to 
Some Canadian publication for its salvage value? 

Mie KEATE? That is right! 

COMMISSIONER JOHNSTON: You suggest that we 
should produce better magazines in Canada? 


MR. KEATE: Yes. 


COMMISSIONER JOHNSTON: I would agree with thadq, 


but how are you going to cure that situation? You are 
a publisher. 

MAR, KEATE: How is it done when a magazine lik 
Maclean's is, on occasion, able to pay a thousand dollars 
let. US Gay,,10r an article, but a magazine Like cunis; 
which has a large circulation, ‘or Saturday Night will pay 
$100.00 or $75.00? It seems to me the breach is very, 
very wide there. 


THE CHAIRMAN: Mr, Keate, would it not be beca 


Maclean's Magazine is aided to a great extent, financially, 


by the fact that it belongs to an organization Tike 
MacLean - Hunter which, in their own brief, suggested 
thas they have other means of support? 

MR etLKEATE © Yes. 

THE CHAIRMAN: Do you think a Canadian magazin 
which is owned and published as a magazine, can pay that 
sort of Canadian talent under existing conditions, limite 
circulation and limited advertising? 


MR. KEATS: Does not this organization that 
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published Saturday Night have the same sort of trade pape 
Setup in behind it, perhaps not as extensive...? 
COMMISSIONER JOHNSTON: No. They have sold 
them. They sold their printing plant. Now, at the top o 
Page 6 of your brief you say: "But, surely this same 
principe applies to most Canadian business. Do they all 
run to the Government for help when threatened by foreign 
competition?’ If we read the Winnipeg Free Press, they 
do. "Or, do they stay in business by improving their 
equipment, adopting new techniques, and putting out the 
best product of which they are capable?" Do they? 
We have in Canada a customs tarrif. Some people say it 


is too high and some say it is too low; but, no doubt, yo 


or 


have studied Canadian history and may be able to contradi 
me. I contend and Mr. John A. MacDonald contends that it} was 
Confederation -- it was the national policy that made 
Canada. Would you say that was a wrong statement? 

MR, KEATE: I think Mr, Diefenbaker contends that 
too, does he not? 


COMMISSIONER JOHNSTON: I do not know what 


Mr. Diefenbaker contends. 


ee 

Rigs eae ee MOD 
02 e889 28. HON. .ANELG stants Ho 
opitan gtrit lenis ue! MRE. AIO Takes THON, Pe a Ret 
B AOHS 708 Sasa eee sore’ aelloge dgtomteag 


\ 


Yeis aaah ees sam beittW. aid teeta alt: ax uence | 
sigds -petvencm? ud aaentend mt quads ened 06 gO" 5 OB 
ada omytups 


| Sta of ~“etdeqes ane ite tet Xe saebong staat 


| #2 4ee shooss .qmet udised amegeyo s ehyns) ml eved aw 


Hon <tstiok oo ,thd apol sop Bt ae ¥ss-pmee brie did naa ae 
iat bensaga oy cide of Nan Die EEetedd nahhsawD TMLDMT A oxGH 
‘wy Jatt eiessaco -lsagdsem s* aie ewes bredios I. .em 
stam add Wohlog Lemnkien edd Baw Of a geet erabenqen 
Ep VOMSTSS Qaotw Been aaa (86 Poy .dkwow .8h4ae80 

ane soagingg podtagdtsietd .AM aigids LT  ;MPAGA gM | 
. “Tom a BaQb 4.909 

Jedw woegl com of 2 swODaYNOL qmnozeamnD 


. pPOGRIGOO 


—— ow 
_ 


Py aN (Keate) ERO p< 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


“eEemese 


1 However, you would say that Canada, to maintain 


2 its manufacturing industry, needs some protection, 


or you dernyoit? 


3 

4 MR. KEATE: As you know, many of us here 

5 in British Columbia think basically of the lumber 

6 industry. It has had very great problems here over 
7 the years. Essentially, this is an export economy, 


8 as you know. They have made a great showing here 


9 by improving their techniques, ploughing back 


10 investments in new equipment, smartening up their 


products by way of packaging and marketing, and in 


11 

12 every way. In this way they have managed to 

13 maintain their position in the industry. TLS 2s 
14 one thing that just occurs to me from this area. 

15 As far as I know, they do not run to the government 
16 every time they get into trouble. 


17 MR. JOHNSTON: Did I not read somewhere 

18 recently that Japanese plywood was coming into 

19 British Columbia and causing quite a bit of distress? 
MR. KEATE: I think D will have to. let 

1 Mr, Mitchell answer that. 

THE CHAIRMAN: I will have to rule both 

23 Mr. Johnston and Mr. Keate out of order. This is 

24 not a budget debate. 

25 MR. JOHNSTON: On that same page you say 


26 that the indication is that our tycoons gamble 


97 on ‘sure thanece: It seems to me that I know 
28 two -- L think I know two -- men, Mr. John A, 
29 


30 
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MacAuley of Winnipeg and Mr. S.J.Zacks of Toronto, 
who have gone to great lengths to buy new art. 

MR. KEATE: I would not like to be under 
oath with regard to that statement. 

MR. JOHNSTON: You say they have done pretty 
well in the market place and you mention breweries. 
Is it not a fact that the liquor control boards in 
every province control the number of brands in the 
imports of beer? 

MR. KEATE:  Peculiarly, I had -in’mind the 
Canadian invasion of the Oénited States market. 

MR. BEAUBIEN: In the middle of page 5 you 
state: 

"From this limited survey I would 
conclude that Canadians seem to do reasonably 
well with trade papers, but not so well with 
the so-called 'popular' publications of 
broad mass appeal.” 

Can you expand on that a little? Have you some 
reason for thinking that trade papers are successful 
whereas popular publications are not? 

MR. KEATE: I do not really have the answer 
to that, Mr. Beaubien. It is just a fact that 
struck me as odd when I came to a break-down of these. 
May I give you a list which I have: 

Maclean's, Saturday Night, Canadian 

Art, Liberty. 


Then there is Canadian Journalist, Canadian Printer, 
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Canadian Markets, Canadian Broadcaster, Canadian 
Sports, CBC Times, UBC Alumni Chronical, The Scout 
Leader, About Town. About nine of those, the last 
nine, are trade papers. On the American side there 
were two. I am puzzled; I do not know what is the 
explanation of that. 

MR. BEAUBIEN: Would you not think there 
would be greater appeal to the Canadian public on the 
part of these trade papers than there is on the part 
of the popular publications? In other words, when 
you get into the popular publications you are getting 
into a highly competitive field. Do you think that 
would be one explanation? 

MR, KEATE: I suppose it could be. 

MR. BEAUBIEN: Just another question. Would 
it be fair to say from your brief that one can draw 
the conclusion that in your opinion there is no 
problem in Canada with regard to the periodical 
press, that the best thing for Canada to do would 
be to leave things as they are, adopt a laissez faire 
attitude? 

MR. KEATE: Not a laissez faire attitude, 
Mr. Beatbien. I would like to see Canadians 
get into some of these fields that I mentioned a 
little later on. I think there are some gaps in 
coverage in fields in which we are not attempting 
to operate. I would like Ba see some Canadian 


magazines develop in that area, and 1 think in the 
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“ew Be 


1} fullness of time they probably will. 

2 MR. BEAUBIEN: You think the secret of 

3] the thing lies within the industry itself? 

4 MR. KEATE: Yes, 

5 MR, BEAUBIEN: And it does not need any 
6| outside help or protection? 


7 MR, KEATE: Generally speaking, that is my 


$i position. 


9 THE CHAIRMAN: Mr, Keate, I want to draw 


10| upon your experience as a publisher and, as I know very 


11) well, a very good one. 


12 You say at page 5, "We have no popular 

13| literary magazines in this country comparable to the 
14|| Atlantic, Harper's, or The Saturday Review", and I 
15) would have added myself The Yale Review there, but 
16|| that does not matter. Do you really think, as a 

17|| publisher, that we could in fact produce in this 


18]| country the equivalent of an Atlantic or a Harper's 


19] or a Saturday Review? I think we could produce 
20) it, but could it be financially prosperous, could 
21|| it be economic, could it be a sound venture, even 


22|| one with any chance of success? 


23 MR. KEATE: It is a very difficult 
24|| question to answer, Mr. Chairman. 
25 THE CHAIRMAN: I think I should remind 


26 you that we have a publication in this country 


27|| called Canadian Art. This is an excellent 
28| publication as you know. It is financed by The 
29 
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ee 
Canada Council, as you also know. Its total 
circulation is only 6,800, Surely this reveals 

the difficulty a publisher would have in getting out 

a high quality publication such as Atlantic, Harper's, 
Saturday Review, and you can go on down the list. 
is*this not our difficulty really? 

MR. KEATE: Yes. 

THE CHAIRMAN: The lack of population? 

MR. KEATE: Yes. 

THE CHAIRMAN: Then at the end you say that 
we have the talent and so on and so on and that all 
we need is the enterprise and inventiveness. 

MR. KEATE: And the money. 

THE CHATRMAN: And you say, 

"Henry Luce did it in the United 

States on an original capital of $86,000.00 

-- plus a whole lot of drive, courage, 

imagination, and talent." 

-- and apparently this is what you think is lacking 
in Canada -- 
"plus a whole lot of drive, courage, 
imagination, and talent.’ 
But did he not also do it with a population of 
25 million people? 

MR. KEATE: Yes. 

THE CHAIRMAN: And do you think he could 
have done it if, when he began his drive with Life, 


Time and Fortune there had been on the news stands 


efoese 
2. si. Diath 


SUTSH 4S th us fowenDeeee oe i 

Chae sane fot’ naa: ape eae - 
ce co Son ai 

Be “w 


| cite. 
Z TO orem pttd isi s 
> jae voy Sie - 
— att. bi Bom — 
Po [etiges Lenisine Ae no sedeee 
UNOS .evith ww tol elon @ aul, on 
| ) * osLad iris it a | 


Bvixh to Jol eloriw a rl 

ie teeta’ ans ce | 
. S Ate ae ob din. oy vis nr 

“a P8tyoog Aptilim eo. i 

ea 20% 42am Ra 

_ bite ea Gina? yoy ob REN aie 

svind ete aimee ‘art sedi At saciid 


OR? ta ed ee saat soutWoH 2s ssi dig 
ener et Rall Epon! 
ah yy | 


a be I 


Ran ery. UL 


ANGUS, STONEHOUSE & CO. LTD. ‘a af “4 
TORONTO, ONTARIO 


of the United States 300 foreign publications for 
every twenty United States publications? 

MR. KEATE: I think the fact ‘ that there 
were a lot at that time. Of course, you have to make 
a beginning somewhere and I believe the first run of 
Luce's magazine back in '23 was very small indeed. 

THE CHAIRMAN: You would approve a state 
subsidy, of course, for magazines? 

MR. KEATE: Yes. 

THE CHAIRMAN: For periodicals? 

MR. KEATE: Yes. 

SHE CHAIRMAN: And I think the periodicals 
themselves, to do them justice, would also; and I 
certainly would. 

MR, KEATE: Yes, 

THE CHAIRMAN: With our small population, 
with the geography to contend with and with a feeling 
in Canada against subsidies to magazines, newspapers 
or any publication -- this is contrary to our whole 
system -- do you really believe it is possible at 
this time for a publication in Canada to go on to 
a reasonable prosperity not only because of our 
geography and lack of population, but because of 
this condition which exists with the importation 
into this country of foreign publications and the 
invasion in this country of magazines purporting 
to be Canadian but not in fact Canadian-owned and 


not in fact Canadian-edited. This is our problem. 
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Here we have a country with a small population, with 
geography against us. We need a periodical press, 
But how are we going to secure it if in addition’ to 
all the other obstacles and all the other handicaps 


we allow these publications to come in from the 


United States unhampered? You come here and make 
out a case for Time and for Readers Digest -- and 
you did it extremely well as you always do -- but 


you have not grappled with the problem at all really, 
fam sorry to say. 

I have read and read and read until my eyes 
are weary the representations made to us. People 
identify the problem. fT am sorry to say they do not 
come up with solutions, We are finding it extremely 
difficult to say how we can maintain a periodical 
press and have aperiodical press survive in Canada 
under those conditions which permit these foreign 
publications to come in as they are coming in, plus 
the ordinary handicaps under which our people labour. 

Mostly I would agree with you if these 
conditions did not exist; I am all for competition. 
I am certainly against anything that would curtail 
expression or interfere with readership preference, 
and our terms of reference expressly said that we 
must not interfere with readership preference or 

with press freedom -- which one might interpret 
rightly or wrongly; we hope to interpret it rightly 
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excellent but it does not help us, I must say, in 
arriving at a conclusion we would like to arrive at. 
If you can tell the Commission some way by which we 
can solve this problem we would be very happy. 

MR. KEATE; May I make a comment, Mr. 
Chairman. I take it that you do not feel that our 
nationalism is diluted in any way by the influx of 
these -- 

THE CHAIRMAN: This is a matter of opinion 
and you would get twenty different opinions if you 
Walked down the street; some would say yes and some 
would say no. Mr. Andrews spoke of Ireland. It did 
not happen in Ireland; for three hundred years Ireland 
was subjected to an unmerciful influx and it ended up 
with the Gaelic League teaching Gaelic and with Ireland 
declaring itself a republic, These arguments are 
too loose for acceptance by us. 

MR. KEATE: It seems to me that we had an 
opportunity once before because we had the backing 
in the case of the magazine called New World. I 
forget when it started but it was somewhere in the 
mid thirties and ended up, I believe, in the early 
war years. If I am not mistaken it was financed 
poate? s Tay onl aeons. efmours create Cnuncaan Awe buaee ee 
It seems to me, as a purely personal opinion, that at 
that time we had the money but we did not have the 
talent. Now I think the situation has reversed, 


W have the talent and the knowhow but we lack the 
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1|| money. 

2 I think our problem would be solved in part 
3| if some kindly magnate would come forward and say, 

4| ‘Here's $3 or $4 million. Produce a first class 

5| Canadian magazine", I am sure we have the people who 
6| can do it. 

7 THE CHAIRMAN: Someone like the dear lady 

g|| Who finances the Reporter. 

9 Thank you very much for a very lively and 
10| entertaining presentation. 

14 CCMMISSIONER JOHNSTON: I have one thing 


12) here that I think contributes to our problem and I would 


13 


14 


15 


16 


} 


like to think that Mr. Keate, with his great experience, 
would comment upon it. 
I have a book here that I commend to 


everybody who has not read it and who is interested 


17] at all in newspapersand publications. It is "Northcliffe" 


18] by Reginald Pond andGeoffrey Harmsworth, 900 pages. 


19|| Last evening I got to page 335 and this is where 


20| Northcliffe is negotiating for the purchase of the 


21] London Times or, as they so quaintly say in England, 


pH) 


The Times. Northcliffe had talks with someone 


23|| who was to present a scheme for incorporating in 


24) his will his wishes regarding the future of The Times. 


25|| Chiefly he wanted to make certain that the paper 


26| Should never fall into alien hands, and I think that, 


27|| in a different context, is the problem we are facing 


28 
29 
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2 Eventually, Northcliffe's will, a trust, 

3 was based largely on his plans for The Times at that 
4 time, 

5 Do you not think that we have the problem 

6| here that our periodical press will not fall into 

7| alien hands, either the alien hands of editors or 

8|| owners? 

9 MRe KEATE:s No, I.do not think. so, Mr. 

10 Johnston, with respect. 

11 THE Q]AIRMAN: Mr. Keate, there is the 

12] money question. You see, right now this angel 

13] for whom we have been hoping, or men like the lady 

14; who helps The Reporter, is a sort of gift from heaven, 
15] a tribute from fate which we cannot expect. So 

16) our periodicals if they are to live must have money, 
17] and the only way they can get the money is from 


18] advertising. Do you agree with that? 


19 MR. KEATE: And circulation. 
20 FHE CHAIRMAN: They have to have one to 
21) get the other. But) at all events, circulation 


22|| would not provide more than 20 per cent of their 

23|/ net, so they have to have the advertising. 

24 If a condition exists under which publications 
25|| from another country are coming in, the split run 

26|| and something else, to take that advertising away 

27|| from them, what then do you eid You are as 


28| puzzled as I, I see. 
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MR. KEATE: You brought up the case of The 
Reporter. Do you happen to know whether or not that 
is a profitable operation? 

THE CHAIRMAN: I am told upon good authority 
Lame tavis. not: ~here is definitely a very heavy 
loss. You know all about advertising rates. They 
publish their advertising rates and you just measure 
the advertising in a volumes;and you see they use very 
good paper, and I expect they pay their writers very 
well for they have very distinguished people writing 


for them. 
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MR. KEATE: When people argue with me that 
ete & Oo. pro. Republican magazine, IL think cof Phe 
Reporter, which is just as strongly Democratic as 
Time is Republican. Just in between, you have 
Newsweek, and U.S. Notes, and World Report, which is 
a little bit to the right of little Orphan Annie in 
my opinion, and if you read all four and then 
Saturday Night and Maclean's, you bring it something 
close to the truth. 

THE CHAIRMAN: I am not interested in the 
politics of Time magazine. I believe in party press, 
as you know. Disagreement you get in a society is 
good for the society. I am concerned with its 
financial operation in Canada. Thank you very much. 
We are going to recess for five minutes. 

(At 11:45 a.m. the hearing is recessed 
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MR. QUINN: Would you identify yourself 
please? 

MR. MITCHELL: Mr, Chairman and members 
of the Commission, I am H.T. Mitchell, making a 
submission in behalf of Mitchell Press Limited of 
Vancouver. At the commencement, I should like to 
express appreciation for the privilege of doing so, 
and to record my deep appreciation in the fact that 
government interest in our operation, which 
previously I am afraid had been expressed at the 


level of the income tax department only as entering 
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on into some of the realm as to why both we and the 
income tax department are dissatisfied with our 
returns. We have in Mitchell Press a considerable 
wrestling with our convictions and our judgment because 
of the concern we have, Mr, Chairman, for the 
preservation of the spirit of not only a freedom of 
expression, but reasonable freedom of the trade 
channels of the world, and we have been proponents 
of the view that there should not arise at Canada's 
behest any appreciable drift or drive towards trade 
Festriction. And so, in considering this subject 
of remedies for a very real problem of the periodical 
press, we at Mitchell Press have been concerned that 
we should not be identified, or be considered to be 
Sympathetic to anything that would worsen the Canadian 
picture in trade, while trying to better the position 
of periodical press. I believe that this reconciliation 
of viewpoint is feasible. At the same time, I 
personally wish not to be in the position of 
recommending for others medicine which would be 
repugnant to us. I feel that we must be consistent 
in those respects, and in submitting this brief, I 
have attempted to bear very much that point in mind. 
May I present my submission which, Mr, 
Chairman, I have handed to your secretary in slightly 
amended form from the original following an oral 


statement concerning the visual evidence that we 


have all around us in Canada, and in many instances 
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here in British Columbia, of course, of the problem 


3 that we are concerned with. This is a photograph 

: supplied to us by the rnotographer's Association of 

i British Columbia, and accompanied by a letter from 

: them, which I shall file with the Commission, in which 
: they explain where this stand is. 

: It is to the secretary and the Commission: 

8 


" 


2294 West 22nd., 


9 Vancouver, B.C., 
November 18, 1960, 
10 : 
el tichae > Pitre la Esay, 
11 pecretary, 
Royal Commission on Publications, 
12 Vancouver, 
13 Dear clr 
14 We respectfully ask the Royal Commission 
15 on Publications to accept as a submission 
16 from the Professional Photographers' 
17 Association of British Columbia the 
18 accompanying exhibit. This is a photograph 
19 of a newsstand at Boomers! Drugs Limited, 
20 3161 Arbutus Street, Vancouver, taken on 
21 November 17 of this year. This newsstand 
22 is offered as typical of the magazine display 


stands on the west coast, and was chosen 
simply because it happens to be next to the 
photographers studio. The magazines were 
not altered or rearranged in any way. 

A tabulation of the publications on 


display at this stand showed the following 
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breakdown: 
2 % of total 
US pubsioations))<700k 91 3 /4% 


3 
Canadian " mare Re 55% 
4 
English =" +. there 2 3/42 
5 
Total 219 
6 
Yours faithfully, 
7 
'H. Gordon Kern! 
8 President 
PPABC’ 
9 a 
This was, I think, interesting Mr. Chairman 
10 
on sShese points. The position and the quantity are 
11 
both significant. On the average newsstand, I 
12 
think most of us find it is now almost as familiar to 
13 
locate the magazine we are looking for by position, 
14 
as it is to locate in the daily newspaper by whereabouts j 
£5 
it is some feature in which we are interested. This 
16 
Le byono: accident. whe magazines are placed by 
17 
plan, a plan in which certainly the minor publishers 
18 
of Canada are not consulted. The plan delegates to 
19 
magazines the particular position for their display 
20 
on the stand, and as we will see here, this falls 
21 
in approximately this position. Maclean's, Star 
22 : ‘ 
Weekly, and the front row, sharing positions with 
23 : 
these magazines, Look, Life, Post, Reader's Digest, 
24 , , 
MacCalls, Better Homes. Two magazines in the 
25 
front row. In the second row, all American, 
26 ; ‘ 
sixteen of them, but Liberty, which we have just 
27 : 
heard, No Canadian magazines in the third or fourth 
28 


or fifth rows, and in the sixth row Saturday Night. 
29 
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1 ; , 
In the next row above a front display raised a new 
Z ate e ‘ : 
magazine Lor Vancouver called Why. Beyond that, 
3 b fe ; : : 
the back row, we find one magazine Canadian well to 
4 ; t Le . 
the back, We don't find there such Canadian 
3 ‘ 3 : 
magazines as Canadian Homes of Maclean-Hunter, nor our 
6 HR becnad 
own Western Homes and od Vinee They were telephoned 
7 F 
to ask if they carried those magazines, They assured 
8 ek ee F ; 
us they “did, We asked if we could go there at that 
9 me eae eee ; , 
time and find them, and they saith; lon checking, we 
10 ‘ i , ie ; ; 
unfortunately haven't copies 2% the vresent time, 
11 ARH dete! feat rors 
We have tried with Western Homes and Living, 
12 z : : Phe 204. : 
the technique of having our magazines, by Teperts or 
13 s to pe 5 ; 
| the circulation department, drawn into a more 
14 ; See : 
conspicuous position. It is a matter of merely 
15 nur ; pee 
hours it seems, that that is rectified by the powers 
16 : + oe a, : . 
that be controlling tiie newsstands and our magazine 
17 ° pe 2 = £ 
found itself back on the outskirts of the community 
18 : , : : 
of the magazines. i think, Mir. Chairman, that this 
19 ° ° ° ° T es a 
is Significant. When we see the few that reoresent 
20 
Canada. You have heard, and I have read, that 
21 ie ° | 2 4- V 1 a 
Such magazines as Liberty, Saturday Night, Chatelaine, 
22 ; : ; : 
aid Canadian Homes, are consistently unprofitable, 


Anything that is consistently unprofitable, surely 
has a very quastionable future. Tnere can be no 
assurance that there will be the supply of publishing 
angels referred to by the vorevious witness, who 

Will come to rescue those magazines finally from the 


usual outcome of persistent unprofitability. 
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no that is the background and the visual 
evidence of it, of which this brief is written and 
submitted, 

Submission by Mitchell Press Limited. 

Introduction, The firm submitting this brief 


was established in 1928, Amongst its publications, one 


magazine - British Columbia Lumberman -- has publisned 

continuously since 1917. Its periodicals are: 

Consumer Circulation Approximate 
Pages of 
Advertising 
Annually 

Western Homes and Living 13,529 300 


Business and Industrial 


Canadian Pulp & Paper 


Industry (National) 4,197 570 - one 
of two such magazines 
in Canada 


Public Works in Canada 


(National ) 6,146 210 
Western Business and 
Industry (Regional) 5,500 600 


British Columbia Lumberman 
(Regional) to Western Can. 5,228 575 


Hotels and Restaurants in 
W stern Canada (Regional) 3,094 95 
(Note - Mitchell Press Ltd. and Mercury 
Publications Ltd., of Winnipeg, have just reached an 
agreement whereby Western Manufacturing and Industrial 
D velopment, published for five years, is to be sold by 
Mercury Publications Ltd. and merged with Western 


Business and Industry). 
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MR. MITCHELL: 
the Commission copies of these publications, and with 
With them 


Z 
$ them our audited circulation statements. 
4 also are typical examples of our promotion thesis 
which go to advertisers representing these magazines 


to them in the United States, 
The Company - Mitchell Press was founded 


It is listed as one of the 


by the writer in 1928, 
major periodical firms in Canada and is probably the 
Its 


largest in scale of operations west of Toronto. 
business is divided approximately evenly between 


periodical publishing and commercial printing and 
Recently, in search of added income, 


13 

lithographing. 

book publishing has been added to the company's various 
It gives direct, full-time employment to 


15 

operations. 

120 persons, employs others on a part-time basis in 
production and is a buyer of articles and photographs 


iW 
from at least fifty persons across Canada in the 
It earns a lower-than- 


course of the average year. 
average return due chiefly to factors which will be 


discussed subsequently in this brief. 


25 
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Hep tonal location = It will tye apparent to the members of 
Che Comnission that periodical publishing in Canada, 
while carried on from Coast to Coast, is centred 

on Montrzal and Toronto. Circumstances in those 

cities tend to produce more economical operations due 

to relatively lower printin: labor cost, lower cost mater 
ials ana larger volume of production, Never-the-less, 

in a country as wicespread as Canada, with regional 
variations fundamentally altering the terms of life and 
of carrying on business or industrial programmes, there 
is a need for regional periodicals which will deal spec- 
ifically with the readers' interests and problems in the 
geographical area where he carries on his activities. 
There is a tendency amongst publishers of nationally or 
internationally distributed magazines to use the term 
“regional” as a term of deresatiominiseliing against 
magazines classified.as’ regitonaiy "The diplication as 
that they ars of secondary significance because they 

do not deal with the country as a whole in their field 
Ofeedi toriale coveragé. .6kiliudlnbusers: of advertising, 
however, recognize in a well-prepared regional magazine 

a degree of reader interest which is often more intense 
than in magazines whose articles in a country of such 
vasc area and diversity of operating practices may be 
less practically useful and e@pplicable than are those of 
@ regional magazine to its own readers. 

Thisias noted-onlyias it may orelate. to’ thevquescvion an 
some minds: "Does a regional periodical press have 
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It should finally be nuted that if economic consider- 
ations alone were to apply, there would be strong in- 
ducements for some publishers in Vancou er, struggling 
with rising costs and inadequate revenues, to consider 
shifting their scene of ore rations to HZastern Canada. 
But perhaps fortunately for this means of local expressio 
with the attendant values it contributes to the British 
Columbia and the western Canadian community, puo- 
lishers, like many others, will accept a lower reward 
and a greater general severity of compecsition in order 
to Satisfy a desire to live in the physically pleasant 
surroundings of Vancouver. 

When I wrote that, Mr. Chairman, I had some 
reservations in my mind. I could not be sure that perver 
weather might not make this scene not fully the truth. 
Lam relievec''to find it lsi.a pleasant. Gaye. 

THE CHATRMAN: “It was) not’ raining that day. 
Mis MITCHELLS 
At some later time our pioneering and that of others -- 
Such as a new fine paper will in New Westminster, prod- 
ucing some grades of book papers--will contributes toward 
the maturity of Vancouver as a publishing centre. 
Meanwhile, the handicaps of premium costs for printing, 
labor, paper, ink, machinery, engravings and, in 
fact P VErtUaliy ali. of the elements of preduction,ecause 
the general problems of the periodical publishing in- 
dustry of Canada to oe intensified here with few compen- 


sating factors other than that of living where one prefer 


co “tive. 
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BACKGROUND OF THE INDUSTRY 
This Commission already has received the Submission of 
the Periodical Press A. sociation of which we are members. 
It well states the situation of foreign competition 
confronting Canadian mgazine publishers and we subscribe to 
its terms without reservation. 
Any supporting vriefs by indivicual publishers within 
the industry are likely to be, toa degree, repetitive 
of points nade by Mr. C. J. Laurin in behalf of members 
of the Feriodical Press Association. I am sure the 
Commissioners will appreciate this fact and make allow- 
ances. Tor dt. 
The fact of these hearings being held is a recognition 
of what amounts to a national emergency in a field of 
rather intangible but very real values. 

Under the heading "Is Canadianism Worthwhile", 
I would like to develop these points: 
As a Canadian whose ancestors have been in this country 
for upward of five generations, some of them Loyalists at 
the time of the American Revolution, the writer can admit 
to a strong partisanship toward the idea that Canada is 
a nation with something vital to contribute to the world 
now and in the future if Canadians will be true to their 
more cherished traditions. One finds abroad a unique 
friendship toward Canada and Canadians and in the United 
States a recognition by employers that Canadian education 
and Canadian characteristics add up to a plus factor 
favoraole to the chances o: being given so..s praference 


amongst job-seekers. This in spite of the fact that, for 
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at least a generation anc a half, we have absorbed 

large quantities of American culture and entertainment fr 
the mass media of communications, Canadianisi must be 
more than a term if Canadians are still GLS Cinichisy 
recognized as such when they go abroad or give vexpression 
to a viewpoint in the councils of world councries. 

Yet this may be almost the last generation with a desire 
to remain Canadian and, if necessary, to make some sac- 
PAviceske Covsonrather than- to be engulfed in an anorphous 
population mass to be recognized only as Bn ,lish-speaking 
North America. 

In small geographical regions, such as in the British 
Isles and perhaps sven in Western Zurope, bouncary lines 
are too restrictive in their effect to be defended over 
Ghetiong germs tnThey aren divisive of) tooslattie anc. eat 
Canada is a vat country, only scantily populated, still 
only at the outset of its development. It borders another 
huge country of federated states, still capable of ab- 
Sorbing its own natural increase of population, although ilt 
is ten times as populous as Canada. North Awerica is larg 
enough to accommodate the three mayor countries that are 
aeveloping rapidly amidst its still open spaces and its 
sreat resources. 

But consciously or otherwise, the United States, with 

its far more advanced industrial and commerical iiechanism 
and its population ten times that of Canada, at nearly 
180,000.000, is engaged in a benevolent absorption of many 
parts of Canada's apparatus for living into the American 
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Mitchell 54 
whether the United States is doing this in a fit of 

urbane absent-mindedness or in a well-calculated move to 
achieve "Fifty-four forty” and far beyond without fighting 
Ty weas Sienittceant than the fect of 4 profound change 
working upon the forces thet, in asgregate, produces 
Canadianism in the past and now with sathering sveed ere 
Surely being removed from its further cultivation eni SUPDDIU.. 
WE STAND ON GUARD--OR DO WE? 

Canadians have not been fortunate in developing a blood- 
stirring national anthem. The best we have thus far been 
able to devise is the rather doleful "0 Canada" with its 
remarkably repetitive lines. In the chorus, we musically 
aver no fewer than five times that we stand on guard for 
our country, but when we sit down it's five chances to one 
that the magazine we pick up will have been produced in 
and for the friendly but foreign country to our south. 

No other important country in the world's history has ever 
been so pre-occupied with the literature of another land 
im competition with and to the near exclusion to its 

own aS in Canada. And we will search history unavailingly 
to find an instance of a country that achieved any real 
sense of national purpose or solidarity by depending on 
some other country for its topical literature, its ex- 
pressed opinions or even its entertainment. 

Mr. Chairman, I think we must stop and pay 
tribute to the peculiar characteristic of the people of 
the small country to which you have referred, It may be that 
we have not had enough mixture of that particular blood 


in our Canadian population group to guarantee us the same 
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results. 

I would refer back and interpolate at this 
point.in reference to our pieture that we could search th 
world over outside of Canada for another instance of nat- 
ional newstands in which there is a like, or even an 
approximately like precominence of foreign cominant lit- 
erature present for Canadian consumption. 

In ouilding a nation, physically, many things and many 
people may have to be inported, but the raw material for 
the making of a spirit of nationhood can come only from 
the soil.of the country itself to become,.part of the soul 
of the people. Canadianism can not grow from literature 
printed in the United States and cesigned to reflect and 
reinforce the American way of life. 

Our respected neighbors never conceivably would have 
tolerated a. situation in which nine out of ten magazines 
on the news stands across their nation were written for 
ema orinvect im a foreien country-slet Us say, .Gneac 
Britain. » They would be the first to admit. this; in facr 
Ghent woudcaboast of ttu.. Yetse.is Canada, 15, to be: so un 
perceiving of what can happen to Canadian opinion on 
matters of self-interest, if there is_to be a progressively 
smaller group of publications edited by Canadians for 
Canadians and about Canada, the Americans can hardly be 
blaned for exploiting the easy opportunity to take an 
empire of resources b, peaceful, prosperous absorption. 
We have not stood on guard for the .nost elementary and 
fundamental of Canadian interests--the means of informing 


ourselves about our own country and its welfare. We are 
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hancing that job, too, like the development of so much 
CL .ounr industry and our ServlLCess. bo, Our enterprising, well- 
financed and efficient friends from the South, We read 
their literature while we becoue more and more their 
ciployees. The two circumstances are not Unrelated s . LE 
there is to be a change of direction, it mast come very 
Soon or the only direct route to Canadian recovery of, 
mastery in the Canadian household may k nationalization-- 
which is another name for socialization with all that it 
implies, This would be wholly against the Canadian instinct, 
for we do not employ the harsh tactics of a formerly 
revolutionary Mexico or a Cuba. Asa country w= adhere 
Strong], to the principles of freedom of enterprise with 
ownership of our corporations in other than governmental 
hands: -But advocates of state ownership could quote loss 
of control of our machinery of production and distribution 
to a foreign country as justificasion for their oven le Peay, 

I wouldunderline the fact » Mr. Chairman, 
I do not believe this will happen in Canada. Canadians 
would not accept it. It removes that possible radical 
Solution of our problem of loss of control of our own 
economy and our own cetermination of our policies and 
our thought processes in this country. 


TRADE FOLLOWS THE PRESS 


it is no secret that in the United States, to an extent 
unknown in Canadian journalism, there is a close affinity 
between major periodicals and the State Department. 


Magazines of great circulation and interest in the United 
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States are encouraged to extend their influence beyona 

the United States, Washington looks with a kindly eye on 
such enterprising policies as those that have made 

"Time a world-wide magazine and “Readers Digest’ in- 
creasingly international in its circulation, This: de "4 
projection of the American viewpoint in foreign countries| at 
little or no governient expense, 

In Canada, these magaZines are Succeeding beyono their 
publisher's fondest initial expectations, Not only do th y 
represent best-sellers on the news-stands but in their 
Slightly amended for.is which make then "Canadian these 
magazines apparently will soon be taking half of all the 
advertising inoneys spent by Canadian advertisers to reac 
Canadians through consumer magazines, 

We actually have had the humiliating experience in Canada 
of regional Canadian publishers being told that certain 
governmental advertising was not available to thei or 
available only on a very limited basis because the Govern- 
ment was buying space so heavily in " Hme’ and “Reagers 
Digest". In other words, Government was not unduly concerned 
by @ Situation in which its advertising advisors told it 
the best way to talk to Canadians, insofar as magazines 
were concerned, was through the press of a foreign 

country. This, too, is without precedent in international 
affairs! 

At one time the adage was universal: Trade follows the 
flag. Today trade and international influence follow 


the press--or accompany it--into places where the SKALL sof 
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highly competent and well paid American writers and editors 
establishes an almost subliminal mental acceptance of the 
United States viewpoint that, for Canadians who care 

about staying Canadian, is frightening in-its implication 
About eight years ago, after our magazine Western Homes 

and Living had been well launched and seemed headed for 
successful operation, we found a good many Canadian 
agencies were recommending that potential advertisers in 
Western Homes should use Readers Digest and cut down on 

all other Canadian magazine advertising. They were supported 
by the impressive arguinent of numbers. Moreover, in a 
period of ‘vising costs of production, the advertiser and 
agency might oe tempted to spend as much of the magazine 
money aS possible in one or two places, with consequent 
economy in plates and staffwork, Moreover there existed 
the psychological advantage for these magazines wherein 
advertising executives in Canada could feel almost a 

part of Madison Avenue by signing contracts with such top 
name American publications for their Canadian accounts. 

At that time the writer, while sympathizing with the 
position of the Canadian space buyers, told the top 
Canadian executives of some of the pincipal Canadian advertis 
ing agencies that a Pandor:'s box of troubles was being 
opened. It was pointed out to them that if the American 
magazines came to Canada and took the cream off the 
Canadian advertising field with their great advantage of 
almost free editorial bonbente the Madison Avenue agencie 


would not be far behind. 
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This prediction has been fully borne out. It is completely 
natural for the advertising manager of any major company 

to wonder why, when he goes through all the travail of 
working out a major advertising campaign with a United 
mvatces azenecy, he should have to do it all again with a 
Canadian agency, in order to reach the Canadian market. 

A soft drink, a car, a TV set or a can of soup calls for 
about the same advertising technique on each side of the 
border--so why do the job twice? 


THE CHAIRMAN: Mr. Mitchell, would you mind if 


we recessed for lunch now. We will return at 2:15. 


---Luncheon adjournment. 
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== Upon resuming at 2:15 pym, 

COMMISSIONER BEAUBIEN: Page 6, I belveve? 

MR, MITCHELL: I will begin at paragraph 29, 
rs ls 6a 

The movement of United States advertising 
agencies into Canada with branch offices to serve 
major U.S. accounts is in full swing. One could not 
say it was largely due to United States magazines 
entering the Canadian market for a still more important 
factor, of course, is the connection with the pazent. 
company, but when Canadian agencies felt compelled to 
reduce their business with Canadian publications in 
order to serve the Canadian versions of American 
publications, they reduced the peculiarly Canadian 
area of their functions ard made that much more logical 
tne conclusion in New York, Detroit, Chicago and 
elsewhere that if the familiar U.S. agency handling 
the parent account would only turn the crank a few 
more times, the Canadian advertising job could be 
done at much less cost. 

In the advertising agency field, as with 
magazines, the almost irresistible economics of 11 
to 1 - 180,000,000 Americans to 17,000,000 Canadians 
- operates to the advantage of the server of the 
larger number. One does not blame the American 
advertising agencies for rising to the new opportunity 
in Canada. A new channel of trade is opened and 


they become swept along in it or reject the chance 
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1 to take the opportunity at its flood. 

2 We have seen the same pressure of successful 
3 example at work amongst publishers. At the time the 

4 So-called magazine advertising tax was applied by the 

5 Liberal government, numerous magazines, numerous United 
6 States magazines, I should say, were known to be 

7 


seriously engaged in plans to copy the Time and Reader's 
8 Digest example. Those mazazines had stolen a march on 
other publishers with their amazingly successful 


invasion of Canada. The Reader's Digest, which had 


Q 


never sold advertising before venturing into Canada, 
changedritsirules and sold to theelimit. +The parent 
magazine followed its example. Time reported about 
gold»mining in Canada but it found its own bonanza 
ne share of advertising it suddenly could command 
from what had been the field of support for native 
Canadian publications. 

incidentally, Mr. Chairman, I understand 
this might be challenged as for its strict correctness 
onr thei basis. that somewhere, DL believe, in a: Latin 
American edition advertising was sold by Reader's 


Digest before it was sold in Canada. That was 


certainly not true of the parent edition in the 


Understandable, this rich strike; in Canada 
would cause a fever of interest in other publishing 
effices in the United States. .We may visualize 


the debates at many a policy session when management 
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would have to explain why it was not getting in on 
the Canadian advertising gold rush. Inaction could 
appear to be due to lack of enterprise and failure 

to have a plan to exploit Canada could be a basis for 
sharp questioning. 

With the imposition of the relatively short- 
lived magazine tax the situation changed radically. 
Time and Life Canadian -- I am sorry, I must make a 
eorrection. That inadvertently crepted in here. 


It is not Life, but Reader's Digest. Time and Reader's 


Digest editions remained but, as pointed out in the 
PPA Submission, other magazines retired from the field. 
What is more important is that some major plans by 
other magazines were, I refer to U.S. magazines, "put 
on ice” and though doubtless examined from time to 
time, the present uneasiness in Canada about this 
Whole situation is discouraging to decisions to 
publish Canadian editions. 

This is by no means assurance to Canadian 
periodical publishers as to the future but it has 
kept the situation from worsening in that direction, 
Almost equally damaging in its effect on advertising 
volume available to Canadian magazines is the 
development of split runs by U.S. major magazines 
in which regions of the United States are defined for 
edition changing purposes. This permits an advertiser 
to buy space in the area or areas of his choice, 


For this purpose, Canada is treated as a region. 
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Increasingly, therefore, the effort is made to advertise 
to Canadians through United States publications rather 
than in Canadian periodicals. 

No restraint on freedom to buy. Nowhere in th 
Canadian periodical publishing industry's case for 
consideration is there a suggestion that American 
publishers should be prevented from sending their 
magazines into Canada, that a tax should be imposed on 
their sale or that Canadians should be compelled to 
limit their free-ranging choice of international reading 
material in any way. 

I think, Mr, Chairman, that that is widely 
understood in Canada, but perhaps not widely enough 
understood. There is no suggestion by Canadian 
publishers that there should be a limitation of the 
right of Canadians to buy American magazines or any 
other magazines they wish on their newsstands. 

The problem is fundamentally one that arises 
from the fact that magazines live by advertising 
and not by circulation revenue, It is impossible for 
as large a slice as 43 per cent of the consumer magazine 
advertising expenditure of Canada to go to two United 
States owned and operated magazines -- Reader's 
Digest and Time -- without damage being done to 
Canadian magazines through economic malnutrition. 

This is particularly the case. with respect to consumer 
magazines but it could happen as well to the presently 


profitable trade and industrial magazines Were Canada 


atin , 
, eV 
» §3 « LLedtovem a= ; 
; ets ee 0A 
ue 
: hl 


 geidaevbs of sbes af droQle ofd poretomets 4 
KodTRt Boitsobioug eetade Hoste soto wheeler 

| ( altgotbolwey aenbens® ax neato 
wilt ai vasivel . yad ov mabeett Wo Yakotteet ba TPT 7 
got esed ef yupagbak snidebidug Leptbolusq meibatied 
Haottowh dadd dolteemgve © sted ab aortsteblancs 

wie? aytbaes pose bedmevewy o¢ bluotle ovedelidug 

fo Beeadur ed efherta eet B dedt yebad gO oft aonkesgeni 
eiifoqiion aa bluoda puehbanad vest go sles awtedt 


4 


ov 

| grtpgee Lenotisiuetal te gsledo gukeuat-sext ahedd olmll 

+ (aw yee ct Laived an 

yisbiw si todd dedd acetal sa daide D 

‘ene gishtw toa eqaduea dud ,abene5 mt bootetebay 

seibaaead yo Aoldeenale ad wt ‘axed? Bootevebau | 

ant to notvayiart 8 Sd Bivods smarty tad? syedatidug | 

2 to astiiegeanm seeliem gud of snatbaned to digks 

,diondsugied tad? om dein youd semissged tento t F 

asxite tad? ene ylletaometrwt ef melderq ed? | 

aiteldvevhse-vd eviL exaiaeganm 28nF Fos t.ent mow? 

fo? eld lagodml eh of  ougecu’ aoldeluoare “ud fom bas 

sciluagen waeaveros edd Yo ded tog Ee es eotle B sprees | 

badind ond of oF oF ebEeD 26 aierbnegxe yatatdaevbe 
a'ippftet ~. uaethepem tedruage fee benwo aerech 

of sdob/anted egeniah tuotitinw <- sav! Ore feegtd } 

. neitliatiwien bieiese dpuosadd eetriesgsa Agrbaned 

tanaroo ot dvecaet tihiw anac edt aati et Bier f 

wivdasouy ant at Iter ae Ag blues tt 00 wore | 


: “a 4 a) hie 


ANGUS, STONEHOUSE & CO. LTD. Mit chell = 64 = 
TORONTO, ONTARIO 


to be obviously a happy advertising hunting ground 
for Canadian editions of American magazines. 
Inequality comes about chiefly through the 

fact that with the best Will, initiative and skill in 
the world, no publisher in Canada can hope to overcome 
the advantage of his American opposite number if he 
must produce and pay for a Canadian editorial content 
based on the economies of his Canadian edition, serving 
a country of 17,000,000 while his American competitor 
gives to his Canadian edition, virtually for nothing, 
you have heard the figure of 5 per cent quoted, a 
readymade magazine whose editorial budget was big in 
relation to its market in a nation of 180,000,000. 

The saving goes into advertising promotion, sales 
Staff, etc. on a scale that literally swamps the 
Canadian magazine. 

In the face of this kind of competition the 

Splendid achievements of magazines like Maclean's 

and Chatelaine are worthy of the highest praise. 
Canadian publishers, on the whole, have met the 
Situation with energy, effort and imagination, but 

it is, for the most part, a rearguard rather than an 
advancing action, The other side has bigger guns, 
greater range, more mobility and more money to provide 
still more of the same. 

It should be a matter of deep national concern 

that in the past ten years we have lost several 


general circulation consumer magazines but have seen 
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2 no new ones started to replace them in a growing 

3 country. This moribund condition of the periodical 
4 press does not yet extend to the business magazine 

5 field but this Commission would do well to determine 

6| What consumer magazines would still exist if they were 
7|| not published in association with business magazines, 
gi As one of our €roup of magazines, Western Homes and 

g| Living has survived ana made a contribution but it 

10| could not do so alone. The same amount of thought, 


11] Production and budget put in an industrial or business 


12| magazine in a like period, undoubtedly would have been 
13; more remunerative to us. Yet it is a fact that our 
14|| home magazine is by far the best known member of our 
15] Publishing family and enjoys a loyalty of readership 
16) in this province which an independent survey firm 

17|| Studying reader attitude three years ago described 

18|| 28 quite unique, 

19 Whereas W stern Home and Living could not 
20|Survive if published alone, it is likewise the case that 
21) Our magazines as a whole are made possible by our 

22) OPeration in commercial printing. As a firm, we should 
23|Prefer to be only periodical publishers -- we started 
24|\that way, Mr, Chairman, we did not start in the 

25 /COmmercial printing industry -- but in this area and 
26|in the general situation of the periodical press,it 

27 |became necessary for us to handle a wide variety of 

28 [Commercial printing and lithography. Although we 


29)pave done successfully, it is a matter of absolute 
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economic necessity. 


Our experience roughly verifies the adage 
of business magazine publishing in the United States 
that on the average it takes about ten years to build 
a magazine from an idea to a profitable operation if 
it is in the normally competitive circumstances common 
to publishing, 

No firm has shown more initiative than has 
Mitchell Press in establishing new magazines to lay the 
foundations for a Western-based publishing house, but 
under existing circumstances in Canada, we would not 
be attracted to widen our front in advertising- 
supported publications. Whether or not further United 
States magazine competition will force us out of any 
fields remains to be seen but the difficult position 
of a small and relatively marginal operation on the 
Pacific Coast in the face of adunsantly-financed 
major foreign opposition will be apparent. 

In business, growth should be normal if the 


organism is healthy. Sheltered growth is not 


ti wholesome or enduring. Thus competition -- even 


severe competition -- is helpful to any sound 
organization, regardless of what field it is in -- 
but when, as is sometimes the case, some daily 
newspapers, not yet financially affected by any 
similar struggle in their field, advise Canadian 
magazines to do better than American competitors or 


go under, it is equivalent to expect the lightweight, 


ea, —— a 


Seeeedieaematiecmeeie eds 


susie ort vatnee ot ale — . 
‘sedede pode vo sig tm ota 
blind ot sissy nod thots aeued: oasis of 
tk aottarwgo idetitoug al oF espe ae mort 


oad med? evbisidtet cxtileunide aac ere oll Bal e of 
atid yal ot somtsagam war riirtad ichatey wh. aooet ae 

ted ,sanod ge teigtiuvvd bosad-ctotRoW 8 sbi enokt abr ey a r 

ten biluew s¥ .ghrasd mt ssousd amroeto gatserxe’ aeeery 

«gutabisevbs at PIT que ASB Iw oF" seboonie He 

betiat «sedtavt get so vengedw | exodveos iat, bovrogane 


vas to due ee eong% hee ekdhtageion onisegen aovade 


PTT er eatemar ‘abrort e. 


afd ae noldevege Leatetein qievideler bas tena * 6 | 


ors %E pre ad divers twosy \seontend aT 
dost ef dvong Devottede ydifaod er insielaicel pit. 


ae yaivrr e4 alpen | 


neve = a aaa out? -paurubits Xo eet 


uns yd betastis wltelooanss snore 
agtbheasd ootves ‘bkots atedt nt ssn atte 

"0 etotidegnas iad oe eased a8 ot 
<tigiowsdgh? odd sooqne, om) dimie ees ‘f 


a 


eee mi a 1% = 
Bes, ee ene ee Gann 


ANGUS, STONEHOUSE & CO. LTD. 


TORONTO, ONTARIO Mitehell = 67 os 


on a starvation diet, to knock down the world's 
champion heavyweight or admit he is not worthy of being 
kept alive. 

Conclusion, The findings and recommendation 
of this Commission may decide whether the pathetically 
few remaining consumer magazines in Canada will be 
reduced almost to the vanishing point while virtually 

ine entire field of magazine presentation and comment 
is through economic pressure abandoned to the media 

of another country. Should that happen, it would 
make immeasurably more difficult the retention and 
upbuilding of a distinctive Spirit of Canadianism. 

As a country, we will have lost an important voice -- 
one that is dangerously weakened even now to the extent 
that some publishers hesitate to Speak out individually 
for fear of punitive results. I believe this fear 

is groundless because I cannot believe that any 
patriotic American would fail to understand patriotism 
in a Canadian doing and saying precisely what he 

would do and say were the United States in the same 
situation as Canada. 

Nothing so simple as tariffs or a national 
subsidy to spoon-fed Canadian publications can be 
advanced as a solution for the problem here outlined. 
Canada is a trading country and cannot set an example 
Of tariff building.” A subsidized periodical press 
would be unthinkable. 


But in a number of directions having to do 
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with the offsetting of unfair advantages enjoyed by 
U.S. publishers in postal rates into Canada and in 
other directions this Commission will have territory 
in which towork, 

There can be no Suggestion of forcing Canadian 
to read inferior publications Simply because such 
magazines are Canadian. Canadian magazine quality 
must be high. But somehow a way must be found by 
government to discourage further deep inroads being 
made by foreign periodicals into the limited pool of 
Canadian advertising dollars so that this country will 
not be witness indefinitely to the weird spectacle 
of financing indoctrination with a foreigh viewpoint 
using Canadian dollars withdrawn from economic support 
of truly Canadian media of expression, 


EXHIBIT NO. V-2: Submissi in eh Ss 
ar ae ee ae of ancouver Tine east re 


EXHIBIT NO. V-3: Bundle of magazines 
EXHIBIT NO. V-4: Publisher's Statement. 
EXHIBIT NO. V-5: Letter from Professional 
Photographers! Association. 
That, Mr, Chairman, concludes our final 
Submission to the Commission. With your permission 
may I supplement that with some oral comments? 
THE CHAIRMAN: Yes. 
MR, MITCHELL: May I also point out that 
Mr, Lawrence Ecroyd, who is the assistant publisher 
of the Mitchell Press is with me, I would ask 
also he be allowed to supplement the remarks within 


his area of special knowledge in our operations. 
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1 Mr, Chairman, since the brief was prepared 
2 there have not only been second thoughts and more 

3$| amplified study, but the opportunity to read in the 

4 press something of the reports and the submissions 

5 and the business and procedure of this Commission. 

6 This has inspired any Supplementary remarks I have to 
7 make. 

8 We have had it pointed out before this 

? Commission that some of the concern that is felt should 
10 be mitigated by the fact that two other publications, 
11 Weekend and the Star Weekly have been strongly 

M2) aroulated in Canada, and apparently, especially in the 
a case of Weekend magazine are financially successful. 
ee I think it is quite correct to say that 

- as a C nadian publisher I reflect the viewpoint of 

Ae most Canadian publishers by saying these are 

uy Canadian publications indigenousto Canada and they 

18 are fair competition. We do not even remotely 

” suggest they should be hobbled in any way in our 

ap interest. They are true expressions of Canadianism. 
4 I think we can wish them luck. 

4 strictly speaking they are not magazines, 

3s as we have come to know them in Canada. They are 

4 both the outgrowth of daily newspapers. They are 

2s increasingly operating in magazine form. For my 

26 part, I recognize that they do a useful job in Canada. 
al We are accustomed to severe competition 

a8 domestically. We are enured to that through many 

29 


30 


me ete nail = ~~ 


sretieiontin' get bing atin: wad 
BOREAS ae ee 
o%. Ayan a 7 Ms O85 . 


* ' e 7 
sects aia a | ep 


alt ero, up ban om 1 bo ova ay alee 
chute, det, oi. tach aRRAOm edt Ye, amoe aia uciks 
 engetsod dua. sent, ontr deity deed: otat yal betters tt eyt | 
CLpAOR Re Hepa: oy nal CEM GEAE: oe, Orme? biewatiestl’ . 

Me, Vk topges Hla oBages hee  pbinenR mt! Dow Bt ue? 1° 


: “iy TREROING, VE BR ONRS! ): Bs ‘entengantt basaeelt te: eves? 


DEAS VOR. OF; SPOINESo OFENR: OL: Hesleetet ya is eA a 
Tai, SE SOGMas Vs. oNd  teoltess fa isda siidagnmabancoseeae® [© 
2TR.eBodh- anh vee Yd, sisdd tldvg- ia th aans: tao? 

ued Das psihamen: Je yeomep nba, a ae | 
dst ones utes td -ob:aite™ Leck Reams: ued eee 
WS, Shy Ae A Ee eed ed -‘pivotiencedt: seisaaow | 
pus emergent: 4 . teeretnyt * b " : 


EL BORD. 2, TG 


otek: iat! erie nes ow uated? z) 
(Ratdsesmam,, PPA nt sttaaeas vidorede: , { j se 


Aaa! medi wo 98. amos. Svad of ihe 
ous .xeedl,; . ateqnaawn: xian: 6. diwcAgiue eas beri HS 
i B08! mao an 2 8S39Am: <HE-, anttesado etpntenexend, | 
+FOSHB)) a1, Jol, Ieissu.r ob yaar nee dane * cet pe | 
: 7 soon 68 ‘oh . “NA 4 

wok Kauoads-aadd..69, beegtineumes Wo wutteakse 


we vials, 4 mas MES , OF ee alk ‘Ma on 


ian | on) 
ia ee i 


248, Wee 


ACP faqmgs oreRsp oe 


Mitchell hs a 
ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


years of operation prior to the incursion into this 

area of the United States basedpublications. Anything 
that has been said in that respect, I think, should 

be clarified by saying that we have no quarrel whatsoever 
With a Canadian based form of competition with 

existing periodicals. 

However, this might also be pointed out: 
neither of these publications Support any further 
expression of Canadianism, apparently. We hear of 
no plans to extend their operations in that respect; 
whereas, in the Canadian periodical field the ma jor 
firms and some of those which might be classed as 
minor, perhaps, are through their business magazine 
operations able to provide the financing or, be the 
Subsidiary source, if you like, that we talked about 
this morning, so necessary if we are to have magazines 
generally described as consumer type magazines 
maintained and successfully Surviving in Canada. 

This source of subsidy must be the most logical 
subsidy for a Canadian publication. L, for one, 
cannot be enthusiastic over the idea that some 
millionaire, someone outside the publishing industry 
altogether should maintain the consumer magazines 

as a luxury item and a hobby. He should certainly 
not be excluded from that if he is genuinely 

and greatly interested in the field, but to do so 

as a matter of Canadian pride is not a sound 


reason and is not a good reason. 
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We have the instance of Reader's Digest 
claiming because of its existence it promotes 


advertising for magazines in Canada. 
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One cour. Suppose, make a case both for 
and against the effect of that on the existing Canadian 
publications. On balence,, the Canadian publishers who are 
affected by this certainly do not think it is good for 
them, 

Reader's Digest advertising among other things 
is in a much smaller format and SiZé6;,and.2t 18 noe tas 
economic for Canadian magazines for whose present format 
and size they have bought the machinery, andsit is quite 
expensive machinery; it does not well adjust. In other words, 
it is scarsely economic for a large-page Canadian ad- 
vertising media in the consumer field to be scaling 
down a considerable part of its advertising Support to the 
Reader's Digest size of advertisements. 

We have seen in ten years 33 per cent -- I 
believe it is for ten years that this competition has 
existed -- of the available Canadian advertising dollars 
go to only two magazines, We must, in realism, be aware that 
it would not take another ten years of the same trend 
for the Canadian media of expression to be extinguished, 

This would be a hastening process as the severity 
of their position became more debilitating financially 
to them, 

Lacomesback, if Ismay,.to. this. position Ghat our 
business magazines finance our home magazine and we are 
neither remotely interested in stopping anything else in 
the field of general Goce ee for, financial 
reasons, nor are we encouraged in the face of all that we 


have seen in Canada, in developments in Canada, up to the 
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1 time of the appointment of this Commission, to believe that 
2 it wouls be wise to venture any further into the field 

3 of business magazine publishing - and COeG,. 2 chon 6 

4] too bad. I think business magazines, being what the, 

5| are in Canaca, being valuable as has been already indicated 
6|| to this Commission, should certainly be assurs. of Sal 


7|| the Canadian Suppo.t that it is possible they could be 


8] given within the pouncs of $006 Canadian polic:, 
9 In other words, Mr, Chairman, gentlemen, we are 


10) asking only that there shoul- be some prevention of the 


11] Overwhelming of Canadian Puolications and not that 

ion) thereshould be & position of unequal advantage given to 

13) Canadian competition in e complete reversal of to-day's 

14) position, but it is not enough merely to halt this action 
15 in Canada, this invasion of vhe’ Canadian field. “Somehow 

16] We nust restore the attractiveness of the periodical” Tienda 
ig) financially. 

18 I may be a little on dangerous ground here, 

19] Mr. Chairman, and you will Svopeme™= if“ Ean, bateaL 

20|) will not have another chance perhaps to rebut anything that 
WaS Said by our distinguished publisher frou Victoria this 
corning. However, I do not wish to Cransgress your rules 
of no rebuttal, but I would venture to say that we do “Ot 
Sse Canadians of the type of the very eininent citizens, 
Messrs. Max Bell and Sifton, who are outstandingly successfhl 
financially and in the newSpaper field, following up the 
opportunity or even the duty that Mr. Keate depicted this 


orning as existing in Canada vor 
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men of imagination and capital. I hope that we may 

be able to persuade one or both of those gentlemen to 
finance some media of expression in Canada so that down 
on this lower step of the newsstands there can be, inste 
of two or three Canadian publications, a respectable 
number, 

This morning we heard - and I am sure that the 
implication of it would not be lost to this Commission - 
of the existence of some thirty stringers, So-called, of 
Time's organization in Canada, and that is pertinent to 
our problem to a degree; and I think that is not unfair 
or unworthy of mention. With all of its resources, Time 


and life Inc. does not see fit to put into Canadian 


5 


a 


principal cities full-time, paid correspondents of its own, 


although obviously it has the means to do so. Instead it 
has in certain Canadian publications men who not only 
Supplement their income but, as Mr. Keate has Sasd3. an 
Some instances up to $6,000.00 a year maybe derived 

more than the daily newspaper pays them, 

THE CHAIRMAN: Mr, Mitchell -- 

MR, MITCHELL: 4m 1 transgressing? 

THE CHAIRMAN: We have set aside a time for 
rebuttal. We have a very heavy schedule here in Vancouve 
What you are saying now is rebuttal. This will all come 
up. latversvon. 

Thank you very much for your presentation, No 
I would like to ask you one See ae 

You say in coneluding your brief that nothing 


SO Simple as tariffs or a national subsidy to spoonfed 
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Canadian publications can be advanced for the problem 
here outlined. But then you go on to say that something 
must be done to stop this tide which is running against 
our Canadian publications. Have you anything in mind 
yourself? 


MR, MITCHELL: I rather hesitate to enter into 


this field in which the Periodical Press Association is, 
as I understand it, to make specific Suggestions. However, 
it is perhaps not fair to pose a problem without making 
some effort at least to indicate solutions. TI am by 
no means an authority to do that and I believe on the 
permanent staff of the Civil Service there are many men 
who are many many times more competent to indicate the 
probable solutions for a deep-seated Canadian problem tha 
is a Canadian publisher, and naturally I speak with a degree 
of prejudiced position. 

However, I would stress this. In what is 
called the "overflow" ‘circulation of magainzes coming into 
Canada, we may find it necessary in Canada to consider 
the possibility that the advertising content of those 
magazines will be treated or considered as advertising 
material not unlike printed advertising material coming 
in without supporting editorial material; that in the are 
of magazines printed outside of Canada, within the framewark 
of Tariff Item 178, and without introducing any new tarif 
revision, but only in the interpretation, it may be found 
that there is an opportunity to equalize to some degree 
the positions of the two categories of publications in 


Canada; that in the case of magazines printed in Canada, 
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1 unless they are of a predetermined and Stipulated 

2 Canadian editorial content, they should perhaps not be 

3 regarded as Canadian and that those that are Canadian onl 
4 Should have the privilege of the second class postal rate 
5 on their promotion material which goes out to stimulate 


6 or produce circulation. 


7 I also think, Mr, Chairman ~ and I have never 

8 been able to understand why this has not been done by 

2 the Canadian Government - that there is an cared in which 

10 the Prime Minister of Canada, working on the level of a 
11 Prime Minister with a President, could not discuss frankl 
12]| what is an intolerable situation in the interests of 

13) Canadian - United States amity, - and that there could 

14/ be a meeting of minds on that level which would quite 

15|| possibly alleviate this situation or which at least could 

16/ prevent the further stampede, one might say, of American 

17]| publishers in to stake out positions in the Canadian 

18 field if Canada is considered to be wide open verritory., 

19 I think those are the four areas in which I 

20 would suggest that more research can be done. TI do not 

41] believe that I am capable of precise and specific 

22! definition of where it should start and where it should erd. 
23 Mr, Chairman, may I make one further comment 

24/ with regard to the publication of books because I believe 

25) it has Something to do with this question of Canadian 

26 consciousness? fs I said earlier in my brief, we have 

27 ventured into the production of books. We have published kn 
28] the past two years here six titles all dealing with historical 


Subjects in this region. They are as various as the 
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Story of the Skeena River area, the history of the Angli¢an 
Church in its pioneer missionary work in Canada, the 
nistory or an outstanding cattle ranch, the fifty years 

of history of Prince Rupert and, just off the press, 'Crdss 
in the Wilderness", Until we. went into this field it 

was more than likely that any book on history concerning 
British Columbia would be published in Portland. Portland 
has done an outstanding job for historical DUPIISIIn 

for the United States' North West and for British Columbila, 
We have instances of some very highly valued relies of oulr 
early history going to Portland, going to Oregon, because 
the people there were so much more conscious of our 

history than were we, We think that is @ ‘Contripuclon io 
Canadian understanding here in this region and that any 
people who have not a sense of history cannot have too muth 
Sense of future direction, and that to the extent that ou 
home magazine is Supported by our business puolications, 

it could almost equally be said that this has been made 
possible by the same thing because our profit on these 

books is still in our inventory. We expect to come out 

and I think we will make a profit on them, but it is stil 
in our inventory. We have about six more books that we 


plan to publish next year. 
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In the first place, these are books of Canadian authors, 
I hope we will publish other books, but it introduces the 
to the hard-cover field, and in that respect is helping 
them pioneer as we pioneer. That is an area which too 
would be threatened if we were foreed to back up and back 
out of any of the territory by the same kind of competition 
coming into the business magazine field as have come into 
consumer migazines, and 18 perfectly feasible to do. 

May I suggest that Mr. Ecroyed may answer specific 
questions, or sumement it with remarks of his own. 

THE CHAIRMAN: Mr. Johnston has some questions 
and you can determine which of you chooses to answer. 

COMMISSIONER JOHNSTON: One of the things we 
heard from one of the participants in Ottawa was that the 
couldn't get visibility on the stands. I got the impressilon 
that they couldn't afford to. You have a very attractive 
cover on the issue of Western Homes that you filed, 
Would you mind telling us how much that cost you? 

MR. MITCHELL: The cover, or the magazine? 

COMMISSIONER JOHNSTON: ‘The cover? 

WR, METCUBLL: We produce @t. in our own welane , 
and it costs considerably less that way. Cover and all 
of the magazine costs, say about seven and a half cents a 
copy, and we sell it for twelve and a half cents to the 
newsstand, so we depend on advertising for revenue. 

COMMISSIONER JOHNSTON: I run into this all the 
time. The matter of whether you publish the magazine becahse 
it is a printing joo and therefore helps your overhead 
in your printing office, or whether you do it for 


Prestige, or is it both? 


pes seeeetiod dt aud ans 
eatatan. at TPSSIOF Era wi Ni 
208 dette see ¢ af font eepugionae a 
gpd aga qu goss Sf posted cay 
aeatsoqaen Lo. hetal ompe aie vid Aeros eset ee, has We 4 
eine dios oved se ESS ‘seesdos dct og. cao Sela 
sob, om algaanst si getraag BL, ABR Ls : 
Os00 nN sade aammaye Z $0: 
AO att Bo tne uty ge grone baye plight cet, 


oFitgsqe wowace ye i 


oi rene #3 in por ; MOT SMLAE 5 ionsenonad, Pom ee 
gages SERS BBW AYQTR v0 ah BARGE» AIRS. 2et ZF 9. BRS front. Seba rs 
eben oer gat oft tog 4 soqagh ahd ae nae dea diabigoo 
“sybiacnide wer 6 vb woY. ype Ragtan giabkyee Sond dams | 
sOgit? voy dest nemo qiedaew tO Pune add 19 fees | ¥4 


o \ 
: 


| Caoy 4900 dade woke. od ew pebetes pate Loy Biow re 
Seatsagen 967 do .Seveo 242 2S SSHORIN FM, * 
Sgovge OAT s/CRSMIOE REVOTARTNMOD, ahr nes) iF ie 

asi ave tue mb se gonbeng ou here a agin tt Atal te 
[Le Da Neve. Ney SET S098 vigggabtenge, etepg 3h baa if 

& £2909 Tien s Das mayen: ayn, Nee saageD enka i oda 20 | 
add 03 BIYaD, Tied 6 bris ‘pout Ant ae ites on ‘bas <0 


f 


| peg? Lae aga cage que Zs MOTRIBIOS ayoreen a 
7 3 : 

‘sggangd sclsenge sd deified sem nagiegs 416 rare om 

heedtove HOV Beh Sb seq bas Ph, 


suvevex 0% adtattetis/ as Aasget. ww) 08 sansa | 


E02 31 ob Ley Fe 


— 
ee 
Me 


P | 


ANGUS, STONEHOUSE & CO. LTD. Mitehell 79 


TORONTO, ONTARIO 


MR. MITCHELL: I am afraid I have got past the 
point where I am interested in publishing anything for 
prestige, because it does not pay our employees. I think 
we have to say that we have not yet found having ventured 
into that field that it would pay us to drop a magazine 
like Western Homes, although it couldn't stand on its 
own feet. If we were to sell our business keeping only 
Western Homes and Living, I don't know which way I would 
turn to Keep it alive. 

COMMISSIONER BEAUBIEN: I don't know whether you 
can answer the question, but maybe you can take an attack 
at it? What do you consider your most serious competition? 
Would you say it was overflow from magazines from over 
the border, or Canadian editions of some of these magazines? 

MR. MITCHELL: I would say it is the Canadian 
edition of two magazines. Overflow does not affect us 
as seriously, because even though we cannot get a positio 
on the newsstand to display it and sell relatively few on 
the newsstand, we can send all the magazines we wish by 
subscription, and don't dare sell all we could. In other 
words, we are not prevented from taking readers. They 
would be economic poison to us, because we would not get 
the amount of advertising to support it, and would die 
of circulation prosperity. 

COMMISSIONER BEAUBIEN: Do you not think you are 
a little pessimistic with regard to the very solid foundations 
of your business publications? Don't you think there is 
sufficient appeal from your reading public on business 


magazines, that you don't have to fear outside competition? 
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: It would be difficult for a publication ‘based in the 

; United States to fulfil a need filled by local or regiona 

: business magazines? 

. MR. MITCHELL: We would certainly argue about 

: any Canadian edition of a publication of that kind that i 

} was not covering the Canadian field, but would perhaps no 

: be wholly successful in our argument in the advertising 

; agencies, which is where it counts, because as you know 

: they can by means of direct controlled circulation determine 
- how much they will circulate in any given area, and mail 

- that many and if they mail more than ten per cent of a 

- native publication in that region, they could say to 

"| advertisers, we are dominant in that field and have more 

- circulation than the Canadian publication in that field. 

P That has not happened to us yet, but it could. I think 

‘i we are not too pessimistic in being apprehensive about 

. the security of the business paper foundation of income. 

“ COMMISSION BEAUBIEN: Would you say that you were 
- getting fair treatment from the distributing agencies in 

20 


Canada who are handling your magazines? 

MR, MITCHELL: W. are speaking only in this case 
of our home magazine in British Columbia, because our other 
magazines are mailed and are not newsstand publications, 

We are talking of a circulation, 2,000 out of 18,000 is 
newsstand circulation. Occupying the positions which we 
have done on the newsstands, we have had a very high per- 
centage of returns from that source, and it has been dis- 
couraging to us to put them out and bring them back, We 


have instead concentrated on subscriber circulation and 
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can get all we want of that. We are being relegated perhans 
for business reasons which make sense merchandizewise, 
and we have no chance to reform that, because the positions 


are staked out on the newsstands, even with the placing 


5 
of tags to indicate where each magazine goes. We don't 
6 
sit in on the discussion which decides this. It is done 
7 
by several large distributing firms and publishers, and 
8 
we are not in that category. 
9 
COMMISSIONER JOHNSTON: Who owns these distributing 
10 : 
agencies? 
11 
MR. MITCHELL: The distributing agencies, one 
12 
I believe is Curtis. Another one American News. In 
13 ‘ 
Vancouver the Vancouver Magazine Company, which is locally 
14 
owned. 
1d 
THE CHAIRMAN: Thank you very much, 
16 
17 EXHIBIT NO. 6 - A bundle of hard-covered 
books, 
18 
19 MR. SHAW: I am General Manager of Construction 


20 |World in Vancouver, and also Manager of Miller Freeman 
21|Publications in Canada. First of all, I would like 


22\\to say how much I appreciat> the opportunity of appearing 


g3\|before you, although we are not filing a company brief 


24/28 such. However, I discovered that I was expected to 
25 appear, so I thought I had better get busy and prepare 
a few notes which I will be glad to read.. 
When I was asked to appear before the Commission 
I hesitated for two reasons. One was that Construction 


World, the magazine which we publish here in Vancouver and 
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and of which I am general manager, has no problem other 
than the normal ones that any business encounters; the 
other was that Miller Freeman Publications, whose operations 
I also direct in Canada, is an American corporation owning 
about 14 industrial and business JOULDATS Meena tLons Lo 
Construction World, most of them published in the U.S. I 
am therefore in a rather awkward or peculiar position. 
Construction World is a member of BNA and as such goes 
along with the major objectives of the BNA for a strong 
Canadian business press. But naturally I cannot escape 
being also interested in our company's other publications, 
most of which are circulated, on a relatively modest scale, 
in Canada, 

In writing the Commission November 7 I stated 
that our own feeling respecting the competition of U S. 
business papers with those of Canada was that restrictions, 
by tax or otherwise, on U.S. business papers, or 
Similar publications from other countries, entering Canada, 
woudd be ill-advised. I also stated that such restrictions 
could be regarded only as unjustified interference with 
the free flow of useful information between friendly 
countries and that the effects would in the end be 
harmful to Canada, 

lL .believe that in this field the interest of 
the reader should be paramount. You cannot compel read- 
ership by legislation, and by the same token it is 
Cen ricult.ton«coneelve, of any fair and workable means of 
restricting readership -- by law. The reader should have 
free choice of material and this holds true particularly 


in respect to the sort of material provided by the 
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business press, regardless of its country of origin. 

When we read business papers we aren't seeking 
entertainment but knowledge that we can use in our 
business. To curtail the opportunity of Canadians to 
read business papers published in the U.S., or anywhere 
else for that matter, would in many instances, in my 
opinion, deny them access to technical and semi- 
technical information on machines, techniques, management 
and operational precedure which might enable them to 
be more effective in their day-to-day cusies. 

Certainly without access to that information, 
regardless of whether it was written Delmer ly PO tie. 
consumption, Canadians would be at more of a 
disadvantage than even in meeting whatever competition 
there may exist from U.S. business and industry as a 
whole. Canadians, and not the U.S. publishers, would 
be the principal losers. 

So far as competition from U.S. business papers 
in advertising is concerned, I believe that Canadian 
publications can easily hold their own, as they are 
now doing, provided that they are willing to perform a 
good job for their readers. Never before was editorial 
quality such an important factor in selling advertising 
Space as it is today. I know that in our own case 
With Construction World there are more than 40 
construction journals in the U.S., but not one of them 
can be regarded as a competitor in that they deprive us 


of advertising, except in the boroad sense that the more 
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journals there are in the field the more the available 
advertising dollar has to be whittled down, 

One argument used against the U.S. trade 
press in Canada is that it makes Canadiars familiar 
with U.S. trade names to the detriment of Canadian 
manufacturers, This may be true, but I suggest that 
if the distribution of U.S. business papers in Canada 
were to be sharply curtailed by one means or another 
the Canadian publications would give the same kind 
of exposure to U.S. trade names by reason of the fact 
that the Canadian business papers are largely 
dependent on advertising from U.S. companies or their 
Subsidiaries. 

The big advantage that is enjoyed by 
Canadian business papers over U.S. business papers in 
Canada is that their location makes it possible for 
them to give intensive, specialized treatment such as 
the U.S. and other foreign press, trying to cover a 
much broader territory are unable to provide. 

ebay is ald: Il hayes 

THE CHAIRMAN: Thank you very much, sir. 

COMMISSIONER JOHNSTON: I have just one 
question. Actually,it is a comment. Never at any 
time has there been any suggestion that the 
Commission might bring in a report that would 
sharply curtail available information from any 
other country in the technical field. Would you 


agree with that, from reading our terms of reference? 
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MR. SHAW: *O5 . 2 Str inieeaa, But, there 

were some references in the published reports of 

the sessions in Toronto where there was some indication 
that business papers from the United States were 
unfair; at least, that is the way I read them, 


THE CHAIRMAN: Thank you very much. 
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Submission by the Pirate Magazines, 
SS MaBazines 


MRS. HANLEY: The present situation in 
magazine competition in Canada recalls the English 
buccaneers of the first Elizabethan age preying on 
the Spanish galleons. A rich harvest they are renping, 
not only in profitable circulation, but in subsidiary 
profits. Whoever thought that Canadian editions up 
deserves to be interned for life, 

One great weakness of Canadians has been 
theiy failure to promote their own assets. For years 
they have cast longing eyes on fan away fieids, This 
is no doubt a heritage from theix ancestors, the 
homesick United Empire Loyalists and other immigrants, 
who constantly regaled their children with the wonders 
of the land they had left. Each generation repeated 
the glowing facts until they took on the charm of 
folklore. Hence this madness for United States! 
institutions including the tinsel of Hollywood. 

The Chinese have a saying: "Love thy 
neighbour, but don't take down the fence”, Not only 
have we taken down the fence, but we have taken our 
neighbour to fieen with us. Of course Unlce Sam is 
a very friendly neighbour. Consider the Ashburton 
Treaty, the Alaska panhandle, the San Juan treaty and 
more recently the Columbia River power and the Pacific 
fisheries. 

Now the whole magazine situation under the 


present pernicious arrangement is gathering force 
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like a snowball that is perilously near an avalanche, 
Not only is it destroying the few Canadian magazines we 
have left, but is now making inroads on the general 
advertising field. 

Have we no recourse? Apart from the literary 
value of magazines, they have become a commodity and 
as such they should be treated as any other commodity. 
In that case is it not a fact that the present 
privileges accorded foreign magazines actually contravene 
the tenets of the British North America Act? The 
object of the Founding Fathers was to protect our 
infant industries from unfair competition. If ever 
an infant industry needed protection it is the 
Canadian magazine industry of today. 

And mark you these U.S. magazines that are 
Sold to Canada today, with special privileges amounting 
to subsidies, generously offer only a small percentage 
of their space to Canadian writers. Can you imagine 
any U.S. magazine advertising the fact that it wants 
less than 100 per cent space for its own writers? 

The magazine situation even in its blandest 
seasons hes always been a nightmare to Canadian authors. 
And since we have had these tariff orphans from another 
country it has grown worse and worse. Had it not been 
for the work provided by Canadian newspapers, Canadian 
writers would have starved. You may tell me Canadian 
authors are not so good as ape from other countries. 


That my dear sires is rubbish! Canadian books and 
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1] stories are sold all over the world and many have been 

2| translated into other languages. 

3 Perhaps you think Canadians would not read 

4| their own magazines. We have proof in British Columbia 
§| that they do. In 1946 the Native Brotherhood of B.C. 

6| launched a magazine for their own needs called The 


7| Native Voice. As time went on it grew until a large 


8] part of it dealt with the folklore of the B.C. tribes. 
9| A different magazine, but truly Canadian. That 

10] interested Canadians. About the same time there 

11] was started at Quesnel the Northwest Digest. <A wholly 
12|| Canadian project it began on the proverbial shoestring, 
13|| but with dedicated editors. It has now vindicated its 
14] existence. It specializes in north country development, 
15| its history, products and the stories of the Cariboo 

16] gold trail. This magazine is eagerly watched for. 

17|| I believe Sir Winston .Churchill is very annoyed when 

18|| his copy does not reach him. 

19 Here is a magazine all B.C, all Canadian, 

20|| one might say. And it is in demand. Of course, for 

21|| its interest it demands no naked ladies, no men in 

22|| bikinis, In the Cariboo days human displays were 

23|| outclassed by human needs. These old timers were 

24|| inclined to be prudish, probably because x-rays had 

25|| not been discovered to reveal the possibilities. 

26|| Now without meretricious detail and with perhaps some 
27|.crudities, their stories hoes bored moderns. 


But this represents a very small part of the 
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Canadian magazines that have vanished. Something must 
be done, but what? It is long ago too late to bring 
back the magazines that have perished because of this 
pernicious regulation. Yet some effort must be made 

to rescue our own institutions from here on, Whatever 
is done, there is no doubt it will involve subsidies, 
that rather lame method of rescuing an industry. 

But as between Subsidizing foreign magazines as we 

are doing today and our own tomorrow it might better 

be done. 

To start a new all Canadian magazine to 
promote Canadian history and ideals, one that would 
cover the whole country, and please a certain 
proportion of the readers, might be too large a 
proposition for a country which has had its light under 
@ bushel for so long. To Supply an editor for such a 
magazine might be a Herculean task, He would need 
to be a sort of super man, 

There is a way that might be suggested. 
Canada has a number of small magazines such as those 
of University, church, trade, state, etc. some of 
which approach the place of the digests so popular 
just now. In this province the Trail Smelter puts out 
a magazine that might easily be expanded into that 
digest class. The pulp and paper trades put out well 
finished magazines. I do not need to name them, 


You all know them, 


On the Atlantic coast there are at least two 
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university magazines that are almost general magazines. 
I refer to the Dalhousie Gazette and the Queens! 
Quarterly, the Atlantic Advocate recently started 
(probably heavily subsidized as are the university 
ones) might be expanded into general magazines. 

Quebec of course with her difference in language is 
more or less safe from competition. What an advantage 
would have been ours if after the fall of Quebec, 
French had been made the official language! It 
would have saved a lot of trade worries as well as 
others, 

But something should be done about 
advertising and soon. The tail long ago began to 
wag the dog. At the present moment hos much 
advertising a magazine carries is decided on its 
circulation I believe, In all fairness it should be 
decided on the literary content at least in the case 
of liberary magazines. Today we are being smothered 
in advertising, and I might say deafened and blinded 
too, We talk about the danger of motor cars on 
the roads, but what about motor cars in magazines? 
They dominate everything at a tremendous waste, 

One of the dangers of promiscuous advertising is that 
it does not reach its markets and thus becomes a 
waste. For one person that it catches there are 
hundreds that it does not, a waste not only to 


paper but to effort. 


We have become martyrs to advertising. And 
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in that connection attention should be directed to 
the book clubs now functioning in this country. They 
have long ago outlived their first usefulness and now 
have become little else than an advertising racket, 
Smothered in paper, SO you see eternal Vigilance 

in all directions is the price we must pay to escape 


the smothering embraces of our go kind neighbours on 


the south. 


EXHIBIT No. V-%: Submission by 
Pirate Magazines: 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO Bi T es 
Mrs .Hanley Ye 


COMMISSIONER JOHNSTON: Mrs, Hanley has expressed 
herself so precisely and clearly T do not, Ase. A nee, «ar 
any questions on ny behalf. 

THE CHAIRMAN: We want to thank you, Mrs. Hanley, 
for a most arresting and Stimulating submission, 


MR. QUINN: ‘The next submission is of Mr, 


L. C. Way of the Magor-wWay Press Ltda. 

=~=9hort recess, 
MR. PITFIELD: Would you identify yourself? 
MR. WAY: Leslie Way, Vice-President of 


Magor-Way Press Limited of Vancouver, 


SJBMISSION 
BY LESLIE C., WAY 


APPEARANCES 


Ge. Cs Way Vice-President of Magor-Way Press Limited 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


MR. WAY: Mr. Chairman, Commissioners, followin 
fives. Hanley, I am afraid, is like followinz Jack Benny 
or some famous star, I trust I will serve the purpose of 
appearing here, 

The written submission that I placed with your 
secretary I would like to add to with three or four preface 
observations, if I may, Mr. Chairman. 

The subject of the Commission's enquiry is, of course 

only one phase -f the overall question oi economic 
encroachment and influence on Canada b, our enterprising 
American cousins. 

My company publishes three country newspapers in this 
province, in addition to a National monthly trade magazine 
for Canada's rural press, and a provincial business magazine 
in the forest industry. 

I am what is known as a small publisher - but even 

though being sinall, I seek no outright government pater- 
nalism of the press. At the same time I am one of those 
who believe in a fres-wheeling economy PROVIDED there 

is quality of opportunity and equality of those factors 
which make for opportunity. 

In considering the importance of Canada's trade magazines, 
one must not be impressed solely with the factor of large 
circulation, in gauging a magazine's influence. In my 

Own casS:, our country newspaper journal has a total cir- 


culation of only some 1500 across Canada - this being the 
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1] number of ruraYWnewspapers and kindred operations in Canada 
2) Yet the newspaper men and women who read our nagazine 

3] influence upwards of 8 million Canadians who are readers 

4] of their newspapers, 

5 I will submit this magazine as an exhibit with 
6| the Secretary. 


7\| I would also make the observation that the success of a 


8] Canadian periodical is not to be measured in MONETARY term 
9] alone. For those of us in the publishing field who are 

10] NOT trying to be the richest millionaires in the graveyard 
11| success is also measured in pride of achievement as 

12] Canadians, and the satisfaction which comes from serving 
13|| Canada ana our fellow Canadians in our chosen field of 

14) enterprise. 

15] To avoid cuplication, this memorandum does not attempt to 
16|| express the same viewpoints as those which have been Sub- 
17|| mitted before earlier hearings of the Commission by 

18|| publishing and graphic arts groups. They, undoubtedly, 

19|| have adequately stated the case for the Canadian publication 
20|| industry in terms of the dangers to the industry and to 

21|| Canadian culture which are inherent in uncontrolled foreig 


22|| encroachment. 


23|| Since the terms of reference of the Royal Commission relat 


24/1 to "the cultural and economic position of, and prospects 

25|| for, the Canadian periodical publishing industry and its 

26|' allied arts and industries", it is presumed that the studies 
271 are concerned with the development and successful main- 

28|| tenance of Canadianism, Canadian culture and Canadian 

29| unity through Canadian periodical print media. 


30 


tsteqo perrbtukas one exsqage 


ue 3 al ay A Ob sf es atts Lae ae we ic ie > Shes rem ae) ia Pr [ ‘ . 

‘a; - 7 
i | SHASBQeN 0. Saet ‘oa. Riseir kul ne, a a 9c acid 
eu Bie tg ae = rus OE tet el sac 
oy ir Ser Ste oly wanbanas sodittn ry Xo. abrenqii § 
se i - “ie . ' : NS Fae Ly ’ aN \* 2 

. ) | eidqsqewsa 1 

; ‘ ins ak : 
: ! 

| btw ginks af ef Snisessen aidg tiadya ILiw tf 

Ys ee © Alen a + eta hy 5 as vr. itn rf §, = 7 


{ ? * = yxsieiog 
; F ae <a ee 


A Yo aepdone sdy | Jal nots shel ahh ll ait iB oals pLwow 


~ - ‘ ais A = a ae * ibe oo 
amass _JAATEMOM at bewwasem ed oF Jou ef. fs otbotys oe paths 
ie ee rh j ; DoS Slams. Sayre Pee enae' ge kr oe 1 .) 
12. 


26 OffW DLeEY sabdelidva odd at om, Te esos to% anor ; 
Me ae SARE 2 ag ie Pe es ra aa Pea is Sens 


ibysveveig od of astienoliiln Jostiots emg od ea grt ba Po jor 
ee ner: Wigs. sw oe eso 


a veldos to sataq tt heavesem osia al Besoous lat’ 


griiva 28 Oy t semoo doidwu noséoesieiveas ond bax, sanstba me st 


Teche Sra Sua ey a * pe tee Ds pak (rnd t 


ie 


} 
| 
Skee 
| a 
I 


lo‘Sistt dsacdo two al saslbecsd wolfelt iwo Sas ebened Fel 
i ghia eres pre a ween ts os ies Se eal re Vow ok) (oe 


j a + =r. on tp cd 2 a = te Ti | : 
| ; .selvaisdas pet 
F ie be Be is ll 


-die nesd sven dofiw seots ta avntcqweiv 3068 ad BaStaRS ar 


SG 4 a 


. - r ai 
; Vd copesiamo) adh Io sacit¢sesd net iaae ete1ed berate, RY 
Sone eat ee Sort iats sek Lee ee) re oer. 

ont . nf 

( 2 6 ee 


nt . - [be J GvoObny <3 »aQvorg BJ1e 9 s so en a ig dns » gattetideg i 
He + ae es 4 ae Ae « aE aaah nu’ 


ats tot 3389 oft bed: ad 2 lee viola ete evad | oat 
O93 susgineh edd to emusd at yrvaubat | a 


Fisietial s15 Hotdw etude astpaned | ce 


cae! bods 
oF 


_dnsmdosorons al 
ee 


dels noteeinmod Lever sia to! sanetet sw Te enned ond ye) | | 
A ED ere os : aye eee ny ae ie) iene ry ? 
(Stoodsord one ,1o note teog sed caper ‘bas, Istetivs oid Med 


$- ay oda coe ‘ar we 
> 


j ne ir 
at bas ¥1 dant ons gadtes t ah JQ ; Lsivetrag pagban ented: odd 8 


Pe ae YY ak 


ahd tad3 ieuawiectes ak ot 4. Baird & tit ‘bow, 


etude | ay OST) ta Sa ee 5 . oo =o - 


\ 
>i mn 


~fLet, Lutesesoua bag dagampEoves, grid agree» nee 


ook eye yee 


asthe ened bays erie) Si sash sepsosso 


Care’ she fess! | ek fect so shan! ie ; pea res: 
| _gpthan 
2 : 


_gpitee, soba, Papa 


. Saks tee 7 ; - be a “=a 


a7) 
As 


7 7 - ash al 


ANGUS, STONEHOUSE & CO. LTD. Way 95 
TORONTO, ONTARIO 


1| This presupposes the need for the encouragement of Can- 

2| adian publications, economically and otherwise, which will 

3], accomplish that objective. Such publications embrace 

4g) Vanlecofields f-c€.g: sbusiness; professional, educational, 

5|| consumer, the arts, etc. 

6| It is my personal conviction that the now-rescinded 

me 2Onper icentii etax«on iCanadian advertising in foreign pub- 

g| lications, imposed in 1956, was both ill-advised and 

g| ineffective. Any form of tax levy on any form of advertis ng 
10| constitutes to my mind a dangerous threat to the Freedom 


Wi oD TheaPress )o Further, lit .is (inconsistent, inasntch asaie 


12] there is justification for such an impost on advertising 

13)) Service, facbike principle andipolicy should bogi caliyvapnl; 
14] to other forms of foreign services offered to Canadians. C 
15|| the time the 20 per cent. tax was legislated, I wrote in 

16|| one of my own publications, in opposing the tax principle, 
17|| that such governmental action could not help but "place 

18|| the intended beneficiaries (Canadian publications) in the 

19] iniquitous and untenable position of being at ths mercy 

20) of the legislators" - and further, that this danger, while 
21|| not anticipated under our present democratic party govern- 


it 


22|| ments, could become a real threat under “a government 


23|| possessed of something less than deuwocratic motives (which) 


24) could use this tax as the instrumenteto keep invsub= 

25|| servience magazines whose policies run counter to the 

26|| governinent of the day... the freedom and independence of 
7 thesPress are at stake in this issue.” My convictions 
thus expressed in 1956 were (and still are) concerned not 


so much with the likelihood of any present day danger, but 
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democratic government leadership. 

The economic factor stands out as a major influence 
mitigating against the success of certain Canadian pub- 
lications as well as those and I stress this phrase which 
otherwise might well be transformed from the "brainchild" 
to the reality stage. 

If this be true, would it be feasible for facets of the 
Canadian publishing industry which are possessed of merit 
to ve assisted financially, in some manner, by the Canada 
Council in the interests of Canadian culture, Canadianism 
and Canadian unity’ Such assistance could well require 
that ultimately successful enterprises so assisted re- 
imburse the Council under specific ters anda conditions. 
Secondly: the present ‘tight money" policies make it 
practically impossible for puolications of merit and 
integrity deserving of development financing to obtain 
loan requirements through normal banking channels; further- 
more, the federal governmens agency, Industrial Development 
Bank, is likewise unable to assist them under the 
restrictions of its Act of Incorporation. It is there- 
fore humbly recommended thac the Governuent be urged to 
adopt such measures as inay be necessary to extend the 
authority of the Industrial Development Bank to include 
|consideration of publications as such under the terms of it 
financing ability. | 


Finally, it is recommended that study be given to the 
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in Canada under the guise of being a Canadian product being 
required to conduct their entire operations on Canadian 
soil on a basis equal to that of Canadian-owned publication 
Thank you. 
COMMISSIONER JOHNSTON: Mr. Way, what are the 
names of your weeklies? 
MR. WAY: The Prince Rupert Daily News, The 
Cowtichar Leader Duncan and the Marpole - Richmond Review 
at Richmond. 
COMMISSIONER JOHNSTON: Between 1956 and when th 
Tax was repealed, did you see any indication of the Govern- 
Menentrying:to influence the 
MRL WAY: No, sir. 
COMMISSIONER JOHNSTON: You think that uncer our 
Constitution that the Government could censor the press - 
certainly with the BNA Act. 
MR. WAY: Not when you put it that way, sir. 
COMMISSIONER JOHNSTON: Is there any other way 
Con PUG, dob? 
MR, WAY: I think there are individuals in 
any country in the world who would try to violate the 
Constitution if they got in power. 
COMMISSIONER JOHNSTON: There was the Alberta 
Press Case, wasn't there? 
MR. WAY: Yes, sir. 
COMMISS IONER JOHNS TON: What happened to that? 
MR. WAY: It was thrown out. 


COMMISSIONER JOHNSTON: You mentioned publications 
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2 Council or something like that. Who is gdng to choose 


those publications of merit? I am one of your subscribers, 


I am good for one vote anyway. 

MR, WAY: I am not speaking of my own publicatio 
for one thing. I said I was a small publisher. I am quite 
happy to stand on my own feet against competition provided 
mere reece qial opportunity, I would say I am not 
against publications, and I am speaking of those in our own 
field, of American publications coming into the country and 
seeking advertising here provided some measures are 
taken enabling me to stand on equal footing with them on 
Canadian soil. 

The vother publications Iam stalking lof are pubs 
bicatirons particularly dn the field -of ceducation frart 
and, perhaps, the sciences that cannot grasp the advertisin 
Gollars in a number of years,until they have proven their 
worth. The business or commercial magazines go out anc 
by hard work sell advertising, as you well know, sir. The 
more intransient type publications take longer for the 
resulting advertising to come. I think that is a fair 
statement when you look at some of our educational magazine 
struggling to get advertising. 

COMMISSIONER JOHNSTON: Are they American, U.S. 
publications, struggling to get advertising? 

MR. WAY: No, I am referring to the few that 
have started and gone the way of the flesh in Canada over 
the past twenty-five years that I have observed, One in 


ritish Columbia alone, a counter-part of Reader's Digest 
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1] called The British Columbia Digest, a very fine magazine 
2 operated for two or three years after the War inter- 

3] preting British Columbia to British Columbians and Canadian 
4) bthinikis 6 vbad a<fine chance of Succeeding if 1t. had 

S| had the financing to carry on over the period of its birth 
6] pangs. It was just starting to grasp advertising of merit 
7i\when it folded up because the boys didn't have the means 
Sito finance it. 

COMMISSIONER JOHNSTON: It is always sad to hear 
of such a magazine passing. Of course, I think that what 
wefeed in this country, basically, is more population. 

MR. WAY: Not necessarily, sir, if I may 

disagree. » I think we have a population for trade 
magazines and there are a number that are required in Canada, 
Duc the little guy hasn't the chance to finance them to-day 
under to-day's present conditions. I am speaking now 
of to-day. We are dealing with issues of to-day in this 
present Commission, in this enquiry. This 16 where aie 
magazines right now are being strapped, encroachnent taking 
the advertising dollar in various fields. I think some 
form of economic encouragement is needed as long as it 
is not Government paternalism. 

COMMISSIONER JOHNSTON: Do you Yemember the tax 
that was on in about 1932, the tax on advertising content 
on magazines’ 

MR. WAY: Not on the magazin-:s, I was only in 
the newspaper business then. 

COMMISSIONER JOHNSTON: Do you remember that th 
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1 MR. WAY: Yes. 

2 COMMISSIONER JOHNSTON: That was due to the tax 

3] on advertising. Would you think anything of that kind 

4] might be practical or useful? 

5 MR. WAY: I don't like to see advertising 

taxes in any way, because if you are going to tax advertising 


7 why not tax dental service? 
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COMMISSIONER JOHNSTON: There is a tax on 
advertising material. That is important; that is 
Tair; 

MR, WAY: That is printed material, yes. 

COMMISSIONER JOHNSTON: Saturday Evening 
Post is printed material, 

MR. WAY: My point is that that kind of 
advertising material which is presently taxed in 
Canada is not an integral part of the freedom of the 
press amexpression that goes with what we call page 
advertising, newspaper advertising or magazine 
advertising. I think there is a classification 
there under the regulations of Canada. 

THE CHAIRMAN: Take any magazine in Canada 
and let us assume that 75 to 80 per cent of its 
total net revenue derives from advertising. It pays 
taxes on that net revenue. Upon what is it paying 
the tax but advertising? 

MR. WAY: Well, that is correct, sir, but 
atuie tax of profit, 

THE CHAIRMAN: Advertising agencies are 
concerned solely with advertising, selling it for 
newspapers, transferring it for newspapers. They 
pay taxes; they pay a separation tax of 50 per cent 
and then an income on their personal incomes derived 
from advertising. Why should advertising ina 
certain form be sacrosanct? 


MR. WAY: May I answer in this way? 
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THE CHAIRMAN: I know what you have in mind; 
go ahead. 
MR WAY: In my brief I referred to tax 
being placed as a benevolent factor, as a paternalism 
to Canadian publishers. I say that was wrong because 
a government in the future (which may not be a democratic 
form of government) can say, as long as it is on the 
statutes, "Unless you stay in line with us and 
interpret government policy in the way we want you to 


i 


interpret it...'' - then this is a threat, 

THE CHAIRMAN: You know about anti-dumping 
laws. If the advertising is being dumped in this 
country or brought in under some dumping principle, 
what is the difference between advertising and any 
other goods brought in under this? 

MR WAY: I do not suppose there is very 
much difference. 

THE CHAIRMAN: Advertising seems to be 
surrounded by some aura of virtue - "We must not 
touch. if... If it is dumped into this country and 
is doing some injury to some corporate citizen or to 
some citizen in Canada, why should not the state 
interfere with it? What has the freedom to do with 
all of that, for goodness sake? 

MR WAY: That is exactly my submission. 

I said the state should interfere with that form of 
advertising by putting it on an equal basis with 


Canadian publications, on the Canadian-owned, the 
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Canadian-edited and Canadian personnel basis. I 
have no quarrel with that at all, if we are trying to 
arrive at equality of opportunity for Canadian 
publications. 

THE CHAIRMAN: What is the first law of 
MsuIce mined state, .in a society? is it notuthat 
one citizen must not be permitted to have an unfair 
advantage over another or to do him an injury? ee: 
to secure that kind of justice you have to put a tax 
on advertising in any form whatsoever, what in earth 
is wrong with it? This venerable and sanctified cry 
about press freedom is brought in, but when you try 
to reate it to reality it does not have any substance, 


it seems to me. I have been hearing this cry all 


my life, mind you, and I think it rings a bit hollow 
sometimes. 
MR. WAY: I simply perceive a future danger 


polLdtsy Ghat. is. all. 


THE CHAIRMAN: All life seems to be a danger 
these: days olf we, stop to think about all the 


future dangers we will not get very far. 


Thank you, Sir, very much for coming along. 


EXHIBIT V-8: Brief of Mr. L. Way 


EXHIBIT V-9: Magazine "Canadian Weekly 
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MR. RAYMOND HULL; Gentlemen, I make my 
living as a free-lance writer; in my spare time I do 
a moderate amount of reading. sO 1G 18 from tie 
viewpoint of a writer and a reader that I should 
like to make these observations about the Canadian 
periodical publishing industry, First, I will say 
a few words about the economic position’ of that 
industry. 

It seems to me that many magazines, intended 
only for a short life of one or two weeks, are produced 
by excessively costly methods, on unnecessarily fine 
Papers. The so-called "pulp" magazines of pre-war days 
were able to gain and hoid readers, although they 
were cheaply produced; furthermore, they seemed to 
pay for themselves largely by sales, for they used 
to carry very little advertising. 

Do restrictive policies of the printing trade 
unions unnecessarily increase publication costs? I 
suggest that it is not the perpetuation of any 
particular printing process that will add to the 
richness and variety of Canadian life, or will maintain 
the culture and unity of Canada. These goals will 
only be attained by the stimulation of artists and 
writers to the point where they can earn at least 
as much as the janitor who sweeps the floor of the 
print shop, 

Costly methods of publication can be 


Supported, it seems, only by the extensive sale of 


| 
| 
Bh 


Lgthed “Sem~ ong Do: es Si tegen “eter” balino~o8: gett veto 7 


vieherd aml tet me orig” ones SPIELE. ‘ovitotiaeet ea 


ai wines of aonb | 

‘ob 5 ‘ent? eaege ion eh Leeann feat oe 

“end GAD at §F:28 anthem 30 sada ota She, ti 
inode. iL pau maieus Ps “pus tien B: ‘$0 ise 


aud 

a al 

lifer Chas) sa? gods snnniewrsede seeds - ic mis ait 
ee, | 
(ae SEiw = eres watewbnt sitiontsig faokk ves ia wae 


‘shat “Lotind Mkbaem chbwanO oe. act Bude" ceed -] 
-bodtedal .<senksepen eae. dad? 8m at emeoe- gt 


Ss oubote Ste . Yate aw “Ow? Sterne "to. itt jets <Heto'h . ao \ 0% $ 


.ga be elinpdaosanny Ao... ebodtem ylreos “LovkesgoRe: wa ad 


oe te 


Youd. - Ages sida. anbeou pied fas gisa. ot: oldsenbW 
od Pemosa vod? .stsomedirnt: rbesuboag: yiqnesto:, oie 
beau yor? Sot eetee’ yo: itaaiet eovloamesid- 0% ed 
-wytetprevbs elstil aay ETABO. pt 


“oF 


_l- Séteos ndltssiiidug sasemodl iL bipebeasnety anaes . 

Ue Qo. netesus: sirieg “ent: ‘ton ef th arith staenaue / 

edd of bbs Fire tenth nenendie aitining: weAroRsd 

‘ft Madre Ege: Like tO ade es Tre Eben a. O: es Hee: eoaniolt 

fiiw elLeoe oaght < hy BEBAED. “to: se praia tty a. ‘ed i 
pis evalias To Woltasumt? a: ‘pay ws Beoserts, od: ita 

eof Vs tities 76D. gant abwecdW Tatoq ydtcot aes: : 

~ gad To wees teen BTSSwS  orive noiitasi ter ien AOuM r | 

| ‘Sagode ta 


od Sena pean to; ahddton sehedd oe i af 


Peay, > 


to aed ebtaisixe:: ‘we i ernment ve ‘ounaa 7 


ry) 


— loses 


ANGUS, STONEHOUSE & CO. LTD. Hull 
TORONTO, ONTARIO 


Space to advertisers who apparently have a liking for 
large and glossy magazines. Glossier production leads 
to still higher costs, which again call for more sales 
of advertising space, and less editorial matter. 

<I would like to mention, by way of example, 
one foreign magazine that has followed this trend to 
the point of absurdity. I am referring to the New 
Yorker, which now uses, in an average issue of two 
hundred pages, one stpry and two articles, half a 
dozen cartoons, and a few humorous fillers, plus a 
certain amount of pseudo-editorial matter which seems 
really to be a string of disguised advertisements. 
The New Yorker has become little better than a 
majl order catalogue. This may be economic success, 
but I suggest that it is cultural suicide. 

At the opposite end of the svale from the 
New Yorker is a comparatively new magazine, "Mad", 

By virtue of cheap production methods and brilliant 
satirical material, "Mad" seems to pay its way 
without advertising, unless, indeed, some of the 
anti-advertisements are really paid for by the 
firms that they seem to attack. 

Another development of recent years has 
been the appearance of nagazines that are disguised 
and sold as books; I refer to what might be 
called the "new writing" group. These apparently 
are cheaper to produce than conventional magazines, 


since they do not usually carry advertisements. 
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1 I have been talking to people about this 
2) investigation and asking for their ideas. I will 


3|;mention here three statements that are of interest 


4| with regard to the economics of the industry. 
5 One woman said that she had long term 
6] subscriptions to several American magazines; she had 


7| taken these subscriptions in response to mail 


8] campaigns. She said, "It's no use refusing them; 

9| the order forms keen on coming and coming whether 

10/| you reply or not." This woman said that she never 
11] read any stories or articles in the magazines, but 
12|| just glanced at some of the pictures. Her own 

13|| statement was, " I don't mind looking at Life if I 
14) have time." 

15 Another woman told me, "A lot of magazines 


16|| come into my house, but I never read them." 


17 In connection with Canadian trade magazines, 
18), an evchitect told me, "They keep on coming, 

19| although I never ordered them, never subscribe to 

20] them, and never read them." 

21 This, I suggest, could be considered the 

22 reductio ad absurdum of the mass circulation system. 
ZS I have harped on about the circulation of 
24||) unread magazines, because it leads me to some 

25 || remaxks. about the cultural position of the publishing 
26|;industry. I am led to wonder what is the cultural 

27 || significance of magazine circulation figures, when so 


28 | many magazines are simply flowing into so many houses 
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like so much natural gas, just waiting for someone 
to strike a match and set fire to them. 

What is the cultural Significance of any 
magazine that depends on advertising for its revenue? 
Will not the editorial matter be more or less censored 
to suit the tastes of advertisers? This censorship 
obviously and notoriously occurs on May , Sepuraean 
we doubt that it also occurs in magazines? Do we 
ever see any revolutionary articles about diet in the 
magazines that carry a lot of white-flour advertisements? 

It is sometimes said that the drive for mass-~- 
circulation and the dominance of the advertiser will 
produce a magazine aimed at the average citizen, and 
that this is a good thing. I suggest, however, that 
these magazines are not, in fact, aimed at the 
average citizen at ail; they are aimed at the person 
who believes what he reads in advertisements. Whether 
this person is an average citizen may be open to 
doubt. 

Methods aimed at driving advertisements 
out of American and into Canadian magazines will, 

I suggest, do little to develop a genuinely Canadian 
periodical press. To succeed with this audience of 
true believers,a Canadian magazine would have to 
offer much the same fodder as the American magazines 
that it displaced, 

This consideration leads me on to wonder 


Whether there really is such a thing as.a ‘genuinely 
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1]/ Canadian", or genuinely American, or genuinely British 
2| periodical press. Perhaps the periodical press 


3] should be classified other than nationally. Surely, 


4| the glossy women's magazines are much alike in the 
5| U.S.A., Canada, Italy, France, Germany and the United 
6] Kingdom. Trade magazines, scientific magazines, 


7| scholarly magazines, each of the groups and sub- 


8] groups strikes across national boundaries. There 
9| may be good, there may be bad examples of any class 
10| in any country. 


11 Here are some comments from other people 


12) on the cultural position of Canadian magazines. 

13 Why are the scholarly magazines so dull? 

14) Why is there no criticism that is brilliant and 

15] entertaining? Why are the C>nadian literary magazines 
16] dominated by universities and university people? 

17 Several people praised Maclean's; Maclean's 
18] is, to a slight extent, an outlet for original Canadian 
19 thought." Another opinion: ‘Maclean's yellow pages 
20 are excellent; I would like to see a whole magazine 
21| made up of this sort of material." 

22 With regard to the industry as a whole, 

23|| one reader deplored the fact that "purity, 


24 elegance and accuracy are not generally admired by 


Canadian readers, and not often attained by 
| Canadian writers." 
So much for the cultural position of the 


Canadian periodical press. What are its prospects? 
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1 On this point I am going to begin by quoting some 

21 of the questions that people have asked me during 

3 my rambling investigations, 

4 “Why cannot Canada have a national daily 
5 newspaper? Surely the technical methods for rapid 


6 transmission of news and for remotely-controlled 

7 printing processes have now made this possible. Does 
8] not the Success of such American news magazines as 

9| ‘Dime! and 'Newsweek' indicate that there is a large 
10 body of readers that wants news, but is not 

11 particularly interested in local drownings, rapes, 
12 rackets, births, deaths and marriages?" 

“al "Why is there nothing in Canada like the 
14 "New Statesman," literate without being stuffy? 

15 Could we not produce something that the prime 

a ministers of the world would want to read before 

7) breakfast?” 

18 "Why should Canada not produce an 

_ international magazine like "Domus", with a 

20! multilingual text?" 

21 "Why should not the Canadian universities 


22 co-operate to produce one or two really good 


literary magazines. such 
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and they would not need to fill their pages with pro- 
fessorial writings." 

One active writer pointed out to me that any 
action taken in Canada against American magazines might 
create a prejudice against Canadian writers who sell 
their work in the United States. I feel that this point i 


Significant. The doh. may nob provide .a bie market to 


Canadian publishers, but it is a very important market 
for Canadian writers. 

Here, in conclusion, are a few of my own 
observations. Many of the troubles of the Canadian per- 
VOCs. Press are not. peculiar to this country... Big and 
old-established magazines in the U.S.A. and in the 
United Kingdom have been gdng down like ninepins in the 
last few years. 

It seems that the race between mounting costs 
and increasing advertisement revenue leads either to a 
victory for costs, and sudden death for the magazine, or 
to victory for advertising, in the form of the mail-order- 
catalogue type of publication. 

I suspect that the Canadian periodical press, like 
that of other parts of the western world, will come to 
a healthy state only by some radical change that will 
enable it to live on the sale of its editorial contents. 
The book industry achieved such a radical change by 
developing the paper-back oe It was discovered that 
the hard-bound product was not what the book-reading 


public really wanted. 
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1 To speak in a parable: the automobile for years 


3and harder and harder to sell. Old-established firms 
4)have been collapsing. But the automobile industry is 
5|Jjust discovering that it has for years been producing a 
6jcommodity that many customers did not really want. Is 


7|there a lesson here for the magazine industry? 


8 It may be that the periodical press will 
Q/flourish only when we are willing to accept the idea that 
10a periodical, just as much as a book of poetry, or a book 


Wiviot engravings, ‘can be a work of art. By this, 2 “do not 


12|necessarily mean that a periodical must be an exquisite 
13|ispecimen of typographical art; indeed, the ephemeral 
14|nature of a periodical would suggest that the less spent 
15/ion its physical makeup the better. Typography, for the 
16||periodical, shauld be severely subordinated; it is only an 
17|laccessory to the literary art for which the printed page 
18|is a means of expression. 

19 But, aS a piece of literary art, the periodical 


20|ishould sell itself for what it is worth. We do not sell 


21/oil paintings by overprinting them with soft-drink ad- 
22|\vertisements; we do not hang sandwich-boards round the neck 
23\lof a sculptured Venus. We should not sell our writing by 
24|Imeans of concealed taxes on all the soap, sugar, cigarettes 
25 |sealing-wax and soft solder that are advertised in the 

26 magazines that carry the writing. 

27 Perhaps I should add here that I am a part-time 
28 |ipublisher as well as a writer. By doing the editorial 


work myself, and by using cheap paper and offset printing, 


I am able to bring out DUO, a sixteen-page periodical of 
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original verse and drawings, which retails Locally. for 
fifteen cents. It is not a typographical masterpiece, 
DUGoiteLs degibles the. paper,ds, not: glossy,. but, it is 
strong enough to stand several readings; if anyone wants 
to keep it, it will fit into an ordinary-sized bookshelf, 

MR, HULL: I have two copies here, which I will 
enter as exhibits. 

To elaborate what I said at the beginning of 
this statement, I would suggest that it is not necessarily 
by multi-coloured printing or glossiness of paper, not 
by volume of advertisements, not by size of circulation, 
that the success of a magazine can be determined. Its 
contribution to the culture and unity of Canada should be 
measured by the degree to which it calls out the best 
talents of Canadian editors, artists and writers. These 
people must make a living -- no one knows that better than 
I do -- and when they can make a living by giving of 
their very best, then the Canadian periodical publishing 
industry will be doing all that can be expected of it. 


EXHIBIT NO. Raymond Hull's submission. 
V10 


EXHIBIT NO. Two copies of DUO magazine. 
bY A ae 


COMMISSIONER JOHNSTON: I am wondering, Mr. 
Hull, if magazines in general produced a product on a cheapgr 
paper, just one colour, black. and white, if they would get 
any display on the newsstands, or would they go the way tha 


the Model T Ford went. It had one colour, black? 
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1 MR. HULL: Well, I can't speak authoritatively 
2); about the newsstand business, sir, but as I mentioned here 
3] people I spoke to in my investigations frequently ex- 


4] pressed admiration for the “ew Statesman. That is a 


5|| magazine produced at least about as cheaply as a magazine 


6] can be, but it sells very well all over the English speaking 


7| world. I think a magazine of sufficient quality will be 
8| fished out, even from the back row of a newsstand. 
9 THE CHAIRMAN: Do you know what the eirculation 


10| of the New Statesman is? 


11 Meo HULL: No, 

12 THE CHAIRMAN: I would say roughly not over 

13] 140,000 copies a week, if it is that, 

14 Thank you, sir, for a very interesting presentatia, 
15 MR, QUINN: The next appearance will be made 


16) by Mr. David Eggo of purchasing in Western Canada. 
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1 MR. EGGO: I understood I was to appear tomorrow, 
2| and I was going to make a few other remarks, other than 


3|/| are on this memorandum. 


4| Memorandum to be presented by David G.C. Eggo 


— 


5] Vancouver, Editor of Purchasing in Western 


6] Canada to the Royal Commission on Publications 


7| at_Vancouver, B.C., Tuesday November 22nd, 1960, 
8| We feel that if Canadian publications are to maintain 
9| a Canadian identity, some regulations are necessary 


10| to restrain foreign publications from usurping that 


11] identity. 
12) We, therefore, present this memorandum as a recommendation 
13] under section (b) of the Terms of Reference. We 


14]| recommend: 


15] (a) That the term "Canadian Publication" be defined. 


16 (bo) That a "Canadian Publication" be defined as a 

17|| publication edited, published and printed in Canada. 
18] (c) That Canadian Editions of foreign publications 
19]! contain a certain percentage of Canadian editorial 
20|| material. The percentage to be decided by the 


21|| Commission, 


22 (4) That Canadian Editions of foreign publications 


23|| be printed in Canada. 


EXHIBIT NO, Vl2: Memorandum presented by 
David G, Oy Eggo, 


COMMISSIONER JOHNSTON: When you said bir-»-f, yo 
meant a brief. I was wondering whether you could help us 


on the matter of Canadian content? 
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1 MR, EGGO: I could give an estimate. I would 


2 think twenty-five per cent minimum. 
3 COMMISSIONER JOHNSTON: How would you describe 
4 Canadian content? 


5 Mie seaaoes If 16 16 aynews magazine, news per- 


6| taining to Canada, or of Canada, 


7 COMMISSIONER JOHNSTON: Well, Supposing that a 

gi| Canadian publication had a review of a Shakespearean play, 

g|| in which the leading actor was a British actor? What is tlhe 
10| Canadian content of that? You see the difficulty? 


11 Ma ecaGos = bt lS Cir ieculG.. bub athank some ot 


12|| those things could be defined. 
13 THE CHAIRMAN: Thank you for your brief. 
14 At 4:05 P M, the Hearing was recessed until 


15|| 22nd November, 1960. 
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-=-Upon, resuming . 

MR. PITFIELD: Mr, Chairman, the Commission has 
received three short submissions from parties in the Vancduver 
area who do not wish to appear but who would like to express 
their views to the Commission. With your permission I would 
like to read these into the record, 

From Design for Living Publications Ltd. the followi g: 
Mr. Grattan O'Leary, 
Chairman, 
Royal Commission on Publications, 
Vancouver, B.C 
Dear Sir: 
Whereas a Royal Commission has been set up to inquire into 
publications emanating from the United States, and their 
effect on the Canadian public, we submit the following: 
1. We suggest that publications dealing with home planning, 
home design, and home renovations published in the United 
States, work a costly hardship on the Canadian home building 
public, inasmuch as home plans offered for sale through 
such publications by home planning services in the United 
States, do not conform to our Canadian Standards or the 
National Building Code of Canada. 
2. it is further submitted that the purchase price of 
American plans is a total loss, causing further expense in 
the re-design of such plans to bring them up to Canadian 
Standards and the National Building Code, 
3. The public is not advised of this condition in alvance, 
and only becomes aware of it when presentation of the 


plans is made to Central Mortgage « Housing Corporation 


or a lending institute. 


| add foleetmme? oft nested .w erent . AM 


yuan’ etid al ecldasq MOx'l adolesimdue grona gout beviec 
‘ 4 i 7 ‘Ay 


; 
Seagxs oF oWbL blyow ofw tug tpeqges oF Hetw gow of ow. pene) 


pfow 1 actealaneq avoy dgiw cokes hmited 3 oid oF awety ahedd oe 
i 1 

.Bacoet and@¢ otal orett bases oF owtl é 
iy a - j 

: ee be F ; ae WW 
‘oytwoftet ed , bal enottseatidud gaivin wt fateed nore VW 


eVasel?O asige10 ‘aM fe 
aenrrytedd - 

IduT. no noLesimmod LsyoH 7@ 
9.8 ,cevvoonay 


Ie 


g & i.0 i : & | . 


isftZ assed Ff 
etait situpat of qu dee nesd est Aobeaiamold Lsyon & #perentW | 
f “<3 > sl < 
hee 
UJ 
‘ . y ss ' 
quiwalieét ofa timdus ow ,otfduq asibsasd edd ac Joortis 
Hinisiq emo Htlw gatlast stolseotiduq. isedy Jesgague si oe 3 } 

\ 
be¢tall st3 ai bedeiiduq enetisvotie: omod bas ,~agtaeb smon =, 
tbhiiwd aned aatbetad sda og aldebian yldeoo s Arow ,.asdave "4 

dgvords ofa 362 beretio ensaiq omer es doumesnt »oildug ioe 
Hadi edd af asolvese aningelg amod yd anotdsotidugq dove 
aff 16 abtabaste apbbeaesd tuo oF ato TRoo Jon ob eotade 
.pbaensd to ebed aaibl ies Lenoltsalv 


%o eslio séadorwa- std Sard betdindva sverldwyt ef 3I .S 


‘ i 
at 
Aslb#isd oF ay i? gnisvd oft adaiq Asie Io agi eb-st att 

| Pe J ' { 
1 , 


x 


.obod aaibfiigh [snolissev ot + bas ‘abisbaade | lis 

«sodsvie al aolsibtion aha To baeivbs gon ar abiduq ait .€ 
> 

of3 to dolvzainoessg asdw JI) to atsws ome hea ie Dn ° 

iG, daxor1ed gakenol si egsatioM Lertaad of aN  aneta | # 

"ier | ( a > aG ™ 

vedutiteat 8 ) bal oe 

: o1 rf | 

i ed is i vs ; 


i! mn | 7 Ba ose ! Patt ae 


ANGUS, STONEHOUSE & CO. LTD. a 
TORONTO, ONTARIO 


“emse 


1/ 4, In addition to the costly waste of money for plan 

2 purchases as outlined above, the advertising content of 

3| american publications in many instances presents products 

4] not available in Canada, which, it is submitted, is mis- 

5 leading. 

6 5. Such advertising being solicited on a total circulatio 
7 including Canada, even though such products are not avail- 
8) able in Canada, adds to the confusion and disillusionment. 
9 Thus, a large amount of subscription dollars is being sent 
10! out of the country for publications which are of very 


11} 1ittle practical value to the Canadian home building 


12 public. 
13 6. If it is deemed that these publications should continu 
141 to be allowed on the Canadian publications market, the 


15 following suggestions are submitted for your consider- 


ation: 

17 (a) Advertising content to bear in a prominent place 
18] the information as to whether or not such product is awilable 
in Canada, 

20 (b) House plans for which working drawings or 

21 blueprints are offered for sale state in a prominent 

22 position that they are approved and acceptable to the 

23 National Housing Act and conform to the National Building 
24 Code of Canada. It should be pointed out that conformity 
25 to the Federal Housing Act of the United States does not 
26 carry conformity to Canadian or National Building Code 
standards. 

7. For the consideration of the Commission, it is 


pointed out that there are adequate and excellent home 
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1 planning services, as well as Canadian architects who 

2 design to the National Building Code, complying with civi 
3 and municipal regulations. Therefore in being encouraged 
4 to purchase what appears to be an inexpensive set of plans, 
5 the Canadian public is being misled, as invariably these 

6 plans must be re-designed at a further expense and incon- 


7 venience to the purchaser, 


8 This brief is submitted by Metropolitan & Country Living 
g| Publications Ltd., publishers of "DESIGN FOR METROPOLITAN |& 
10 COUNTRY LIVING", and ALL CANADIAN publication, featuring 
11 editorial on the National Housing Act of Canada, and a wide 
12 Selection of plans and designs to Canadian standards, 
13] @iong with all-Canadian advertising. 
14] Respectfully submitted; this 18th day of November, 1960. 
15 (C.H.Thorn) President. 
16 From the Roy Wrigley Publications Ltd. of Van- 
17] couver, B.C,., the following: 
fa Pike ha Michael ,Pitideld 
Secretary, Royal Commission on Publication 
19|| Ottawa, Ontario 
90|| Dear Sirs: 
91|| We are the owners and publishers of two business trade 
22\| papers. "Western Fisheries" thas been published each mont 
93\| by our company since 1929 and serves the commercial 
94|| fisheries of British Columbia. "Storage & Distribution" ifs 
a monthly publication serving the public warehousing and 
household goods movers of Canada, and has been published 
by us Since 1933. 
We are members of the Business Newspaper Association of Canada. 


and have had the opportunity of studying the brief submitted 
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1) by them to the Royal Commission this past week in Ottawa. 

2) We believe the position of the Trade Press in Canada has 

3], been very well placed before you by the BNA brief and wish |to 
4||) add our personal endorsation to its presentation. 

5| 1 believe that a strong and healthy business press is 

6 essential to the Canadian economy From my own 

7| observations I have found that our trade press is very 

gi helpful in promoting the trade in foreign countries. 

9|| In the case of western Fisheries, over 40 Canadian Trade 

10| Commissioners expressed their desire to have copies mailed 

11| to them each month so that they may keep them on file for 

12] interested parties in the different countries they have 

13|| been assigned to. I am sure that many other Canadian 

14| Trade papers are also sent to these Canadian represent- 

15) atives. A distinctly Canadian press, with Canadian editorial 
16|| policy is decidely an asset to the well being of Canadian 


17 || trade. 


18|| lL believe that we in Canada should give protection 


19] to our periodical and trade press from unfair or over 

20|| active foreign competition, keeping in mind of course the 
21\| freedom of expression and communication in an orderly 
22||maner, commensurate with the well-being of the Canadian 


23|| people. 


24 I trust that your hearings will bear fruit and 


that your Commission will find some of the answers to the 
problems confronting the publishing industry at this time. 
Respectfully yours, 
ROY WRIGLEY PUBLICATIONS L 


(signed E.G. Knox ) 
President 
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And the following: 

As a private citizen, inexperienced in the field! of 
Journalism, it may at first glance seem presumptuous 
on my part to be expressing an opinion on the subject 
of periodicals, Nevertheless, periodicals do play a 
significant part in my life as they do in the life of 
every other Canadian, and my opinions may be of some benefit 
in this matter, 

The international situation is dangerous in the 
extreme. The txo major powers in the world, the United 
States and the Soviet vnion, oppose each other much as two 
boys, each brandishing a stick, one daring the other to 
make the first move. They declare openly that they intend 
to make no concessions whatever, and zach one is afraid to 
drop his stick for fear of what the opponent might do. 

In this situation there is very little hope of 
a compromise with no loss of face. The only real hope for 
disarmament and peace then, appears to lie with the 
small and middle powers. Canada, as a middle power with 
considerable worldly prestige, has a tremendous potential 
for peace and goodwill. A good example of what Canada 
can do in this regard is the move which she initiated to 
have radiation levels measured and recorded throughout the 
world. Canada received a great deal of support from the 
small and middle powers on this issue and the larger power 
found it politically expedient to support 1t. In order to 
assume this vitally important role Canada must be a nation 
unto herself. She must not be a satellite of any other 


power or her usefulness will be negligible. 
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To provide world leadership for peace we must 


2) trink differently to the citizens of the United States tha 


3 Support American foreign policy. The danger of Canadians 
4 becoming American in thought is very real indeed. I 

5] believe much of our news at present comes through American 
6] news services and for that reason is bound to be biased 

7 to some sxtent. Added to this is the effect of American 


8 views expressed by commentators in periodicals \ironcthat 
9 country. “How, inthe’ face of ‘this overwhelming pressure 
10 


from the United States, are we to maintain a separate 


ih outlook? It is becoming increasingly difricuie. 


The solution to this problem may not be easy, bu 
it is imperative that we attempt a solution. Indeed, our 
very existence may depend upon it. 

with this in mind I suggest the following meaSurds: 
1) Restrict all American periodicals in the field of general 
news reporting and commentary. 
2) ‘Allow these publishing firms to establish branches in 
Canada, provided they meet minimum requirements of 
Canadian news coverage and even more important, provided 
they employ a minimum percentage of Canadian commentators. 
The price of some of these periodicals may increase slightl 


as a result, but in all fairness this must be measured 


against the ifMcreased use of Canadian labour, brains, and raw 
materials--within Canada. 
3) Scientific journals, technical periodicals, and 


d other publications which have little or no political signif 


icance should be a lowed to enter the country unrestricted, 


as at present. Perhaps some consideration should also be 
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given to maintaining our own Canadian culture through a 


2 further re triction on periodicals with cultural implications. 


3] We Should realize that contrary to the picture portrayed b 


4 Some American publications, all the best art and music is 
5] not confined to the United States. 

6 I am not suggesting here that we encourage an 

7 unreasoning, senseless nationalism, but rather a more 

8 realistic pisture of Canada's place in the brotherhood of 
9 all nations of the world, where we are important not for 
10 being a "yes-man", but rather for our own unique approach 


11 to world problems. 


12 Respectfully submitted by: 
13 Eek Mortony 
‘al Ribs Gly 
Cowichan Station, B.C. 
15 
16 EXHIBIT NO. V-13 Submission of Design for 
Living Publications; 

17 

EXHIBIT NO. V-14 Submission of Roy Wrigley 
18 Publications Ltd. 
19 
20 BXHIBLT NO. V=-15 Submission of 2. RB, Morton, 
21 COMMISSIONER JOHNSTON: On the Design for Living 
22 Lenthat from? Toronto? 
2 MR, PITFIELD: That is from Vancouver. 
24 COMMISSIONER JOHNSTON: Mr. Thorn is in Vancouve 
ae and does not want to appear? 
26 MRe) PLPFIELD si Yess 
27 COMMISSIONER JOHNSTON: We should get some additional 
2° information. 
29 


30 
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MR, PITFIELD: The first party to appear before you 
this morning will be Realm News Service Limited represente 
by Mr. Copps. 

MR. QUINN: Their brief will be Exhibit V-16. 


EXHIBIT NO. V-16 Submission of Realm News 
Service Limited, 


SUBMISSION BY REALM NEWS SERVICE LIMITED 
APPEARANCES: 


&. Copps, Manager of Realm News Services 
Limited. 


MR. COPPS: Good morning, Mr. Commissioners. I am 
Manager of Realm News Service Limited, a Canadian company 
and also contributing editor of Saturday Night which I might 
deseribe as.a surviving... 

THE CHAIRMAN: Would you identify yourself? 

MR, COPPS: My name is Copps, Edwin Copps. 

THE CHAIRMAN: Where do you live? 

MR. COPPS: In Ottawa, the head office of oury 
company is in Ottawa. I am actually living in Vancouver 
temporarily at a hotel. Since my presence coincided 
with the Commission's visit I decided to apply for the 
privilege of speaking to you here, 

My company, Realm News Service Limited has sub- 
mitted a brief to the Royal Commission, I hope you have 
received copies and I hope you will find time to read it. 
Since we were told that the brief will go into the record 


I do not intend to read the text of it here to-day. 
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THE CHAIRMAN: I think you had better read the 
text of your brief. Sometimes the supplementary statement 
contains facts which are not in the bricf. We would prefe 
you to read the brief. 

MR, COPFS: This is not the procedure I was told 
Spvouddyfollow...Il.will go-ahead.with,it, 

THE CHAIRMAN: That is the procedure we followed 
in the hearings in Ottawa, 

MR. COPPS: It has been changed. 

The following submission is presented by Realm News 
Service Limited to the Royal Commission on Publications, 

Realm News Service Limited is a Canadian company 
chartered by the Government of Canada "to engage in the 
business of preparing and syndicating editorial materials 
to newspapers, magazines and other publications." The 
corporate interest of Realm News is involved in the 
deliberations of this Royal Commission because the company|'s 
livelihood depends to a degree on the prosperity and 
growth of the Canadian magazine industry. 

Other larger and more prosperous concerns will 
undoubtedly provide this Commission with elaborate and 
thorough studies of all the various phases of Canada's 
periodical press. In its submission, Realm News Service 
intends to dwell largely in one area; weekly magazines. 

We concentrate on this area of Canada's periodical 
press because here can be observed in sharpest focus the 
evidence of a prevalent and serious depression in the Canadian 
magazine industry. We begin with this fact:.. there.is no 


a single national weekly magazine of general interest 
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published in Canada today. 

The national weekly is to the magazine industry 
what the metropolitan daily is to the newspaper business, 
There can, of course, be excellent monthly and quarterly 
magazines just as there are superior small-city daily 
and weekly newspapers, But the national weekly and the 
metropolitan daily remain in the forefront of their fieldsl. 
They are the most difficult and expensive to producey- The 
inaugurate most of the new trends and techniques, and, 
as a rule, they offer the greatest scope and reward to 
eresvivertalent; “Ilteis alsonacfactithate’ abla fesniteo? 
their leadership position, weekly magazines and major 
newspapers are the first to feel and reflect the fluctuatfns 
in their industries! economics, 

We ask the Commission at this point to consider 
this parallel: a Royal Commission appointed to determine 
the prospects of Canadian newspapers. Suppose such a 
Commission were to find that not a sirle solvent daily news- 
paper remained invany major, Canadians city, \thatwaadl oimine 
had recently been forced out of business or reduced to 
weekly status by foreign competitors. Disregard the issue! of 
whether such competition was fair or unfair. Surely, on 
the basic question of the prOspects of Canadian mwspapers, 
the Commission would have no alternative but to fim that 
the entire industry was in a severe depression, 

Respectfully, we “abmit that this Royal Commissipn 
on Publications is confronted with conditions in the 
Canadian magazine industry almost identical with those 


described in the above hypothesis. Every Canadian nationa 
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weekly magazine -- the entire vanguard of Canada's periodileal 
press -- has been overwhelmed during the past 15 years, 
In 1944, before the U.S. magazines invaded this market witlh 
by-product Canadian editions, there were at least eight 
general-interest weekly periodicals in Canada. These 
were bona fide individual magazines, not newspaper supplements 
trade journals or scandal sheets. Some were quite sub- 
Stantial publications, others were only struggling and 
hopeful. But all were performing in some measure that 
magazine function set out by Prime Minister John Diefenbaker 
in the Order-in-Council which established this Commission: 
to ‘add to the richness and VarPievy-of Canadian ite 

Canada has scored great advances in almost every 
phase of our national life since 1944, It is reasonable t 
expect that some of these weekly magazines which were then 
established would have grown up with the country and that 
others would have been founded in the intervening years to 
meet the demands of our expanding population and economy, 
But what do we find? Today, not one of these weekly magazines 
of 1944 survives. A few have been transformed into 
precarious fortnightly or monthly periodicals; the others 
have been entirely liquidated. And not a Single new 
national weekly has been established. 

This Commission was authorized to inquire into 
the "present position of and prospects for Canadian magazines," 
Here is incontrovertible evidence that all the country's 
weekly magazines have been annihilated and that this field 
which should be the most fertile for magazine creation and 


development is totally sterilized. What other conclusions 
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can possibly be drawn but that the present position of 
Canada's periodical pess is bad and its prospects even 
worse? 

Despite this clear evidence that the indus try 
has been virtually decapitated in recent years, various 
individuals and organizations will probably come before 
this Commission and attempt to argue that Canada's periodical 
press is robust and needs no government attention. Such 
protests were chorused, not only by the wounded foreign 
publishers but by assorted nescient Canadians as well, when 
a previous Government tried to ameliorate the condition o 
Canada's periodicals in 1956. They will almost certainly 


be renewed now. 
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: Stripped of all their Specious statistics, 
flashy visual aids and slick phraseology, the 

; arguments of those who oppose government action to 

: rescue Canada's periodical press generally can be 

: reduced to these theses: 

2 (a) Canada's magazines are doing as well 

: as can be expected. The line of this 

: argument is that magazine publishing is 

: hazardous everywhere and that the death 

’; rate of Canadian magazines is about normal. 


The passing (or killing) of Collier's weekly 
Will be cited again as proof of the industry's 
vicissitudes even in the prosverous and 
ultra-professional United States. 

Statistics, which have been fattened up with 
circulation and cdvertising figures of 
newspaper supplements and trade journals, 

Will be adduced as before to show that 
Canadian magazines are generating more 

revenue and selling more copies than ever. 


The second argument that they will advance 


(b) Canada cannot support its own major 
national magazines. Here all the tired 
excuses about Canada's bilingualism, vast 
distances and sparce population, proximity to 
the U.S. and, perhaps, even our national 


illiteracy will be offered to explain the 
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backwardness and deterioration of Canada's 
periodical press. 
Finally, the argument will be adduced that: 
(c) Canadians cannot produce good magazines. 
It is not likely that any foreign publisher's 
spokesman will be tactless enough to make this 
charge openly but it will be implied. When 
the now repealed Magazine Tax was imposed in 
1956, opponents of the measure contended 
that it was unnecessary and that Canada's 
magazines would prosper if only Canadian 
editors and publishers would exert the 
creative and business acumen to make them 
successful. Since we fail to achieve this 
Success, the hard implication is that 
Canadians cannot muster the necessary talents. 
All theSe arguments can be refuted with masses 
of evidence. We propose to deal with them only 
briefly here, confining our obser ations as before 
mainly to the weekly magazine field: 
(a) Are Canadian magazines doing as well as 
can be expected? As was pointed out earlier, 
C-nada has no national weekly magazines. 
New Zealand, with about one-eighth our 
population, has six. Australia, where the 
population is only slightly more than half of 
Canada's, has at least ten. South Africa 


has a dozen or more national weeklies. 
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Pakistan has three. Ceylon has six and India 
Supports at least 20. shereniaveecores of 
weekly general interest periodicals in the 
British Isles. These statistics indicate 
that the periodical press in Canada is the most 
inadequate of all the major nations within 
the British Commonwealth. We are unable to 
undertake full research of the subject but 
preliminary study that we have done heightens 
our fear that Canada's periodical press 

may very well be the most sub-standard in the 
Civiliged world. Whether it actually 
qualifies as such is not moot here. The 

very fact that a country with Canada's 
development and technology is even a 
contender for this distinction (if you can 
call it that) is a national disgrace. 

(b) Can Canada support its own major 
national magazines? We shall attempt to 
answer this question by dealing with 

the various excuses that are most frequently 
advanced for our obvious shortcoming in 

this field of culture: 

Bilingualism: This cannot be the fault. 
Belgium is ‘bilingual and this country, 

with half Canada's population, supports 
twenty or more national weekly publications 


in two languages. South Africa is 
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multilingual, but its magazine industry 
flourishes in all the local languages. 
Another of their contentions is sparse 
population and vast distance. Argentina's 
population is not much greater than Canada's 
and some of the distances within that 
country pose communications problems as 


difficult as these encountered in 


Canada. Yet Argentina produces twelve 


nationally-circu ated general interest 


weekly magazines. 

Proximity to the U.S.: This has not 
stopped the growth of a vigorous national 
magazine industry in Mexico or Cuba. They 
are as near’ to thesUso.. as-we are but rine 
difference is that the language barrier 
affords their market needed protection 
against the wholesale dumping of by-product 
editions of U.S. magazines. The result 

is that both Cuba and Mexico, although 

far behind Canada in most fields of 
development, are well in front of us in the 
magazine industry. Mexico has no less than 
ten national weekly magazines, Cuba has 
three. It is significant that Time has 
been able to print the weekly Latin America 
edition of that magazine for Cuba for 


several years but has never been able to 
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transfer, up to now - though they say they will 
shortly do so -its Canadian edition 
printing operations to Canada. The 
reason is that the island of Cuba has the 


necessary modern magazine publishing 


facilities. .In Canada, the technology and 


economics of the magazine industry are so 
depressed that no printing house can contract 
to perform the work, 

On the matter of illiteracy, the 
Massey Commission commented not in the 
Specific sense of the word but in reference 
to an apparently low Canadian interest in 
books and reading. If this is a national 
trait, it may have some effect on the demand 
for Canadian magazines but it hardly explains 
our total lack of national weekly pablications. 
The Republic of Chile sustains five lively 
weekly magazines with a smaller population 
than Canada but with an illiteracy rate 
- a real illiteracy rate - of 23 per cent 
to Canada's 1 per cent. 
(c) Can Canadians produce good magazines? 
This question is almost too absurd to warrant 
consideration but it is answered because it 
is raised by those who contend that the 
failure of Canadian magazines to meet 
foreign competition is due in some measure 


to the inadequacies of Canadian editors and 
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1 publishers, We cite a few indicators that 

z Canadians are not suffering from the 

3 national inferiority that this argument seems 
2 to suggest. The co-founder of the Reader's 

5 Digest was a Canadian. Over the years, expatriate 
6 Canadians have served as top editors of such 

7 leading U.S. magazines as the Saturday 

8 Evening Post, Life and Fortune. The careers 

9 of Lord Beaverbrook and Roy Thomson 

10 Suggest that Canadians can compete in the 

11 commerce of publishing enterprises. There 

12 is also the example of Canadian newspapers 

13 which are, on the whole, as competently 

14 edited and produced as their U.S. counterparts, 
15 Can anyone really doubt .that Canadian 

16 magazines could also be improved to a 

17 standard commensurate with our society 

18 and that the talent to perform the task is 

19 available in this country if normal economic 

20 


conditions are restored for Canada's 


periodical press? 


Up to this point in its submission, Realm 
News has dealt mainly with the first phase of the 
Commission’s terms of reference, i.e., the 
position and prospects for Canadian magazines. We 
believe it is self-evident that the condition of 
Canadian magazines is depressed far below the standard 


this country should attain. Je have briefly examined 
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1 

; the reasons commonly offered for this backwardness 

; of Canadian periodicals and have shown, in the light 

Z of experiences of other countries, that none of 

: these igs valid or logical. 

f We now wish to discuss what we believe to 
be the fundamental cause of the weakness and 

g deterioration of Canada's periodical press. This is 

4 the factor veferred to in the Commission's terms of 

ip reference as "competition with similar publications 

which are largely or entirely edited outside of Canada 

i or are largely or entirely foreign in content". 

Ms Realm News contends that it is the 
inequitable competition of these foreign periodicals 
which has so completely demoralized the Canadian 

ie magazine industry. These publications annually divert 

W from Canada many millions of dollars which would 

ie ordinarily nyrture the development and growth of 

v Canadian magazines. 

“ At this juncture Realm News wishes to 

i emphasize that its remarks here and elsewhere 

2 in this submission do not apply to bona fide U.S. 

3 publications of which many millions of copies are sold 

4 in Canada. We take the position that, although the 

“ad sale of these periodicals is increasing in this 

=e country, it is entirely fair and legitimate and 

I that no barrier of any kind either needs to be or 

] ehould be raised against it. We are confident that, 
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if this Royal Commission achieves its purpose and 

normal economic conditions are restored in the Canadian 
periodicals industry, Canada soon will produce its 

own magazines which will be capable of meeting fair 
competition from periodicals produced anywhere in 

the world. I think the influx of good magazines 

from outside this country should be not only challénging 
but will be invigorating to the Canadian magazine 
industry. 

The by-product editions of U.S. magazines which 
are circulated in Canada (e.g. the so-called Canadian 
editions of Time and R ader's Digest) do not constitute 
fair competition for Canadian periodicals. 

Here I probably should interject that I 
worked for Time Magazine for twelve years as Assistant 
Editor of the publication in New York. I left them 
two years ago to return to Canada, of my own volition. 
They flattered me by telling me they would like me 
to stay on, I interject that here because I 
think it may be relevant as we go on. 

I also want to make it clear that although 
remarks have been made about Time's accuracy and 
Time's integrity editorially, I want to put on the 
record my own view of Time after being inside the 
organization for many years. There is no publication, 
I believe, on earth that makes a greater effort in 
terms of expense, research, time and integrity to 


be accurate, to be fair, and to be honest. I realize 
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- that sometimes mistakes are made; they are made in 

2 every publication as you gentlemen know. I think 

. it is a tribute to Time that when mistakes are made 
4 they are particularly annoying because the reputation, 
5 the background of the magazine, the obvious effort 

6 that goes into it makes the error all the more 

: aggravating when it is found. It is rather like 

8 finding a flaw in a diamond. 

7 I have said this because I am going to have 
10 to say something prejudicial to Time's business 

= interests in Canada and I want to make it clear to 
a the Commission that I am on good terms with the Time 
= organization and was when I left, and I have great 
“ig respect for all the people who work there -- with 

. a few exceptions! I just do not want you to think 
- that you are listening to a disgruntled ex-erployee 
“J of Time when I have some things to say about their 
4 operations. 

os They are, in Tact, a eleverly-camoufiaged 
ss exercise in dumping, an inequitable trade technique 
= which is outlawed not only by the trade legislation 
22 


of Canada but by that of practically every major 


nation in the free world. 


The most common form of dumping is when 
surplus or waste goods from one country are flooded 
into the market of another and are sold there at 
prices far below their market value in the country 


of origin and below the prevailing prices in the 
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invaded market. The dumper invading Canada from the 
United States is ina particularly favourable position 
to slash his prices and undersell his Canadian 
competitor because the manufacturing cost of 
his goods already has been largely borne by the larger 
American market. The inevitable result of a large- 
scale and continued dumping operation, unless it is 
checked by an alert government in the invaded country, 
is the complete demoralization of the assaulted local 
industry. The industry's economy is bankrupted by 
the inequitable price war, the local firms collapse one 
by one, and the area becomes what is known in trade 
as a "slaughter market". The term is not inappropriate 
to describe the present state of Canada's periodical 
press. 

The U.S. publishers who sell by-product 
editions of their magazines in Canada practice 
dumping but with a subtle difference. Like the 
conventional dumper, they deal in surplus goods, 
1.e. magazine editorial which has been prepared for 
and largely paid for by the U.S. market. The import 
of these dumped goods into Canada has the customary 
effect on the local market; as we have shown, 
Canadian magazines are overwhelmed by the unfair 
competition, The subtlety of the operation of these 
dumper-publishers lies in the concealment of the 
price cutting through which they gain their unfair 


advantage. Their subscription rates are identiaal 
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in Canada and the U.S. They quote mill-line 
advertising rates (i.e. the cost of a line of 
advertising to 1,000 readers) to show that their 
advertising prices are virtually the same in Canada 
and the U.S. To the unwary observer -and 

these apparently include government officials who have 
viewed the problem - it seems that these U.S. firms are 
competing in the Canadian market on a fair and 
equitable basis. To anyone who comprehends the 

basics of magazine publishing, however, it is 

obvious that such is not the case and that these 
publishers are,in fact, waging an unequal price 

War in which few of their Canadian competitors can 


hope to survive 
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The members of this Royal Commission are individbals 
with long experience in many phases of the publishing 
industries. We are sure that they perceive the inequity t 
which we refer. We ask the Commissioners! indulgence if, 
for the record, we set forth what may appear to them to be 
a somewhat detailed exposition of this mtter. 

We submit that the mill-line advertising rate is| a 
false and misleading criterion on which to judge the fair- 
ness or unfairness of these publishers advertising price 
structures in Canada. The true standard of comparison is 
the fair market value of the editorial content of these 
magazines, The editorial content is the publisher's chie 
Stock-in-trade, This is the commodity which he sells -- 
to readers for their entertainment or information and to 
advertisers for the projection of their sales messages. 

His editorial contents also are the basic goods which the 
U.S. publisher exports to Canada in these Canadian Editio 
enterprises. Therefore, it is the fair market price for 
which he sells this editorial material in the U.S, and whalt 
he charges for it in Canada which must be compared to 
determine whether there is inequitable price-cutting and 

a dumping operation, 

The editorial contents of a magazire are tangibl 
goods with determinable production costs and cash value, 

In its issue of March 8, 1948, Time magazine published the 
claim that its editorial material (exclusive of paper, ink 
and printing) cost $1.48 per word. Presumably, the productia 
cost has increased substantially since that time. Readerd! 
Digest pays prices running to thousands of dollars per pag 


for the right to reprint the editorial material which it 
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1] obtains from other magazines and best selling books. 

2 The editorial material which these two U.S. pub 

3 lishers sell to readers and advertisers is practically 

4 identical in Canada and the U.S. If anything, its produc ion ; 
S| cost and therefore its market value has been increased 


6] slightly before it is offered to Canadian buyers by the 


7) addition of these Snippets of Canadian-originated materia 


8| which are not provided for the U.S. market. 


9 As we have pointed out, a publisher sells this 

10} editorial content to two types of buyers: readers and ad 
11| vertisers, The editorial cost is included in the unit 

12|| price to the reader, in what the individual subseriber payis 
13| for a single copy of the magazine. It is also a major 

14/ part of the selling price of a unit of advertising. The 

15] common unit of magazine advertising is a page, sometimes 

16|| fractionized to columns or lines. 

17 Since the subscription prices of these magazines 


18] are the same in Canada and the U.S., we need not discuss 


19| them here. It is in the unit selling price of advertising 
20] that a vast disparity exists and it is here, we contend, 
21) that the dumping occurs. We draw attention to these 

22|| comparative rates. Readers! Digest sells a page of adver- 
23) tising in the U.S. for $36,225. .In Canada the price of 
the same space surrounded by identical editorial 

material is reduced nearly 90% to $3,650. Time's adver- 
tising rate in the U.S..is $13,225 per page; in Canada, 


even after they have added this "bonus" Canadian editorial 


material, the price is reduced approximately 85% to $2,020 
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These U.S. publishers would have the Government lof 
Canada believe and they have been successful up to now 
that the differential between their Canadian and U.S. 
advertising rates is based on the difference in the 
circuktion of their U.S. and Canadian editions. We conten 
that the price reduction is vastly disproportionate. 
While paper, ink and printing costs may vary, the cost of 
the editorial content of a magazine - a major element in 
the cost of an advertisement - remains constant whether it 
is reprinted 200,000 or 2,000,000 times. When they 
reduce their advertising rates 85% - 90%, these U.S. pub- 
lishers are reducing the Canadian market price of their 
editorial content by approximately that amount. They are 
enabled to do this because the production cost of this 
editorial content has already been largely absorbed in the 
U.S. market and they can dump it in Canada at a small 
heectson.,oh its true value. 

Now I know that spokesmen for these publishers 
will immediately protest that these price differences 
are due to the difference in circulation of their magazine 
in the United States and Canada. . They will reel off a lot 
of advertising jargon about mill-line rates, readers per 
page etc. etc. But let us consider how valid these arguments 
are by looking at some comparative figures to see how thes 
reduced advertising rates work in practice. 

The Canadian and U.S. editions of these magazine 
are generally about the same size. Sometimes the Canadian 
edition is thicker. But for <asy computation, let us take 


a week in which the Canadian and U.S. editions of Time, 
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1 

for example, are the same size--H4O pages of advertising 
; and 40 to 50 pages of editorial material. 
; Time would sell these 40 pages of advertising in 
: Canada for a base price of $2,020 per page and gross 
E $80,800. They sell 225,000 copies of the magazine in 
4 Canada--and let's use the 25¢ newsstand price here for 
; simplicity--and they gross $56,250. So the total revenue 
; from the trading on this unique editorial product in 
; Canada is $137,050. 
10 

Now in the U.S. they publish the identical 

e magazine. 40 pages of advertising there at $13,225 per 
as page brings in $529,000. They sell two and a half million 
a copies and this grosses $625,000. So this editorial 
: product of Time is sold in the U.S. for $1,254,000." "The 
15 


identical product was sold in Canada for $137,050--or 


$1,116,950 less than its gross retail market value in the 


17 

United States. 
18 

Here, of course, the American publishers will 

19 

point to the additional U.S. circulation. All right, Leo! 
20 

make allowance for that extra production cost. Let's assume 
Zi 

that the 2,225,000 additional copies of the magazine cost 
22 

25¢ apiece which, of course, isalavish estimate. So we 
23 


deduct $556,000 for the extra printing and 
paper costs. There's still a margin of more than half a 
million dollars in the price which this U.S. publisher 
received for his unique editorial product in the Chere ss 
and what he sold it for in Canada. 

We submit that one of two things is happening 
here. Either the American buyers were vastly overcharged 


and Time made an extraordinary profit on its American sale 
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1 Or else the product was greatly underpriced on the Canadian 
2]/ market. Time last year reported a profit of Only 3.3% on 
3| its sales; so obviously they are not fleecing the America 


4/ customer No, they are dumping the magazine content in Canada 


5 This price-cutting on their editorial material ils 
6 especially significant when it is borne in mind that this Hs 
| 


the basic commodity which these U.S. companies import to 


8| Canada to conduct their enterprises here. This is the 


imported stock-in-trade which they offer to a Canadian 

10/ advertiser when a transaction begins, They do not import 

11 advertising, or circulation or readership; these are acquired 
12) within Canada through the trading of the cut-rate editoria 

13 content. The elementary rules of fair trade require that 

an imported commodity be sold in Canada or traded here at 

IS! its U.S. market value. The facts are, however, as we have 
Shown above, Readers! Digest dumps its goods on the 

Canadian market at 10% and Time at Mee or *their fair Ges. 


18] market DELCe), 


19 These publishers will endeavour to persuade this 
20 Commission that the per-page advertising rates in Canada 
21 and the U.S, are not comparable. They will put forward a 
22 


formula called the mill-line advertising rate or the 
per page rate to show that a Canadian advertiser communicates 
a line of advertising to 1,000 readers at approximately 
the same cost as his U.S. counterpart. On this basis, they 
Will claim that their prices are equitable, 

While the mill-line formula may be a useful 


measurement in comparing advertising values as between 


various publications in the same market, we contend that it 


is inapplicable and irrelevant in this context. 
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1 They are making the same mistake here that they make very 

2 frequently, they forget we are a different country. I mea 
3 they approach this country as if it is California. To 

4 illustrate, we would cite the analogy of a U.S. auto man- 
S| ufacturer who produces $10,000 automobiles capable of bein 
6| driven 100,000 miles. At the season's end, this hypotheti 
7| manufacturer has a number of these surplus cars’ in sock, 

8 His U.S. market already has absorbed most of the overhead 
9] their manufacture and he decides to dump them on the Canadi 
10| market at a price of $1,000, This is a $10,000 automobile 
11! he is sending into Canada for $1,000. He may even put on 
12! canadian license plates and attach a chrome Maple Leaf to 
13 the radiator to make the certainty elevenfold that no 

14) canadian car dealer can compete against the exorbitant pri 
IS! cutting. 

16 Now suppose that a Canadian buyer of this bargai 
17 automobile drives it only 10,000 miles; the car will go 

18 100,000 miles, as its U.S. performance shows, but because 
19 of his Canadian taste for travel, the Canadian uses the ca 
20 for only a fraction of its potential mideage. Coudd the Ur 
21 manufacturer then sensibly plead that he had traded fairly), 
22 that he was innocent of dumping the car on the Canadian 

23! market at 10% of its true value because the Canadian buyer 
24 had not made full use of it? He could produce a statistic 
2° and I submit to you it would be similar to this mill-line 
a6 rate - showing that the Canadian customer spent 10¢ per mi 
27 for transportation and that this was the same rate as was 
28 paid by the U.S. purchaser. But such a statistic would 

29 


30 


not alter the fact that he had dumped a $10,0CO commodity 
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on the Canadian mark:t at 10% of its fair U.S. market pric 


The cas‘e of these publishers is exactly parallell, 


their editorial content, like the high-quality automobile, 
has a proven quality and ability to attain-a Certain mies 
or circulation in the United States. They sell this 


editorial content in Canadaat 10% or 15% of its establishe 


market value and they thus overwhelm their Canadian competi 


It is true that Canadians do not use the full potential 
of the product but that is a matter of Canadian taste and 
decision, There are sufficient literate Canadians to buy 
2,000,700, we could if we wanted to buy 2,225,000 copies 
of Time. Again there is no reason why we should behave 
as Americans do and only one out of ten buy the publicatio 
The fact that Canadians do not use it in that quantity doe 


not alter the intrinsic market value, based on cost of 


tor 


production and reasonable profit, which has been established 


in the United Stats, 

Obviously, Canada's tariff structure would colla 
completely if all importers were to contend, as do these 
U.S, publishers, that a fair market value of an imported 
commodity depends on the us Canadians make of it and the 
importers! success in selling it to the Canadian people. 
Consider some of the possible applications of such a formu 
some of those are ridiculous. Cigarette manufacturers .co 
dump American cigarettes here at cut rates on the ground t 
Canadian smokers threw away longer butts. A U.S. shirtmak 
could dump $7 surplus shirts on the Canadian market for 
$1,00 and claim justification on the ground that his Canad 


customers only wore collars on Sundays. 
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There is another illogical aspect of the publishers! 
argument that they have lowered their prices in Canada because 
of their smaller sales. Implicit here is the theory that 
mass production increases unit cost - and that is certainl 
not a widely-held belief in the American advertising business 

We do not need to remind this Commission that there 
are effective Canadian laws to deal with dumping. These 
laws were enacted not to provide economic advantage to 
Canadian industry but to defend it against unfair and 
destructive foreign competition of the very kind that is 
obviously being waged by these publishers. The effect of 
these regulations, as the Commissione.s are undoubtedly 
aware, is to impose a special or dumping duty on the 
imported goods equal to the amount by which their fair market 
Value .in the country of origin has, been -reduced,..This 
dumping duty may be applied on goods which are not otherwise 
dutiable and it can be imposed by a simple Order-in-Counci 

We are aware that successive Canadian Government 
have pondered this problem. Being rightly concerned about 
the deterioration of Canadian periodicals, they have 
examined many proposed solutions. Why have they not 


recognized that this is a dumping operation and why have 


~~) 


they not enforced the existing anti-dumping laws to stop i 
We do not know the answers to these questions but we spec- 
ulate that these may be some of the causes of the governments 
inact.on ; 

A) Misunderstanding of the Problem: The government may hdve 
failed to grasp the crucial fact that the imported 


commodity here is not copies of the magazines, and not 
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advertising, but the unique editorial content of 
a magazine, They may have been misled by the mill-line 
rate device into appraising the value of the Canadian- 
originated advertising instead of the editorial content which 
is, in fact, the imported and traded commodity. 
b) They may have underestimated - the former Liberal 
government obviously underestimated the extent of the 
disadvantage inflicted upon Canadian publishers by the prife- 
cutting tactics of their U.S. competitors. This is aparent in 
their imposition of a mere 20% tax on the U.S. magazines! 
Canadian advertising sales. This had the effect of raisin 
the price of a $3,600 page of advertising to only $4,320 
when, as we have shown, the true market value of this 
advertising is in the order of $36,725. It is not sur- 
prising that the tax was ineffectual; what is surprising 
is that a Canadian Government, pretending to understand th 
problem, would propose this totally-inadequate measure as 
a solution. 

The Canadian Government may have been reluctant 
to impose the proper anti-dumping duty because of the 
mistaken view that it would in some way infringe upon our 
traditional freedom of the press. No such infringement 
is involved of course. Although these publishers would 
be required to operate in Canada on a fair and equitable 
basis (either by paying the duty or adjusting their 
prices) they would be entirely free to continue their 
Canadian Editions. The levying of legitimate tariffs on 
the commerce of publishing imposes no censorship. Rather, 
the Canadian Government's failure up to now to impose the 


just tariff destroys the freedom of Canada's periodical press. 
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Economic conditions develop as a result of the government '|s 
inaction, which lead to the collapse of Canadian magazines 
and the indirect suppression of news and opinion which 
they would publish, As we have Shown, this has already 
happened in our country, 

Finally, we must acknowledge the possibility 
that some loophole exists in Canada's customs laws or 
international trade agreements which has permitted these 
foreign publishers to continue this inequitable 
competition against Canadian firms. Admittedly, we are 
not tariff specialists, nor does Realm News have the 
resources to engage experts to make a thorough study of 
all the tariff legislation. There are anti-dumping provi- 
Sions in the Customs Act and the Customs Tariff. These 
appear to us to be workable against various forms of 
dumping, including this technique by which the dumped 
goods are transmitted to a Canadian subsidiary for assembl 


into pseudo-Canadian magazines. However, as we admit, 


our reading of these laws may be incomplete. It is possibile, 


and likely, that these big and resourceful U.S. companies, 
with highly profitable enterprises at stake, have engaged 
expert counsel to comb through all Canada's voluminous 
commercial law and find some legalism with which to 
thwart adequate Canadian Government action against them, 
If such @ loophole exists, it should be plugged 
immediately and the full dumping duty imposed on these 
magazines if they don't raise the prices. If the anti- 
dumping legislation cannot be made effective, then some 
other adequate levy must be applied through the Excise 


Tax, the Income Tax, or another law, to remove the present 
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“em Be 


1 inequity and give Canadian magazines a fair competitive 


2|| opportunity in our country. 

3 The U.S. publishers will und®@ubtedly protest 
4/1 that such action is discriminatory. Indeed it will be 
3 discriminatory, but only in the sense that a remedy 


6] discriminates against an ailment. In this case it will 


7| be a specific cure for the present serious illness of 


8] Canada's periodical press, It will rescue and revive Canadian 
9] magazines which are, in the words of Prime Minister John 


10/ Diefenbaker, “essential to the culture and unity of Canada", 


At 11:15 the hearing recessed for a short time. 
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COMMISSIONER JOHNSTON; Mr. Copps, you 
mentioned Time. I was wondering if you had an opinion 
regsarding the practicability of editing the Canadian 
edition of Time, or any other publication in New 
York -- from New York? 

MR. COBPS: Well, my own experience with 
Time in New York was that they were in very constant 
communication with Canada. I worked on it down 
bhere+and.I felt that 1. was bringing some Canadian 
VIEWDOLnt to it. Time has endeavored over the 
years, to hire some Canadian people to work on 
the editing of it in New York, and on the research 
of it in New York. I certainly felt that they were 


doing an honest job of trying to report Canadian 


COMMISSIONER JOHNSTON: I am going to 
ask the Chairman, maybe, sometime, privately if he 
thinks that the Ottawa Journal could. be edited from 
Toronto. 

MR. COPPS: Iydo not think it.could, 

My, Johnston; but. this is.a little different 
situation. The Ottawa Journal, or any local 
newspaper -- there is the time factor there that 
necessitates immediate action; whereas, with 

a magazines, you have a little time lag there 
where you have an opportunity to do a little 

more careful work on the thing, or time consuming 


work, 
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1 COMMISSIONER JOHNSTON; Now, that word 

2 “nescient" on page 4, bothered me, Can you define 
3 it? 

4 MR. COPPs. "Ignorance" igs a polite word 
5 Por At, 

6 COMMISSIONER JOHNSTON: "Ignorance", I 

7 asked Mr, Cuinn to go and find a dictionary for a 

8 definition and he came back with ‘ignorance Ons 

9 or, "agnostic", Which is it? 

10 MR. COPPs; It is "ignorance of", Tidid 
Lk not want to call people "ignorant" who came up 

12 here to offer suggestions about banning American 

13 magazines from Canada and ‘interning of American 
14) editors. I thought the polite way of saying I 

_ did not put much stock in what they said was to 

16 call them "nescient". 

ti COMMISSIONER JOHNSTON: You say that 

a“ Belgium has twenty or more national publications. 
y Are you sure of that? 

20 MR. COPPS: Well, I looked through the 

#1 international Directory and I just stopped counting 
oe when I got to twenty. The prevalence of periodicals 
28 in France and Britain -- Belgium and those places, 
a4 is very impressive and I ran down the list of 

45 Belgium weeklies and I stopped counting. It said 
a at least twenty. 

a COMMISSIONER JOHNSTON: I believe we 

28 are getting some information from Belgium ourselves. 
29 
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anous, sronsnouse co, L70, sipicer cd ie 
My impression, obtained from a young man who has 
lived there for five years, in Brussels, is that 
they are swamped by periodicals from Paris. 

Mik. COPPS: 7 wondered, when I looked at 
this, that that was not happening there; but Belgium 
has managed to retain its individuality, in spite 
of the French nearness, for several centuries, and 
I guess that they are doing it in the magazine field 
too. 

COMMISSIONER JOHNSTON: You never worked 
on the advertising side of the paper? 

MR. COPPS: No, I have NOv. Sin 

COMMISSIONER JOHNSTON: You say the mill 
line rate was based on per thousand readers, I 
think it would be more accurate to Say that it is 
per thousand copies? 

MR. COPPS: Well, I know they fractionize. 
After you get a copy they tell you that five people 
read that. I must say, sir, that I thought that I 
Was covering this pretty well when I said that 
“advertising jargon", because I do not know who 
understands it. 

COMMISSIONER JOHNSTON: Your comments 
about dumping of editorial material are, to me, 
very interesting. 

MR. COPPS: Well, if I can comment, I 


think it is the crux of the whole matter, 
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1 
COMMISSIONER JOHNSTON: What would it do 
to the retail price of an imported magazine? 
3 
MR. COPPS: To the retail price of an 
imported magazine? You mean the retail price of 4 
5 
magazine that does not have a Canadian edition? 
6 
COMMISSIONER JOHNSTON: Yes. 
7 
MR. COPPS: Well, it will have no effect 
8 ' 
One sity 
9 
COMMISSIONER JOHNSTON: And on the ones 
10 
that have a Canadian edition - Time, Reader's Digest? 
11 
They have to recover their costs and you, by your 
12 
dumping law, increase their Canadian costs very 
13 
substantially? 
14 
MR vCOPPS a Of ecooursesl doy but hat 2s the 
15 
law of the country. When you bring in a product, you 
16 
just cannot sell it at a fraction of its price, 
17 
because you are going to go out of business if you 
18 
do not. The equitable law of the country, in 
19 
order to protect Canadian industry, is to bring 
20 
in a product at the fair price you sell it down 
21 


there. If one of these magazines is able, or 
produces an editorial product, this is a package 
that they produce for $2 million, or whatever it 
is, in any particular week or month, and bring 

that into Canada and say "Here, you can have it 

for $125,000.00" .it is very magnanimous on 'Candata‘s 
part to let them give it away if they want to, 


but it is slaughter for the people who are in that 
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: business and trying to make a go with Canadian 

: magazines. 

I should control my emotional feeling 

‘ about this, but I do not know what all the mystery 
: is, when in any other line of business, if the 
Government stood by and let a foreign manufacturer 
4 come in and dump his product on the Canadian 

: market -- whether it be automobiles or soap flakes, 
2 or whatever you want -- if you let them dump it in 
” the Canadian market at 10 per cent of its value, 

be it is inevitable that the people in Canada who are 
a in that business are going to collapse. 

"| The amazing part of it is that any 

= Canadian magazines have survived, Iam just 

: full of admiration for the Salesmanship of the 

a advertising people in Saturday Night and Macleans 
: and other publications, who are able to go around 
” to advertisers and get as much out of them as they 
a can for an editorial product which is, obviously, 
‘a less extensive, and I think that the fact that they 
<: have survived is indicative of the great yearning 
_ there is on the part of Canadian businessmen 

20 and Canada generally to maintain the Canadian 

= magazine. But, certainly, the Canadian magazine 

= industry has had no help from the Government in 

Ee that respect. 

a COMMISSIONER JOHNSTON: You have no 

Hi reference in your brief to the effect on the 

29 
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Canadian consumer? 


MR. COPPS: The effect on the Canadian 
consumer would be the same as if, say, the illustration 
I gave of an automobile, If a man brings a $10,000.00 
automobile from the United states in here and sells 
it to the Canadian consumer for $1,000.00, the 
effect on the Canadian consumer is elation. by aa 
returally, eladltotest tie} But, Canad&é is not set 
uy that way. Wc have had a national policy since 
L867, W6r “1870 -<0Ma, O'Leary knows -- and the principle 
of that is that we do things to protect the native, 
national economy and this is not a narrow Canadian 
principle. I think that the theory of the 
anti-dumping principle is in the general agreements 
of the tariff and trade which are signed by? 35 
or 37 nations throughout the world, 

COMMISSIONER JOHNSCC': Now, a million 
Canadians, French and English, buy Reader's Digest. 

What I am trying to find out is, what would Reader's 
Digest charge the consumer at the newsstand, or 

the subscription rate, if you had a dumping duty 
applied to the editorial content? 

MR. COPPS: Well, 2 Gan ouiy theorize 
about what Reader's Digest would do, but I know 
before they put any advertising in the magazine 
at all, they sold a good many magazines in Canada 
for 25 cents and made a on it and I would just 


expect that even if they closed down their Canadian 
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1 operation, that the Wallace couple are just not 

2 going to throw away a million readers . -They wind 

3 continue to ship their magazine into Canada and 

4 keep it at a competitive price, Other magazines, 
5 Fortune or Life, can send a magazine into Canada 


6 and sell it on the same rate they sell it in the 


7 United States. 


8 The factor that the Government has never 
9 Seemed to grasp is that what these people do is 


10 iift up an editorial product to the magazine. This 


11 is a tangible manufactured article, and it is worth 
12 a certain amount of money, and they bring that product 
13 across the border into Canada and they sell that 


14 product at prices -- advertising, particularly, that 


15 pears no relation to its cost of vroduction and a 
16 reasonable profit on it. itis obvious to any 

My Canadian magazine reader, or certainly anybody in 
18 the magazine business, that he just cannot produce 
19 a product like the editorial content of Time 

20 magazine for the money for which they sell it in 


21 this country. 


22 COMMISSIONER JOHNSTON: We agree on 


that. 


MR. COPPS: Those people over there 


are clever men and they have to pay editorial 
salaries, artists and illustrators, and that is 
what is the matter there -- bringing it in here 


and selling it at generally less than it is 
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costing them to Produce it, 


COMMISSIONER JOHNSTON: Do you remember 


when we had a customs duty on magazines, thirty 


years ago? 
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MR. COPPS: Yes, I remember kind of 
vaguely. In retrospect it was ill advised. Maybe 
there was some reason a< that time, in view of the 
fact that Canada was a country with maybe nine or 
ten million population and the economic conditions 
were not very good, Maybe they were a little 
hasty in applying a tax on all magazines. I think 
there is no danger whatsoever we will be-~overwhelmed 
by foreign magazines in Canada or foreign publications. 

COMMISSIONER JOHNSTON: Overflow 
circulation? 

MR COPPS:. I had in my little summary that 
I prepared, if I may offer this example, I think 
that we are always going to have a lot of magazines 
coming in to Canada from the outside, but if the 
economics of the industry are good in Canada we will 

produce good Canadian magazines that the people will 
buy. In the City of New Westminster which ig 

Just outside of Vancouver and whose people are 
within easy commuting distance, side by side with 
Vancouver where the big Vancouver papers, the Sun 
and the Province, big colourful papers, can be 

on their doorstep almost as fast as they can to 
Granville street in downtown Vancouver, but the 

New Westminster paper is a good local paper and 

the Vancouver Sun and others that go in there cannot 
compete. The New iesiote sells 17,000 papers 
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people in the city. The first choice of everybody, 
d@viously, in New Westminster is the local paper. 

They might buy the others for Supplementary reading. 
I suggest the same thing would happen if we have 
good Canadian magazines, They will sell them because 
they are the ones that give the space and the 
understanding of the local material. 

COMMISSIONER JOHNSTON: of course, your 
local and weekly paper has a monopoly within the 
community. 

MR. COPPS: Certainly New Westminster does 
not have any monopoly. You mean monopoly of 
interest? 

COMMISSIONER JOHNSTON: Monopoly of interest. 

Mev eOPPS: Where they have a monopoly 
of interest, Canadian magazines would have a monopoly 
@ interest if you want to consider Canada as a small 
community adjoining a larger one, 

COMMISSIONER JOHNSTON: We have to produce 
a recommencation that would be acceptable, we hope, 

to the Canadian people. 

MR, COPPS: I will suggest a recommendation 
acceptable to tne Canadian people. I suggest that 
the anti-dumping provisions of the tariff be 
provided against editorial content in those 
magazines. IT think the tariff -- the Customs Act 


and the tariff -- 


COMMISSIONER JOHNSTON: Tariff Act. 
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MR. COPPS: The Customs Act and the Customs 
tariff contain provisions, and I am not a lawyer, 
but it seems to me certainly the spirit of these 
acts is to prevent this sort of thing, 

Perhaps, you feel a certain responsibility 
for depriving Canadian business firms of this bargain 
advertising they are getting right now. This is one 
effect it will have on what you call the "Canadian 
consumer", I don't think a Canadian firm will be 
deprived of anything if, instead of buying an ad 
in Reader's Digest for $3600.00, they invest the 
same amount of money in, say, Maclean's and get 
$3600.00 worth of advertising. 

COMMISSIONER JOHNSTON: I am not thinking 
of advertising. Iam thinking of the reader, 

MR. COPPS: The reader will be deprived 
of nothing, I think, as Mr. O'Leary told 
Somebody who came here earlier, if these Canadian 
editions were abandoned tomorrow, what would the 
Canadian reader lose? 

COMMISSIONER JOHNSTON: I was not thinking 
of that particularly. What I am thinking of is 
if Reader's Digest sold for 50 cents in Montreal and 
25 cents in Albany, New York, the Canadian people 
wouldn't like it. 

MR. COPPS: I don't think it will sell 
for 50 cents. Maybe you have put a good argument in 


their minds. I don't think it will sell for 50 
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1 cents, because they could make money selling it for 
Z 13 cents, or whatever it is. 

) COMMISSIONER JOHNSTON: They have got to 
4 recover their costs somewhere, 

5 MR. COPPS: They will recover their costs 
6 if they charge the Canadian people for the paper, 

7| ‘the extra paper that it is printed on. 


8 COMMISSIONER JOHNSTON: I think you have 
9 got a lot more selling on that idea to do. 
10 MR. COPPS: Whom has to do a lot more 


11 selling? 


v2 COMMISSIONER JOHNSTON: You. 


13 MR. COPPS: Well, it is not my responsibility. 


14 You are the one that has to sell it. 


15 COMMISSIONER JOHNSTON: I have no more 
16 questions, Mr. Chairman. 

17 THE CHAIRMAN: Mr. Beaubien? 

18 MR. BEAUBIEN: I have no questions. 

19 THE CHAIRMAN: Mr. Copps, did you consult 
20 any experts, any people with concise knowledge 
21 and experience on the application of the anti- 
22 dumping laws to the proposition you made? 
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1 it, CCOPP SIG iT ay THot advancing a proposition, 

2] Mr. O'Leary, 

3 THE CHAIRMAN: You are advocating the applicatidn 
4| of the principle of the anti-dumping legislation. 


5 MR. COPPS: Pardon? 


6 THE CHAIRMAN: You are talking of the adoption df 
7| the principle of anti-dumping to this situation? 


8 MR. COPPS: Yes, 


9 THE CHAIRMAN: Did you make any inquiries anywhelre 
10| among people who would be expected to know how this could 

11] be done, as to how it could be done? 

12 MR, COPPS: I mentioned in my brief that this is 


13 obviously an approach that the Canadian Government has 


14 considered up to now, Certainly they have. I mentioned i 
15 my brief, I acknowledged the possibility that some loophol 
exists here, and I say, I am not a lawyer. I am nota 

I7|| expect. Iblis qudte podsipie hadi dhis exisegn appert does 


18! exist, it should be plugged. 


19 THE CHAIRMAN: You are putting it on that basis? 
20 MR. COPPS: That is the basis I submitted it to 


THE CHAIRMAN: Let me ask you this: when you talk 


about advertising being based on circulation, middle-line 


rate, or call (tf dnything else, do you know of any country 
in the English speaking world where advertising is not based 
on circulation? 

MR. COPPS: A I say in my brief, again, Mr. O'Le ry; 
within the market, within the same market this is a good 


measure, 
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THE CHAIRMAN: Very well, let us carry on a little 
further. Time Magazine, let us take it as an illustration 
is selling totals in the Canadian markets. +t is not 
selling its total circulation. It is soliciting adver- 
tising from the Canadian advertisers on the basis of this 
circulation in Canada. It would be impossible to solicit 
advertising on the basis of its total circulation, because 
that total circulation would be of no value to the 
Canadian placing advertising in that magazine. How else cbuld 
Time do this? Surely, Time could not go to two hundred an 
twenty thousand advertisers - shall we say, go to the 
advertisers and say we are going to charge $13,000.00 a 
page for a page of advertising for 13,000. Surely, when 
Selling to two hundred and twenty thousand people in Canada, 
this is what they must tell the advertisers. Would you havye 
the State control them to fix the advertising rates? 

MR, €OPPS3: No, they could fix. their advertising 
rates at any point they wish, All I would have the State 
do is, when you bring this merchandise, which is editorial 
content across the border,tell them,sell it at its fair 
market value. You can't come across the border with an 
automobile or product produced for $2 million -:ollars and gell 
cheaper. You have to have a fair market. value. 

THE CHAIRMAN: They are selling for two hundred 
and twenty thousand people at so much per page. Is that ndt 
fair market value? 

MR. COPPS: They don't know how many people they 
are selling to when they bring it across the border. They 


know how many they sold last week. 


Pen ae 
~ ie 
LL, 6.H0 nici one 
jolteisersit ap se tt oded aw dal ts 
| > dea st #4 .aesabeam we sthietiele a 

-"2vb8 ganttedina Ladd snoktetworte cao #22 ag 
aidd Yo agead odo Go erestoupybs natbaned ef8 m0". 3 
sisifes 9d ofdisaagme of bivow WT jabaqao oe ssscet 

savaged Aptdatuerte Letod eat 2, added. ata a0 | 


i estas 


A 


vas 93io wol , om ESayent dans ni piieireemensenty natboned 
porbaud cmt ag 6g doa bfuoe ome Loe fants ob ema 
ait of 9a .¥8@ ow Llaric - ergetivevbs busevond yaa 
a 90 900 E58 Sgtsio of yalom ets Sw yee bas! aroetirevba | | 
‘aosli whoa’ -000,£1 04 aadetreovbs. fo. exec a 10% 936d, et 
yspansd A) efqoeg Qaasnody ysoews bas bexbaud owt oF qeiktion | 
ot voy brvOW. ,asaeidtevbs odd kee dann yorid tedw st abdg Per 
| Seetes gitekdevha off xl2 of medtd Lotnos sgada ody | 
inate. tinaubs shed? 21% bluse yori) OM | 189900 Ait | 
sdeté oe avad inew i LEA dade yedd @ateg eae fa nodsy a 
faigodips ef fetdw pehbaetioram abdd gakad wey modw at op 1 
is? ah da af (fequmeds Lhed.aebiod ett eeorne gcaetaoo 
ae Siin woktos ecs aaouga ote 2 thse aie euler pede ] 

rob paw exskie nobiétat St ao beovbour Paes o axtecmotud i 
.ouley Lerten ar2i ® oye, on /awadt vert .taqsede : 

besbaus ows YoU aafiloea ers qudtt < MAMTA? TE), } aul : 


My a tacky sl ,.9R8¢ Tog down oe te elqosq aeoewortt: Hoh 


24 


ANGUS, STONEHOUSE & CO. LTD. > y 
TORONTO, ONTARIO Copps 49 


THE CHAIRMAN: They know precisely how many 
they are selling it to, not perhaps to one or two sub- 
Scribers, but they know the circulation rate, and the 
advertising agents know it and the man placing the adverti ig 
knows it, 

MR. COPPS: As I mentioned in my brief that is 
not the intrinsic value. The intrinsic value of an articl 
when you bring it across the border has other aspects. 

THE CHAIRMAN: I am talking about the intrinsic 
value to the man placing the advertising. He is advertisi g 
in a magazine which has two hundred and twenty thousand 
circulation,;.. You. say this.is unfair, but I do not know 
how advertising rates are fixed otherwise. Teke the Ottawa 
Journal, Obviously with our 70,000 circulation we cannot 
have the same advertising rates as the Toronto Star with 
400,000. 

MR RCOPPS 4, You. produces cheaper product, 


THE CHAIRMAN: Our rates are based on the 70,000 


eirculation, 


MR. COPPS: They are based on that, but they 
are also based on the costs of production. When you state 
your advertising rates - let me put it to you this way: 
I have a little analogy, if you will give me the time to 
read it to you. 

Visualize the editorial content of a magazine 
aS a sort of omnibus which is manufactured at a certain cos 


5 


let us say $100,000. The owner of this vehicle does 


28 business with two kinds of customers: the riders ,.27 


readers if you will, and advertisers who put their placards 
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inside the omnibus. When he sets his price. form riders an 
advertisers the owner computes them so that both types of 
customers will pay off the $100,000 overhead of manufacturling 
the bus. There are also operating expenses - gas and oil, ; 
or paper and ink - and both types of customers pay their 
Share of these too. Now, suppose that he puts this vehicl 
on the road in the U.S. He estimates his costs beforehand 
and sets his passenger rate at 25¢ and his advertising prilce 
of $100.00 per placard. With the revenue from both source 
he eventually pays off the cost of the bus, the operating 
expenses and makes a profit. 

Now, let us examine the situation if this 
manufacturer decided to export this same omnibus to 
Canada. His Canadian route is shorter, so he saves money 
on gas and oil. He charges the same 25¢ per ticket as he 
did in the U.S., but he gets only one-tenth as many passengens 
Naturally, the Canadian advertiser is not going to pay the 
same price as the American ‘to show his placard to one-tenth 
as many people. So, the bus line operator has to cut his 
ad rate 90% and sellthe same placard for $10.00 that he 
Boia for $100.00 in the U.s, 

His rider revenue is only one-tenth of what it 
was in the U.S. His advertising revenue, even if he sells 
as many placards in Canada, is also only going to be one- 
tenth of what it was across the line. As we said, he is 
driving a shorter route and.his operating expenses are lower. 
The big overhead cost of the bus is the same. Assuming hi 
price structure in U.S. was sound and equitable and that 


it was based on the cost of production, he is quite obviouply 
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not going to meet the overhead cost of the bus with this 
skimpy fraction of revenue he is getting in Canada. 

One of two things is going to happen: He is 
going to go broke and abandon the Canadian operation, enterpri 
or he is going to write off the cost of the vehicle, 
dump it on the Canadian market at a fraction of its cost 
and. continue giving Canadian riders and advertisers the 
Service of his product at a fraction. of its fair velue. 

In the case of a real bus, of course, the alert 
Department of National Revenue would not allow an America 
manufacturer to bring a $100,000 vehicle across the borde 
and pretend it was worth only $10,000. ‘The Government wo ld 
consider the production cost and the market value and it 
wouldn't be diverted by a lot of irrelevancies about ha 
much gas and oil they are gong to use or how many rider. 
or the reader-rate of the placards the manufacturers 
hoped to sell in this country, No, the Government in that 
case would see that the importer paid the duty on the real 
value of his imported merchandise, and a dumping duty if 
it was under priced, In that way they make sure that this 
flashy, fluorescent-lighted bus didn't run along Canadian 
highways and pick up passengers from frme dingier Canadian 
operated buses, 

Unfortunately, this protection that all other 
Canadian businesses get, is not extended to the magazine 
publishing industry. They bring in their expensive vehicl 
across the border, and trade it to Canadians at prices whith 
bear no relation to its cost. Then, when a Commission lik 


this one is appointed to inquire .into the reasons why 
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their Canadian competitors are being overwhelmed, they com 
here to lecture us about freedom of the press, or to offer 
us Kindly advice on how to produce better magazines, 
COMMISSIONER JOHNSTON: I have a question. I 
wonder if we are not at cross-purpeases, because it seems to 


me what you are advocating is a customs duty or dumping 


aguty on editorial contents... 

MR. COPPS: What we are thinking of... 

COMMISSIONER JOHNSTON: ...whether they have ad- 
VeVulsing or not. 

MR. COPPS: My point is they do not bring in 
eanvertlisine . 
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That is not imported into the country. The only 
product they bring in is editorial content. I 
think the government has been confused all along 
because they have been thinking in terms of 
circulation and advertising in this country. That 
is not what they bring in, They bring in editorial 
content, the expensive product produced at great 
price in the United States, sell it to readers and 
advertisers at a fraction of the value, and then 
we wonder why Canadian magazines (which cannot 
produce a product like this for that kind of money ) 
fail to keep up with it, 

I have failed completely if I have not 
shown you that this editorial product is being 
brought in here at a fraction of its value, and 
for every other business of which I can think in 
Canada you are just not allowed to DPLAS in 
merchandise the cost of which has been written off 
in another market and sell it here for a fraction 
of its value, 

Mr. Diefenbaker says that this is an 
essential industry. It would seem to me that 
this would be one of the first places at which the 
government could act to protect the local Canadian 
producer, 

COMMISSIONER JOHNSTON: I find your 
brief and your argument very, very interesting. 


MR. COPPS: . If 1t 18.no0t impressive, I 
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1 am disappointed, 


2 THE CHAIRMAN: Thank you very much, Mr. 


3 Copps. 
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> aes FESOR NEVILLE 


THE CHAIRMAN: Mrs, Nevili, dor youswasn.to 
amend your brief? 

MRS. NEVILL: I would like to. 

THE CHAIRMAN: Do you wish to delete 
Something from it? 

MRS. NEVILL: I would like to modify 
paragraphs 2 and 5 and delete paragraph 7. 

THE CHAIRMAN: Very well. 

MRS. NEVILL: My submission to the Commission 
is made as an individual. AS an individual I have 
considered the terms of reference of the Commission 
in relation to the economic situation and the 
cultural position of and prospects for the Canadian 
publishing industry and its allied fields in Canada. 

I am the individual reader, the purchaser, 
actual and potential, of Canadian magazines and 
periodicals. I have asked myself why so often I 
buy American magazines rather than Canadian ones. 

I do buy them in the proportion of six American to 
one Canadian. I tried to find the answer and it 
seemed to me principally that there was a stuffiness 
about the Canadian magazines that I am buying. 

Acknowledging and appreciating the Right 
Honourable John G. Diefenbaker's earnest hope for 
a Conadian identity and unity, a hope often expressed 


and widely echoed throughout the nation, I 
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nevertheless sincerely believe that therein lies 
the justification for the accusation of jingoism, 
parochialism and the regard for sacred cows. By 
Shouting ‘Let there be Canadianism" we destroy 
ourselves, 

To compete with foreign periodicals of 
various forms we must not insist on the Canadian 
identity. Let it develop naturally; let .it_ evolve. 
If we insist, and insist, and insist on Canadianism, 
that way lies boredom for the readers, self- 
destruction for the publication and foeticide for the 
Canadian identity. We are killing it before it is Born. 

Among the men of letters in Canada 
there does seem to me to be an unfortunate petulance, 
a resentment against the new Canadian, a cavalier 
disregard for praxis, a disdain for the Old World 
which nullifies all high-sounding appeals for a 
united Canada. 

I would like to interject that despite 
my English accent I have been here for over thirty 
years. 

If we do not keep an open mind for the 
good the immigrant, the New Canadian, may contribute 
to our culgure, if we, do notdlisten toehim. jad lon 
him to tell us how it was done in his former 
country, we are closing our minds to much, 

In our premature, indeed immature, anxiety to 


present the Canadian way to the world, we are 
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perpetuating a narrow way and declaring ourselves 
a narrow nation, 

To get out of the Dark Ages we must let 
in the light. The light of other cultures. 
Willingly, let us grasp the wealth our new Canadians 
bring to us. Let us not snear at their Old Country 
tales, Let us use them in our publishing houses, 
Let the immigrant contribute all that’ is? oest 
from all over the world. The Canadian identity will 
emerge, inevitably, indubitably; and it will be 
indestructible, 

An insistence on Canadianism in our 
publications will stifle and gag us. 

If something is good people will buy it; 
they will buy it regardless of nationality but they 
will remember its nationality. As the individual 
reader I have bought magazines all over the world. 

I have bought Time, Vogue, Good Housekeeping, Country 
Life, the New Yorker and many more. I have 

bought them not becuase of their nationality, 

but rather because of their very cosmopolitanism; 
above all for their very lack of Strivirice for 

a view point or character. 

To come nearer home, the Commission will 
be aware of the magazine published in Vancouver, 

B.C, "Western Home and Living". Here is a simple 
publication, directed to Si western homeowner and 


home lover. It doesn't, apparently, set out to 
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have any particular policy other than to interest 
those people; nerely to provide colourful material 
well represented, In concentrating on doing a 
good job and not on being Canadian, this 
publication has acquired an aura that is distinctly 
Canadian. An American picking up the magazine 

in Seattle or San Francisco, as my friends have 
done, would have no hesitation in PeLlerr pe toes, 
as a good little Canadian magazine, 

Within the pages of this magazine, are 
interesting adaptations of other cultures, for 
example, Japanese, as applied to the Canadian scene 
but the word Canadian rarely appears in article 
material or captions. Western, yes; but Canadian, 
no. 

On the other hand, take Liberty. Issue after 
issue has this earnest striving for Canadianism. 
Por example, a simple story is set in Vancouver, 
apparently to make it Canadian. The scene could 
just as well have been in Philadelphia or Pretoria, 
There is no other identification with Vancouver - 
no descriptive passage to create a subtle 
memorable image of a distinctly Canadian city. 

In our anxiety to establish the Canadian identity 
we make our city Canadian by insistence, rather 
than py implication. This is typical of the 
straining and striving for Canadianism which 


defeats, irrevocably, its own object. 
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There is an earnestness about being 
Canadians which permeats through all media of 
communication; an earnestness Which is stultifying; 
an earnestness querulously disavowed by those to 
whom the criticism applies. If we could learn to 
seuehoa Ittle more, particularly at ourselves; 
if we would concentrate on quality and cosmopolitanism 
rather than on Canadianism; if we could have not new 
measures, but a new attitude; then we would have no 
fear from foreign competition. 

THE CHAIRMAN: Mrs, Nevill, thank you 
very much. There is just one question I would ask 
you, 

Even if we accept your premise (which 
you have stated so well) what would you say if, 
still believing all of this, you felt that a 
condition was growing up - we do not need to 
describe it - which in five, ten or maybe fifteen 
years would leave Canada without any periodical 
press? Would you then, still holding these 
views, say that this was alright with you? 

MRS. NEVILL: No, Sir; I would be very 
sad. 

THE CHAIRMAN: Then you would not 
disagree too much if something were done which 
you thought would prevent what I have described 
to you, namely the complete los of a Canadian 


periodical press, not stressing Canadianism 
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necessarily, but at least discussing and debating 
Canadian life and Canadian views which are made 

in politics and so on, You would go along with 
unat stil1 holding these views you have expressed to 
us? 

MRS. NEVILL: Yes, 

THE CHAIRMAN: The two are not in conflict? 

MRS. NEVILL: No, 

THE CHAIRMAN: Your view is that If LG 
were shown that what periodical press we have could 
or might disappear, something might be done about 
it to avoid that happening? 

MRS. NEVILL: If a way can be found to 


stop it disappearing that would be very good, 


EXHIBIT NO. V-17: Submission of Mrs. 
Freda Nevill. 


--- Luncheon adjournment. 
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1 [On Teaming at 2:00 p.m, 

2 MR. QUINN: Exhibit V -18 submission of the 

3 Graphic Arts Association 
oF British Columpia. 

4 MR. PITFIELD: Would you identify yourself please 

5 sir? 

6 MR. MAHONEY: Richard A, Mahoney, Secretary- 

7 


Manager Graphic Arts Association of British Columbia, 

8 This brief, which with your permission I propose to read 

9 into the record, is Signed by our corporation secretary, 

Mr. F, McIntosh, who is unable to be here, I have two 

11! associates who planned to be here, but they are not puncthal. 


Submission of the Graphis Arts Association 
of British Columbia 


13 

| The Graphie Arts Association of British Columbi 

= iS composed of approximately 45 printing and lithography 

6 firms combined with allied Shops such as trade shops 

i: and trade binderies, The membership is almost entirely 

ie located in Greater Vancouver, Printing and lithography 

0 work done by the association members accounts for more 

a than 80 per cent of the commercial printing in the area, 

- The association has been in existence for many years, is 

- affiliated with the parent Canadian body - Graphic Arts 

: Industries Association and with Printing Industry of 
America Inc, 

24 

o Members of the association are most grateful 

- for the opportunity of presenting their views to 

oy the Commission and to the best of their ability 

e the representatives present will be pleased to 

56 Supply any additional information which 
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may be required, 

The Graphic Arts Industries Association which i 
Our national body submitted a detailed ands léengthyworier 
to this commission on behalf of the Canadian Printing 
industry as a whole. The B.C, Industry of course,supports 
this Submission. For this reason the following brief is 
short and concise. We have not knowingly repeated any of 
the points or material which were contained in the submisslion 
from the national body. The B.C. industry however, wishes 
to assure commission members that the printing industry in 
this province is keenly interested in the matters before 
this commission, As part of the printing industry in 
Canada, British Columbia printers suffer from similar 
problems and are aware of certain handicaps to the indust 
because of social, economic and political developments within 
Canada. As stated previously, these are all points which 
were brought out clearly in the brief submitted by the 
Graphic Arts Industries Association. There are however, slome 
local industry problems and characteristics with which the 
commission should be acquainted, 

The printing trades industry in British Columbia 
is of substantial economic importance. Latest figures 
available combined with some estimates indicate that the 
industry's annual sales volume is approximately sixty five 
million dollars, The number of employees directly employe 
on a permanent basis is about fifty five hundred and the 
total investment in plant v equipment is in the neigh- 
bourhood of twenty-two million dollars. As the commission 
has already been made aware, there are in addition to the 


above, many indirect cultural and economic benefits 
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accruing to our Society from the existence of a prosperous 

2|| and substantial graphic arts industry. 

3 The printing industry locally, is faced with 

4| problems of long distance transportation for paper and 

5] machinery. It also faces the problem common to much of 

6/ B.C. industry, namely limited markets and extensive finished 
7) product transportation cost. Added to this are high mis- 

8] cellaneous costs, high labour rates and a very midivant 


9] trade union movement which has during the past few years, 


10 constantly threatened and in some cases actually caused 
11/ serious work stoppages. These aforementioned factors 
12| provide more than a usual load of problems for an industry 


13) which even under favourable conditions, has always had a 


14/ reputation as a "low profit" business. 

15 The graphic arts industry in British Columbia 

16] needs all the help it can get to continue in a healthy 

17 and prosperous condition. However, this association wishe 

18] to make it clear that by help it does not mean 

19! subsidization or special Government dispensation of any kind. 
20 The industry is prepared and anxious to stand on 

21 its own feet economically - however, by help, it does mean 

22|| that where Government policy with respect to taxes, tariffs, 
23! postage or import regulations is such as to put the local 


24 industry in an unfair competitive position with that of 


25|| other countries or other areas, the policies responsible 


26 for such conditions should be changed. In addition where 
271 Government policy has established public printing plants 


28 || which do not have to face price competition and which deprive 


29 
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the industry of considerable business volume, such plants 
Should be examined carefully as to their economic jJustifica- 
eLON ~ 
Given moderate encouragement and a reasonable 

opportunity to compete on equal terms with printing 
industries in other countries, our industry in British 
Columbia can do outstanding work both in terms of quality 
and quantity. We have one company in this area which is 
equipped to run Time Corporation Magazine's weekly Wester 
Canadian Time issue. The company in question has already 
been in touch with Time Corporation in New York with a 

view to this very possibility. The webendorfer Publication 
Press with which this company is equipped is the press whilch 
can do thispiblication job and which incidentally is in use 
for this purpose already in other areas. As well as ths 
press, the company occupies a new building of 73,000 cq; 
ft., employs over 200 craftsmen and is well equipped to 
handle large run jobs, 

Some of the printing and lithographic work done 

in, Vancouver is of quality unsurpassed anywhere on the 
continent. As an example during the past ten years several 
awards have been won by local firms in both the American 
Institute of Graphic Arts annual competition and in 

the National Offset Lithographers Competition. Typography 
"58," the top Canadian typography award of that year was 
also won by a Vancouver company. We submit these as evidence 
of the effort expended to achieve quality in the local 
industry. 


Our association is aware that the prime purpose 
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1 of the commission is to investigate publications. while 

2 this submission has been concerned with the Graphic Arts 

3 industry as a whole, the health and condition of the per- 

4 ilodical industry in the province is an integral part of 

5 the health of the printing industry. 

6 There are approximately forty-two perlodicais pein: 
7 ed by the British Columbia commercial printing industry. 

8] These publications are listed in the appendix to this 

9| Submission along with the date on which they commenced 

10| publication, their frequency and their elreulatian. 15 

11] is estimated that the cash value of the printing in these 

12| periodicals for the year 1960 is $1,250,000.00. In addition, 


13] there is a cash value for engraving, editorial and ad- 


14) vertising material etc. of approximately another $300,000.00, — 
15 Publishing employs about one-quarter of 


16) the facilities of tte province's printing industry. 


17) Its importance then is clearly evident. However, its 


18) continued existence is even more important than the figure 


19|| indicate because of its ‘bread and butter’ S20S60 1 Ge 
20| Steady business, does not require a high selling COST gS 
21] largely predictable and can be scheduled for production 


22) With efficiency. 


23 An examination of the commencement date of the 

24| periodicals listed in the appendix fives clear evidence thdt 
25|| there are few successful new periodicals coming into the 

26) publishing field in B.C. There are others not mentioned 

27 || here which have gone out of pew This means that the 


28 |) printing industry is being depleted of some of its bread 


29||and butter business. 
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1 : tt 
It is not within the Scope of this submission t 
2 consider the reasons for depressed conditions in the pub- 
3 sacation industry: Te: ts however, palpably obvious that 
4 healthy group of perlodicals is essential to 3 healthy 
5 printing industry at its present capacity. Any factors such 
6 as encroachment of foreign based publications must be 
7 considered as a serious deterrent to the health of the printmin 
8 industry. 
9 This concludes the submission. Once again the 
10 association wishes to express iss thanks to the commissio 
11 for the opportunity of presenting its views. 
12 Respectfully Submitted 
13 Mr. F. McIntosh, President, 
14 Graphic Arts Association of B, 
aS MR, MAHONEY: Mr. Chairman, if I could just add 
i? a brief remark or two. The printing association feel that 
2 it 1s out of the main stream of the Commission's interest 
18 in this inquiry, and didn't feel well enough acquainted to 
4 Submit intelligent comments on some of the questions that 
ad Will come up, but we are vitally interested in the matters 
a4 with which this Commission is concerned. 
ly 


COMMISSIONER JOHNSTON: The printing industry 
is able to impért practically all its machinery free of duty. 
Is that 80? 

MR. MAHONEY: Jim Alexander, a member of our 
association, and manager of Seymour Press Limited, can answer 
that better than I. 

COMMISSIONER JOHNSTON: I wanted to get on the 


record that you bring in duty-free your printing equipment? 
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1 MR. ALEXANDER: The printing equipment which is 
2 not of a like kind or quality manufactured in Canada. 


3 COMMISSIONER JOHNSTON: Is there any manufactured 


4. in Canada? 
5 MR, ALEXANDER: Yes, considerable components of 


6 printing equipment, for instance wood and metal furniture 


7 as we call it, whith is part of typesetting equipment, is 


8 made in Canada, and therefore protected by duttes and tariffs 
9 Paper is a large and important part of publication printing, 
10 and paper is dutiable normally, but it is possible to obtain 


11 paper duty free of course for tax exempt periodicals. Unless 


12 @ periodical is published four times a year, it does not 


13} obtain these special privileges. I would like to make a 


14 comment of my own, It seems to me that the eleven per 
15 cent federal sales tax is applied at the retail level of 


16]/ the printing. In other words, $100 of printing carries 


17 tax of $11.00 bat $100 worth retail of other manufactured 


18 articles, such as shoes, would carry an eleven per cent 


19] tax on the wholesale price. This means that printing carries, 
20] I would estimate, about do.ble the normal amount of taxation 
21} on a lot of other manufactured goods in Canada, 

Ze COMMISSIONER JOHNSTON: I think the commercial 


23|| printers should get busy with propaganda on that. Do you 


24) import paper for this? 


25 MR. G. C, HYATT: Equipment imported for the 

26 production of scheduled periodicals may, and is imported 

27 free of tariff from anywhere in the world. We do import paper 
28] for periodical purposes, and it does come in free of the 

29 twenty-two and a half per cent tariffs. this frequently 
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i leads, as the Canadian fine paper manufacturers may well 

2 represent, to a Canadian printer going immediately to 

3 an imported sheet if he is engaged in production of an 

4 unscheduled publication. 

5 COMMISSIONER JOHNSTON: I don't know why Canada, 
6 of all countries, couldn't compete in the supply of paper? 
7 MR. HYATT: In the United States, the market 

8 being ten times greater by population, the individual job 
9 lot or run of any specific grade and weight of paper is mulch 
10 larger in the United States. This does give them mich 

MN lower unit cost. Two paper mills of equivalent capacity i 
12 the United States on the one hand, and Canada on the other, 
is you will find that the Canadian mill, in order to maintain 
4 its volume, must and does make much smaller lots of in- 

ip dividual specifications, and this leads to higherscosts of 
ie tneir product. “This is particularly noticeable! with? the 

Mi entry into the paper market of the southern United States 
is paper mill with fast growing southern pinewood lots 

» available. As an example, a large paper company in Canada 
40 does succeed in manufacturing some tonnage for U.S. national 
a publications for use in Cuba and in the Caritobean, but they 
ue cannot compete for the supply of paper for the same pub- 

48 lication either in the United States or for its Canadian 

24 


requirements. 


COMMISSIONER JOHNSTON: I cannot understand. 
I understand also that the Canadian edition of Time is 
printed on Canadian paper and that is by arrangement with 


the United States‘ 


MR. HYATT: Are you sure of that? 
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COMMISSIONER JOHNSTON: I was told by the man 
who sells them the paper, 

MR, HYATT: Time Magazine, in an endeavour to 
co-operate in this regard do buy a large tonnage of 
Canadian paper, whether it is paper used for the Canadian 
Pe1v.on on fot, it is certainly equivalent. The Canadian 
edition is presently produced in Chicago. 

COMMISSIONER JOHNSTON: I know that. Why is it 
you import paper when you can buy the same quality paper i 
Canada? I think the experience with the eastern printers 
is, there is no advantage in buying imported paper? 

MR. HYATT: The market for paper is not the same 
in Eastern Canada as here. The paper chiefly used for 
Scheduled publications is machine coated, and there is 
no machine coated paper manufactured in Western Canada. 
However, it is manufactured in the Western portion of the 
United States. Therefore in Western Canada we are in the 
position of measuring the cost of Eastern Ganadian paper 
from say, Port Arthur, against the cost of either duty pai 
or duty free paper from the West Coast of the United State 
mills. In the case of duty free paper imported from West 
Coast mills in the case of Vancouver the cost would be 
sufficiently higher that we would be induced to buy from 
Port Arthur. In the matter of scheduled publications, howelver, 
the duty free cost of paper landed in Vancouver is between 
fifteen and twenty per cent less than that from Port Arthur, 

COMMISSIONER JOHNSTON: A matter of transportation? 


MR, HYATT: Yes sir, 
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Submissions by Mr. Cc. H, Thorn, 

President of Design for Metropolitan 

and Country Living Publications Limited 

MR. THORN: Mr, Commissioner, and gentlemen, 
I suggest I read my DYLST, if this tsa croers 

THE CHAIRMAN: Yes, indeed. 

COMMISSIONER JOHNSTON: That was the letter 
that Mr. Pitfield had this morning ? 

MR. THORN: Yes. I will carry on, The 
brief was sent forward to the University on Friday 
last, addressed to Mr, O'Leary, Chairman, Royal 


Commission on Publications, Vancouver, Bic. 


Whereas a Royal Commission has been set 
up to inquire into publications emanating from the 
United States, and their effect on the Canadian 
public, we submit the following: 

We suggest that publications dealing 
with home planning, home design, and home renovations 
published in the United States, work a costly 
hardship on the Canadian home building public, 
inasmuch as home plans offered for sale through 
such publications by home planning services in the 
United States, do not conform to our Canadian 
standards or the National Building Code of Canada. 

It is further submitted that the purchase 
price of American plans is a total loss, causing 
further expense in the re-design of such plans 


to bring them up t> Canadian standards and the 
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National Building Code, 

The public is not advised of this condition 
in advance, and only becomes aware of it when 
presentation of the plans is made to Central Mortgage 
& Housing Corporation or a lending institute, in 
Canada. 

in addition te the costly waste of money 
for plan purchases as outlined above, the advertising 
content of American publications in many instances 
presents products not available in Canada, which, 
it is submitted, is misleading, 

Such advertising being soligited on a 
total circulation including Canada, even though 
such products are not available in Canada, adds 
to the confusion and disillusionment. Thus, a large 
amount of subscription dollars is being sent out 
of the country for publications which are of very 
little practical value to the Canadian home building 
puplic, 

If it is deemed that these publications 
should continue to be allowed on the Canadian 
publications market, the following suggestions 
are submitted for your consideration; 

(a) Advertising content to bear in a 

prominent place the information as to 

whether or not such product is available 

in Canada. 


(b) House plans for which working drawings 
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or blueprints are offered for sale 

state in a prominent position that they 

are approved and acceptable to the 

National Housing Act and conform to the 

National Building Code of Canada. It 

Should be pointed out that conformity 

to the Federal Housing Act of the United 

States does not carry conformity to 

Canadian or National Building Code 

standards, 

For the consideration of the Commission, it 
is pointed out that there are adequate and excellent 
home planning services, as well as Canadian architects 
who design to the National Building Code, complying 
With civic and municipal regulations. Therefore 
in being encouraged to purchase what appears to 
be an inexpensive set of plans, the Canadian 
public is being misled, as invariably these plans 
must be re-designed at a further expense and 
inconvenience to the purchaser. 

This brief is submitted by Metropolitan 
and Country Living Publications Ltd., publishers 
of "Design for Metropolitan and Country Iiving", 
an all Canadian publication, featuring editorial on the 
National Housing Act of Canada, and a wide 
selection of plans and designs to Canadian 
standards, along with etieteesctes advertising. 
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Design for Metropolitan and Country Living -- this 


is the publication? (showing). 


MR’. THORNS Bhat Ae) it, Sei 

COMMISSIONER JOHNSTON: Do you mind a 
pertinent question? Do you make any money on it? 

MR. THORN: Yes. 

COMMISSIONER JOHNSTON: You do. What is 
its circulation? 

MR. THORN: This is the second issue out 
on this. The first one was a pilot issue. The 
second issue out is a 10,000 run and next spring we 
are going to go national, across Canada, which will 


be about a 50,000 run. 


COMMISSIONER JOHNSTON: How do you distribute 


it? 

MR. THORN: Through the magazine dealers, 
through the department stores, lumber yards, and so 
on, throughout the country. Distribution is all 
handled through the magazine distributing agencies. 

COMMISSIONER JOHNSTON: This is very 
attractive. 

MR. THORN: I have some further letters 
here from the distributors. If you wish to read 
them, I can leave them with you. They can be 
mailed back to me. They will show you at least how 
the publication has been accepted. 

But, I would like to say, with your 


permission, Mr. Commissioner, one more thing: on 
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my Drier, that is important. 

We operate as well a planning section, We 
operate the building Section, which is design designers, 
I have so strong a feeling on this planning coming 
in from the United States. We re-design most of 
these American plans that come into our area and r 
might say the cost of re-designing runs as high 
as $125.00, $150.00, $175,00, where the people have 
bought those original pians in the United States, 
costing $35.00 or $45.00; so, it is running above 
the $200.00 figure. It is true, plans are appear?r_. 
that are not useable in Canada because the average 
person going to build a home is not familiar with 
any terms or references... 

CCMMISSIONER JOHNSTON: Are you an architect? 

MR. THORN? Nopesixy 

THE CHAIRMAN: What is the subscription 
price of this magazine? 

MR. THORN: There are no subscriptions on 
this. This is re-sale at $1.00. The price is on 
the cover, on the outside. It retails at $1.00, 
and it is supplied to the distributor at 50 cents. 

COMMISSIONER JOHNSTON: Do you get a good 
display in the newsstand? 

MR. THORN: Yes, very excellent, 

COMMISSEONER JOHNSTON: One thing that I 
was interested in on this wae the import of housing 


plans. Is there not a duty on such plans? 
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MR. THORN: There is, as I understand it. 
Pronink a Lot -of £6 domes through the mail without 
duty, This is Something I have no knowledge of; 
other than I know there ig Supposed to be a duty on 
plans, 

COMMISSIONER BEAUBIEN: Have you any idea 
as to the number of plans that come in in a year? 

MR. THORN: We are not too badly affected on 
this coast; but, while in Ottawa, six months ago, 
I understand from my contacts in the east, that the 
east and the prairies are flooded with American plans. 
You would get this information from Central Mortgage 
and Housing in Ottawa. They have the full information 
on that. It does affect them very materially in the 
east and on the prairies. 

But, I felt that while you were here TI may 
as well voice my opinion on this. 

COMMISSIONER JOHNSTON: The duty on the plans 
is really a duty on professional services? 

MR THORN?* That ais rieht. But, though 
these plans coming in -- a lot of them are designed 
by American architects and sold on a stock plan 
basis -- they are good plans in the United States; 
but in Canada, they do not apply. The width of a 
concrete wall, etc., ina Five Star Better Homes 
and Gardening Plans calls for a six inch wall; but, 
we must have an eight inch ahs and if the grade 


is high, we must go to a ten inch. At one time, 
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one could take a plan and make those corrections right 
on the blueprint to conform to Central Mortgage and 
Housing specifications, but not any more. They must 
be redrawn to suit the N.H.A. requirements and this 

is costly as far as the average home owner is 
concerned, This is a double expense. 

COMMISSIONER JOHNSTON: Do they get 
specifications with those plans? 

MR. THORN: They are available, but they 
would not apply, again because the materials would be 
different. Your grading of lumber would be different, 
as opposed to our Canadian standards. Your wiring 
would be different. 

COMMISSIONER JOHNSTON: Do you know anything 
about engineering plans? 

MR. THORN: The engineering end is, again, 
different. Their spans are different, using their 
American timbers. They are different to the Canadian 
standard requirements. 

THE CHAIRMAN: Who would buy such plans, 
just home builders or contractors? 

MR. THORN: Home builders, contractors. 
Persons going through these magazines see an 
architect's plan and there is an order form at 
the bottom, and you send so many dollars and order 
hiveand.that 18),41t. This is how it comes about. 
Then, they submit it to a mortgage house for 


mortgaging value and they are turned down 
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immediately, because it is an American Standard; so, 


there is no mortgage money available to them for 


the plan,which necessitates re-designing the plan to 


pheire Liking. 

THE CHAIRMAN: Does not that condition 
check the practice fairly well? 97 they could not get 
a mortgage on the plan that they bought? 

MR. THORN: Yes, But, sir, you have already 
bought and paid for the plan. It is not refundable. 

THE CHAIRMAN: The news would get around, 
Suzely? 

MR, THORN: We always hope so, but, does it? 
We are always re-designing them. .~ As far as we are 
concerned, it is fine business, but it is not good 
business for the public. 

COMMISSIONER JOHNSTON: I Suppose a lot of 
people who buy those plans are individuals who are, 
perhaps, hoping to do a large part of the construction 
work themselves; they would not need an architect 
or an engineer to tell them anything? 

MR, THORN: Not necessarily. The average 
person building a home has never built or had 
anything to do with home building before in his 
life. It is a new venture. It is a hope that I 
think everyone has -- home ownership -- and they get 
Wrapped up in a plan and the price is very 
reasonable and so they ates the plans and 1 think 


this is how it comes about. 
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But, as I have said in my brief, it if were 
Shown somewhere in the plan that it was not to N.H.A, 
Standards, or Canadian Standards, then, I think this 
would be a deterent to those buying the plans and, 
gwentually in place of ordering a stock plan through 
the magazine, they would go to their local architect, 
here in Canada, or a Canadian design service, which 
would solve it, 

COMMISSIONER JOHNSTON: Thank you very 
much. That is quite enlightening. 

MR. PITFIELD: Mr, Chairman, this will be 
entered as Exhibit No. V-19. 


EXHIBIT NO, V-19: Certain editions of 
Canadian literature, 
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1 MR. PITFIELD: Would you identify yourself, sir 
2 MR, WOODCOCK: My name is George Woodcock. I 


3] am the Editor of Canadian Literature, University of Britigh 


4 Columbia, 


be 
6 SUBMISSION BY CANADIAN LITERATURE 
7 
g| Appearances: George Woodcock, Editor. 
9 
MR. WOODCOCK: Mr, Chairman, if I may, I would 
10 
‘ like to say a few words before I read the brief. 
11 
Canadian Literature is an example of a class of 
12 
magazine which has begun to appear in fairly recent years 
13 
in Canada. That is, a cultural magazine which is devoted Ito 
14 
investigating aspects of Canadian culture. The first of 
15 
these, and I think, the most prosperous is Canadian Arts, 
16 
and then there was Canadian Music Journal and now we have 
17 
started to publish. 
18 
Canadian Literature investigates writings and 
19 
writers in Canada. 
20 
All these magazines, of course, have for their 
ZA 
aim to study certain aspects of the cultural identity of 
ne 


Canada. I think treat they are important because they really 
develop, they help to develop our sense of the image of 
Canada and the characteristics of Canadian life, the charact- 
eristics of Canadian thought and the characteristics of 
Canadian creativity , They are magazines which are somewhat 
limited in their scope. They explore fields which have no 


yet been explored with quite the same intensiveness. 
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and create their own public. I think that everyone of thege 
magazines has established fairly quickly a nucleous of in- 
terested readers. They have all found it a rather slow an 
difficult task to reach the potential public to which they 
might appeal. I think their problem is a special one and 
a decided one, and one with which I am most familiar as Editor 
of Canadian Literature. It is one I will touch on in the 
brief. 

I should say the brief has been prepared in con- 
Sultation with the University Committee which advises on 
Canadian Literature and decides the policy. The Chairman, 


Dr. Daniel is present in the room. This is the brief: 


This brief is submitted on behalf of Canadian 
Literature, a quarterly magazine published by the University 
of British Columbia and devoted to the criticism and revie 
of writing and writers in Canada. Canadian Literature has 
been in existence for eighteen months, and will shortly 
bupiish its sixth issue:, 


There is little we can say from direct experienc 


on one of the main issues before the Commission, that of 
competition from publications largely or entirely edited 
Outside Canada, Since the specialized aim of our publicatiqn— 
the study of a specifically Canadian cultural field-makes 
direct compétition from abroad unlikely. How far indirect 
competition exists, in the sense of a multiplicity of 
cultural magazines of various kinds demanding their share 


of the readers! budget for periodicals, it is hard to estimate. 
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However, it is our opinion that subscriptions to cultural 
reviews are eoverned to a great extent by the professiona 
needs and personal tastes of the readers; where competition 
is most evident, it is usually in the legitimate field of 
relative excellence, 

The problems of the cultural periodical lie in 
other directions. By its nature it is always a small undar- 
taking in the sense that it can never hope for a mass cir 
culation of, say, 3,000 copies, and rarely does one of 
them reach this point. 

This means that such a magazine has a relativel 
modest financial structure and that its means of making 
contact with potential subscribers are necessarily slow; 
it seeks to gather interested individuals rather than to 
attract mass reading publics. 

For this reason there is always a period of some 
years during which a cultural magazine must build its 
group of supporting subscribers and keep them through the 
Sustained quality of its material. During this period it 
usually depends partly on some kind of direct or indirect 
Subvention, and when it does stand on its own feet financially 
it can rarely rely on subscriptions and the sale of indiv- 
idual copies to meet its entire production and operation 
costs. A substantial secondary income from some such sourde 
as advertising is still necessary. 

At this point it should be remembered that the 
actual sums of money i oeianeee ine the productions ofsa 
cultural magazine are, comparatively speaking, slight. The 


operation and production budgets of university quarterlies 
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reason for lavish art work, run around the $10,000 to 


$12,000 a year level, with variations depending mostly on 


number of pages, quality of paper and typography, etc. This 
means that relatively small changes in income can make greBt 
differences to the ability of such magazines effectively 
FO LUif11 their task of projecting to Canadians and to 
people abroad an important facet of the Canadian identity. 

We therefore wish to make - the Commission two 
modest recommendations which we consider might materially 
assist the cultural periodicals of Canada: 

1. That the Federal Government be urged to dis- 
tribute Canadian cultural periodicals as part of their pla 
for spreading information about Canada abroad, and that it 
buy a maximum quantity of each bona fide periodical of ths 
type (say, a minimum of 300 copies of each issue), so that 
an example may be sent to every Canadian embassy, mission 
and consulate awroad and that larger numbers (10-20 in 
each case) may be sent to those missions, in places like 
London, Paris, New York, Rome, Washington, etc., where 
there are cultural attaches or information officers able 
to distribute them effectively; and 

2. That advertisers and advertising agents be 
urged to recognise their responsibilities as patrons of 
the arts and to take their part in the task of projecting ttm 

;}Canada to Canadians by supporting cultural magazines 
through advertising in them ears in mind that services 
to the community of this kind cannot be considered in 


terms of tangible profit and loss), and that the Govern- 
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1] ment Should give consideration to means of encouraging thils 
2 type of advertising. 
3 
EXHIBIT NO. V-20: Brief submitted by 
4 Canadian Literature 
5 
: THE CHAIRMAN: How long have you been publishing 
this? 

2 MR. WOODCOCK: About eighteen months, 
f THE CHAIRMAN: Are you publishing it at a loss? 

MR. WOODCOCK: Yes. 
10 
” THE CHAIRMAN: You say you have 3,000 circulation? 
ey MR. WOODCOCK: No, IL dontt.. That tae thecambicie 
13 of Canadian periodicals of this type. Our own circulation 
rm at the moment would be approximately, I think, 1,500. 
fe THE CHAIRMAN: Would it? 

MR. WOODCOCK: Yes, 
16 
v THE CHAIRMAN: In British Columbia alone or outside? 
- MR. WOODCOCK: No, that is in Canada and with a 
19 fair circulation in United States, mostly to libraries, an 
20 Some circulation in Europe. 
1 THE CHAIRMAN: Is it along the line of DUO pub- 
s lished in the United States for the encouragement of 
3 young, goodwriters and poets and so forth? 
2 

MR. WOODCOCK: No, not necessarily. The idea of 
24 


5 the magazine is it is a magazine of criticism and revie , 
2 

We are really concerned with studying Canadian literature, 
with a criticism and @& study of Canadian literature. 


Generally speaking we wouldn't publish poems or 


Stories. Occasionally, if the story has some special 
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1] interest or if a story or a poem by a dead author is 
2) discovered of some particular scholarly interest we 
3] would publish it. Generally we keep to critical and 
4] scholarly reviews. 


5 THE CHAIRMAN: They would have to be established 


6] writers? 


7 MR. WOODCOCK: Not necessarily, no. 
8 THE CHAIRMAN: Talented writers? 
9 MR. WOODCOCK: Talented writers, and we do en- 


10] courage as far as possible young critics, the more the 
11] better, as far as we are concerned. 
12 THE CHAIRMAN; I see here some writer says: 


13] "By the time I left McGill, I was pretty confused." 


14 I must say speaking for myself that I have the 

15] greatest sympathy with your presentation, I believe in 

16] the little magazines. I believe in the University 

17| magazines. If there is a cultural side to what we are 

18] trying to do and I believe there is, then it is hard for 

19] me to see how we could exclude consideration of the magazines 
20|| being turned out by the Universities. 

21 Yesterday your Vice-Principal, Mr. Goeffrey 

22|| Andrews reminded me of the struggle the Irish had against 

the English when they were flooding Ireland - not only 
flooding Irish publications, but actually establishing 

within: the country --. The: Irish Times, and a very good 
newspaper it was, too. while there was a successful fight 
against it, it was not Seuadies by the Dublin Review, which] was 
a good and wealthy and powerful paper, or by Freemans Journal 


a wealthy and powerful paper or by the Independent, which 
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1) was, I believe, owned by the man who owned the Dublin 

2| ‘<Irams, Mr. Murphy. The fight was carried on and won by 

3] little magazines like this. For example, you will recall |the 
4| Nation, Poets of the Nation, 

5 MR. WOODCOCK: Yes. 

rs THE CHAIRMAN: Thomas Frances Maegher, Blake Diljlon 


7| Thomas Davis, and a man who became one of the Fathers of 


g| Confederation, Thomas Darcy McGee -- they were the people 
g| getting out these little publications that were sometimes 


10 Published subterraneally, sometimes published in garrets 


dri Or. cellars. 
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They were the few that kept alive the spirit of 
Irish nationality. 

When we speak of Canadianism and Canadian 
national spirit fighting against the almost inevitable 
pressure from this great and powerful neighbour to 
the south, these are the men I would look to to give 
us something of the soul and the spirit of Canada. 

I am very glad, sir, you came and made 
this presentation here today. As far as I am 
concerned, I must say I am quite impressed with 
this and I wish to God we had more. 

MR. WOODCOCK: Thank you, sir. 

COMMISSIONER BEAUBIEN: You say you have 
1500 subscribers? 

MR. WOODCOCK: Actually a little less than 
that, I would say about 1200 subscribers. The rest 
are single copies sold through book stores. 

COMMISSIONER BEAUBIEN: How do you build 
up your circulation list? Who is it sent to in 
general? 

MR, WOODCOCK: A fair number of copies 
go to libraries. I would say possibly a quarter, 
possibly slightly more than a quarter, would go 
to libraries. The rest go to individuals. We 
gain circulation copy through lists which other 
magazines lend to us, through exchange advertising 
in cultural magazines -- it is very hard to say 


exactly how we get it. We get it by so many means, 
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and by personal contact, We have not had, of 
course, the money to advertise in any kind of 
Substantial way. We have had to do it by word 

of mouth, obtain circulation lists, exchange 
advertisements, and by, more or less, word of mouth. 

THE CHAIRMAN: Do other university 
magazines know about yours? Do you exchange 
with them? 

MR, WOODCOCK: Yes, we do, 

COMMISSIONER BEAUBIEN: How do you 
gather your material? 

MR. WOODCOCK: Partly by request and 
partly by submission. I have a fairly wide 
acquaintance among writers in Canada and I make 
as much use of that as possible. Occasionally, 
manuscripts are submitted, and if they are found 
sufficiently good and within the scope of the 
magazine they are accepted and published. A large 
amount of the contents of the magazine is 
commissioned material. All the reviews, for example, 
are, of necessity, commissioned, 

COMMISSIONER BEAUBIEN: Who would pay 
your deficit if you had one? 

MR. WOODCOCK: We have at the moment 
a grant from the Koerner Foundation. We had 
an original grant, and we had a grant to meet 
the deficits. oy there is further deficit, 


and we haven't yet come to the end of our first 
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full financial year, but if there is further deficit 
we shall have to seek elsewhere to pay it. 

THE CHAIRMAN: Have you ever heard of the 
Canada Council? Have you had any connection with 


them at all? 
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MR. WOODCOCK: We have not made a submission 
to The Canada Council. I believe up to now the 
policy of The Canada Council has been toavoid 
giving regular subsidies to magazines, They would 
give subsidies for specific issues. I believe Tamara 
Review obtained a Subsidy for a special issue. I 
believe Canadian Art received a subsidy for 
promotion activities. But at the moment they do 
not give general subsidies for magazines. 

THE CHAIRMAN: Would you accept a subsidy 
if it were offered to you? 

MR. WOODCOCK: Oh yes. 

THE CHAIRMAN: You would not feel it 
interfered. with freedom of expression? 

MR. WOODCOCK: No. 

THE CHAIRMAN: I have already said, perhaps 
at too great length,that I found your submission 


intensely interesting. 
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My name is Clark. 


I 


x i 


MR, CLARK: 


speaking in place of Mr. Bardel who is away due to 
I am a Member of the British Columbia 


illness, 
Photo-Engravers' Association which is submitting a 


brief to your Commission this afternoon. 
I must apologize to the Commission for 


the sudden switch in personnel, but it was not 
He presents his 


within the control of Mr. Bardel. 


apologies to you for not being here. 
Submission of British Columbia Photc- 
Association, 


Engravers ! 
The Association submitting this brief is 


comprised of the four major photo-engraving firms 
The oldest firm was established 


in BritisheColLumbia: 


hs ote. 


The fact that this Commission has been 
established leads this Association to believe that 


there is some recognition of a Canadian publishing 
We, as 


problem that is national in scope. 
consider that our 


Canadian photo-engravers, 
industry is an integral part of the Canadian 


publishing picture. 
The annual payroll of the photo-engraving 
firms belonging to the British Columbia Photo-Engravers 
Association is approximately two-thirds of one 
million dollars. There are 120 people directly working 
in the industry; and it as projected that the total 


number of people (wives and children of industry 
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employees) indirectly supported by the industry 
amount to approximately 350 people. Investment in 
machinery and equipment in our industry is in excess 
of half a million dollars in the Vancouver area. 

Because of present Government policies or 
lack of them, as related to the field of Canadian 
publishing, it appears to be Very difficult to 
promote an increase in the Canadian photo-engraving 
industry specifically in the area of new 
publications or expansion of present publications, 
Many proposed publications have been in the planning 
stage for some time, but with the present inroads 
of foreign periodicals it is not economical for 
them to commence publishing. 

The duty on electro-typed plates of 
advertisements imported into Canada for use in 
Canadian publications is assessed in such a manner 
that it is only five per cent or less of the cost of 
the original photo-engraved plates. This is grossly 
unfair to the Canadian photo-engraving industry 
when we consider duties charged by the United States 
on Canadian plates shipped to American publications. 


It seems apparent that the American government 


is taking every step to protect its industries, large 

or small, and rightly so. As Canadians should we 

not expect as good a treatment from our government? 
For a sant 6 Ne time groups across 


Canada have asked for some help to retain our 


— 


—— a 


i 
, 


¥ a ' 7 _ 
t i - > Fy bs _ = 
‘I ihe 
a pie AY 
oi ee 
Ve. fysttey at BPE « 


i ret a er ‘Pn 
Rie 2 +e ‘ky igi # t 12 7 Suse no * 


desuxe af ef yadeubid ot 


JBOARR pias Qed Rese ey Pe ee a ‘ ity 
we SOL BAe ee irs EP aes. ey Tah cee aaa 
$0 e0z01oq | 


“ndbsoe9 0 sree ener pontoon (meitg 20 iat 
a bg eas 

od #ryos Tied yay. ‘pds 08, Bie ab anadieataig 
mtv sags ottodg apibeded. ‘eat! papnone aw otomoyg 


ae 


alipet VEU ONE OT ES gies ie 


att oe ia te ea Re eco, cree 
went’ to eaEei nae ae MEleottroegs. 
Mth iy Oa meas Memes a eo EL cael 
Atte temp ttdig fneaanq, o Hod ' 
vans eines so: Si ees ES be ee ad its 


unirelq ent mt aed erst tog itaokisug benoqor, wet 


eivajwies, “Paha rt ) 
abso Ineestd out ‘od. us ome ‘SMi98 . 70%. saste 


state ate eet i Peasy iw ery 2 


ot [odmeaves. don aF Yt etgokbo Fueq mBteto%, 49 | 
_eittdartdeg s b Ackitrucoial ot med 


2» eosaly beaxtronteeta Ba. Yeeb oak ay 


maT mse ae 


it lated sox: sbaned Rides ale as sinenegss sya 


ESTES Ss OE Pe cea. 


‘a eist si 8 owe eed poensane ¥E , prose hia 
aie) Cees 


> eos add to yee! 20. dase 1 bates Vino, at BE | tedip, 


pte Ray Dt ay 


viueoms a anne : apaett beveruns-otoda ipo tayo. ed} “ 


+3 gts ke 
a3 Seis E- 


witoubrt gaivergn- -ooety “el pare sae oy aac | 

gateye betiav ud ae Dearterto vertu, 9 SW ged. 
Jeagitdan.teii no tga baad beqaids wabul carina). 9, 

rames 0p ndoteoma. es rd (egeteaqs e268. at | 


+2 
we 


voasinas motets - rotor oe Gere Wren: scores at 
ow biwerte eagbiensd saad ryder vitdghy bas ..f Lome 10. 
tdsmarevos wo mor snsntnond & boos 8s doeqre von 


ae 


ha baad Badan ont Pity ohare soniean wc Ha Jae 
senna oa ieee Snge Tot haves: ‘pvediebaat) 


vs Nid 4 


ANGUS, STONEHOUSE & CO. LTD. (Clark) ~ 92 = 


TORONTO, ONTARIO 


1 individuality as Canadians in respect to the unfair 
2 Situation presently surrounding periodical publications 
3 known as school year books. ‘These School year books 


4 are being printed in the United States and shipped 
5 into Canada duty free, However, should a Canadian 
6 publisher or printer wish to produce such year 

7 books and import either the paper, the binding 

8 or any part of the book, he would be required to 

9 pay duty as high as twenty-two per cent on the 

10 materials. 


11 In addition to the points mentioned in 


12 paragraph 6, it should also be noted that a large 
13 part of the machinery and most of the materials used 


14 in this industry must be imported from the United 


15 States. On these we pay certain taxes dependant 
16 on federal, provincial and/or municipal conditions, 
17 If Canadian publishers, printers, photo-engravers 


18 and allied trades should be given some support, 

19 it will also help to create wholly owned Canadian 

20 Suppliers as our Canadian industries would grow 

21 and require truly Canadian services. 

22 Should there be a growth in Canadian 
publications, standards of craftsmanship in the 
publishing and graphic arts industries will rise 

to higher levels, which in turn will create a 

higher calibre of operation of the many 

industries dependant on the Canadian publishing field. 


In turn this will contribute to a betterment of 
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Canadian standards of living and culture. 

It should be borne in mind that the 
creation of new publications and the growth of 
current publications in Canada, will increase jobs 
in many fields. This increase will cover many fields 
of endeawour, in addition to those specifically 
Within the area of the graphic arts. 


Any measures that can be taken to implement 


a reasonable increase and growth in the field of Canadia 


publishing will be a constructive factor toward a 
successful Canadian economy. Conversely, if 
constructive support is denied to the Canadian 
publishing field, it can only result ina 

narrowing field of operation with a resultant decline 
in jobs and revenue to the country. 

We feel that an intelligently planned 
program of support to the Canadian publishing industry 
and its allied industries will contribute materially 
to the continuing betterment of our Canadian culture. 

The members of the following companies 
comprise the British Columbia Photo-Engraving 
Association: 

Gleland-Kent Western Limited 

North West Engravers Limited 

Tri-Graphic Engravers Limited 

Zenith Engraving Company Limited 


all of Vancouver, B.C. 
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EXHIBIT NO. V-21: Submission of British 
Columbia Photo-Engravers 
Association. 

COMMISSIONER JOHNSTON: You have unions 
in these Tour plants, do you? 

MR. CLARK: Yes. The International Photo- 
Engravers Union is the dominant union. 

COMMISSIONER JOHNSTON: Where is its 
headquarters? 

MR. CLARK: In the United States. I believe 
it is in Cleveland. It is in the United States, 
anyway. 

COMMISSIONER JOHNSTON: Have you had any 
labour trouble in your engraving business? 

MR. CLARK: Sir, with the greatest of 
deference to this Commission, could you define 
"trouble" for me? We have labour negotiations 
from year to year with our Union, sir, yes. Trouble 
in the large sense of the word - no. 

COMMISSIONER JOHNSTON: As an occasional 
buyer of engraving, it always seems to me that 
they cost too much money. I can remember as 
a youngster around a newspaper office when you could 
buy a one 1b, cut of Sir Wilfred Laurier for about 
a dollar. What would a one wb. cut of Mr. 
Diefenbaker cost today? 

MR. CLARK: What you say has a lot of 
merit. I have been in this business for thirty 


three years, When I started in the business 
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let me say for the sake of argument, a minimum line 

cut was $2.20 hard Canadian cash. Today that same 
engraving is $5.04, That parallels the increase 

of a number of commodities we have bought throughout 
the years, you and I. 

COMMISSIONER JOHNSTON: Your rere prices 
have not advanced any more than the average of all 
prices, approximately? 

MR. CLARK: We feel that they have lagged 
behind the prices of some commodities. 

COMMISSIONER JOHNSTON: I have felt at times 
that there would be more engraving and more 
illustrations too in publications if the engraving 
GOSts Were not too high. Would you care to 
comment on that? 

MR. CLARK: I think I can answer your 
question fairly. As in any operation in any industry, 
as volume imcreases indivual unit costs decrease. 
Yes, I would say that if there were a greater volume 
of business offering in the photo engraving trade 
costs could be curtailed and probably reduced. 

As a corollary to that, when volume 
declines, and by the nature of our economy we must 
continue to pay wages, which are the basic factor, 
according to agreements already signed with our 
contracting employees, then we are ina bit of a 


bind, you might say, and we are not able to reduce 


costs, 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Have I answered your question fairly? 

COMMISSIONER JOHNSTON: Yes, I think so. 
You say the machinery and materials in this industry 
must be imported from the United States. They are 
not made in this country? 

MR. CLARK: No, Sir, the majority of them 
are not. 

COMMISSIONER JOHNSTON: What about other 
countries - Britain, Germany? 

MR. CLARK: The majority of similar 
equipment is made in the United Kingdom and also 
on the Continent of Europe. However, the standards 
of operation in Canada in the graphic arts 
industry so closely parallel those in the United 
States that it is more economic and more practical 
for we as Canadian photo-engravers to use that 
equipment more closely allied to that of our 
operation, and that is American. 

COMMISSIONER BEAUBIEN: On the first 
page of your brief in paragraph 5 you say that the 
duty on electro-typed plates of advertisements 
imported into Canada for use in Canadian publications 
is assessed in such a manner that it is only five 
per cent or less of the cost of the original photo- 
engraved plates. You say this is grossly unfair 
in view of the duties charged by the United States 
on Canadian plates. 


What is the American duty? 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


MR. CLARK: It works out at approximately 
113 per cent on the value of the Canadian photo- 
engraving entering the United States. 

CCMMISSICNER. JOHNSTON: Is it a general 
custom for photo-engravers to give discounts to 
advertising agencies? 

MR. CLARK: Yes. In Canada the normal 
agency discount is 15 per cent. That was in effect 

wnen I came into the business thirty odd years ago; 
it still is in Canada. 

COMMISSIONER JOHNSTON: Not exceeding 15 
per cent? 

MR. CLARK: I am not aware of it. 

COMMISSIONER JOHNSTON: There may be some 
special deals somewhere about which you do not know? 

MR. CLARK: There may be. Our company 
allows 15 per cent to other companies on Canadian 
business. 

THE CHAIRMAN: Ladies and Gentlemen, 
we now adjourn and we will meet tomorrow morning 
at 10:30, adjourning at 12:00 o'clock, We will 


be sitting for an hour and a half only. 


---The hearing was adjourned at 3:00 p.m. until 


10:30 a.m., Wednesday, November 23rd, 1960. 
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